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The  better  things  taste,  the  faster  they'll  sell.  So  it's  no  wonder 
that  Sionon,  the  only  comprehensive  range  of  diabetic  foods,  moves 
so  quickly  off  the  shelves. 

Stock  any  of  our  Luxury  chocolates,  biscuits,  jams,  squash,  or 
snack  bars  and  we  promise  one  thing.  / 
They'll  sell  a  treat.  P 
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Mr  Ashwin  Tanna  is  a 
disappointed  man:  his 
campaign  for  "pharmacy  for 
pharmacists"  has  foundered 
on  the  rock  of  the  Pharmaceutical  Society's 
Council,  despite  the  backing  of  a  special 
general  meeting  of  the  Society  and  a 
parallel  wish  on  the  part  of  last  year's 
Branch  Representatives. 

Disappointment  maybe,  but  no-one 
should  be  terribly  surprised  by  the  Council's 
apparent  decision  to  "do  nothing"  (pi 06). 
There  is  certain  to  be  disgust  among  those 
who  have  been  following  the  story  that 
Council  is  offering  no  leadership  on  the 
issue,  preferring  to  counsel  that  progress 
towards  the  "ideal"  should  be  made  with 
"caution  and  discretion."  We  would  agree: 
either  Council  should  reject  the  "ideal"  and 
so  justify  doing  nothing,  or  announce  its  first 
step  —  however  "cautious". 

But  the  real  difficulty  seems  to  be  that 
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Council  is  addressing  the  wrong  guestion.  It 
points  out  that  a  prereguisite  for  the  ideal  is 
a  change  in  legislation,  rightly  adding  that 
for  that  to  happen  it  must  be  shown  that 
body-corporate  ownership  is  not  in  the  best 
interest  of  the  public.  Clearly  that  would  be 
an  impossible  task  —  on  past  evidence  — 
because  the  major  traditional  chemist  chains 
are  widely  trusted  by  the  public  and, 
overall,  have  tended  to  enhance  the 
profession's  image  in  terms  of  visual  appeal, 
and  practice,  if  not  always  in  terms  of 
pharmaceutical  contact  with  the  patient. 

Mr  Tanna  and  those  who  support  him 
have  not  been  looking  at  the  present, 
however:  they  are  concerned  about  the 
trends  in  shopping  habits  and  in  superstore 
siting  and  pharmacy  involvement  They  see 
danger  in  the  "creaming  off"  of  the  life- 
blood  of  independent  pharmacy  into  the 
monthly  or  weekly  shopping  expedition, 
leaving  the  disadvantaged  with  neither  the 


local  nor  the  personal  professional  contact 
they  need.  (It  is  apposite  that  this  week 
Tesco  should  be  putting  forward  their  case 
for  town  centre  sitings  on  those  very 
grounds  (p  1 08),  apparently  unconscious  of 
the  peripheral  closures  that  occur,  those 
who  argue  that  point  have  not  been  looking 
very  hard  we  believe). 

Does  Council  see  similar  dangers  to  the 
pharmaceutical  service  and  its  wide 
distribution  throughout  the  community ?  If 
so,  it  does  have  a  case  for  change  to  present 
—  though  ownership,  or  even  the  NHS 
contract  with  the  pharmacist,  are  not 
necessarily  the  only  answers  (what  has 
happened  to  rational  location?). 

Now  we  are  probably  to  expect  Council 
candidates  who  support  the  Tanna  "ideal." 
But  support  is  not  enough  — 
to  be  worthy  of  votes  they 
must  state  clearly  how  they 
will  set  about  achieving  it! 
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Society  backs  Tanna 
'with  discretion' 


The  Pharmaceutical  Society's  Council 
has  decided  not  to  organise  a 
campaign  for  ownership  of 
pharmacies  by  pharmacists  and  that  a 
referendum  on  the  subject  would  be  a 
waste  of  time  and  money. 

It  believes  that  progress  in  this  area 
should  be  made  "with  discretion." 

A  special  general  meeting  of  the  Society 
on  October  30,  1 983,  called  on  Council  to 
organise  a  campaign  to  convince  the  nation 
and  Parliament  that  the  increase  in 
pharmacy  ownership  by  commercial  and 
financial  institutions  was  not  in  the  best 
interest  of  health  and  patient  care. 

But  Council  issued  a  statement  at  this 
month's  meeting  saying  it  feels  that  the 
matter  cannot  be  taken  further  at  present. 
By  legal  definition  the  Society  is  a 
corporation  composed  of  all  registered 
pharmacists  and  is  the  only  body  that  can 
represent  all  pharmacists,  the  statement 
reads.  Other  organisations  in  pharmacy 
represent  invested  capital,  contractors  who 
may  or  may  not  be  pharmacists,  or  shops. 

The  motion  carried  by  the  special 
meeting  represents  an  ideal  which  would  be 
acceptable  to  most,  if  not  all,  pharmacists, 
"but  it  is  an  ideal  to  which  progress  should 
be  made  with  caution  and  discretion," 
Council  believes. 

At  the  special  meeting  some  pharmacists 
insisted  that  a  referendum  should  be  taken 
of  the  membership  to  discover  their  views. 
"It  seems  to  the  Council  that,  however  the 
referendum  was  worded,  the  result  would 
be  foregone  conclusion,"  the  statement 
continues.  "An  overwhelming  majority  of 
pharmacists  would  approve  the  limitation  of 
ownership  of  pharmacies  to  pharmacists.  A 
referendum  would  be  a  waste  of  time  and 
money." 

A  similar  resolution  calling  for  the 

Early  warning 
on  drug  abuse 

Northumbrian  pharmacists  are 
developing  cn  "early  warning 
system"  in  an  effort  to  deter  suspected 
drug  abusers. 

Pharmacists  in  Northumberland  or 
Newcastle  &  Tyneside  areas,  who  are  visted 
by  a  suspected  drug  abuser,  phone  the 
district  pharmaceutical  officer  who  alerts  all 
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Society  to  limit  pharmacy  ownership  to 
pharmacists  was  carried  by  the  Branch 
Representatives  Meeting  last  May.  In 
November  1983,  Council  issued  its  interim 
report  on  the  resolution,  saying  that  it 
agreed  with  the  philosophy  but  emphasised 
the  need  for  primary  legislation  before  such 
a  policy  could  be  implemented.  To  achieve 
the  necessary  support,  it  would  have  to  be 
shown  that  the  ownership  of  a  pharmacy  by 
a  body  corporate  was  not  in  the  best  interest 
of  the  public. 

Council's  latest  statement  says  it 
welcomes  the  decision  of  the  conference  of 
Local  Pharmaceutical  Committee 
representatives  that  the  NHS  contract 
should  be  with  the  pharmacist  and  not  the 
owner  of  the  pharmacy.  The 
Pharmaceutical  Services  Negotiating 
Committee  is  considering  the  matter  and  the 
Council  "awaits  with  interest"  its 
conclusions. 

Mr  Ashwm  Tanna,  the  South  London 
pharmacist  who  proposed  the  motion  at  the 
special  general  meeting  (C&D,  November 
5,  1983,  p826),  told  C&D  he  was  bitterly 
disappointed  by  the  Council's  statement.  He 
knew  from  the  start  of  his  fight  that  it  was  a 
difficult  issue  but  it  did  not  justify  such  a 
negative  response. 

"The  only  way  for  the  membership  to 
show  their  feelings  now  is  through  the  ballot 
box  —  by  voting  for  those  Council 
candidates  who  state  in  their  election 
manifestoes  that  they  are  prepared  to 
support  a  campaign  for  pharmacy  for 
pharmacists,"  he  said.  Within  two  years  the 
profession  could  return  a  majority  of 
Council  members  in  favour.  Although  not 
standing  in  the  next  election  himself,  Mr 
Tanna  knows  of  three  other  pharmacists 
intending  to  do  so  on  a  "pharmacy  for 
pharmacists"  platform. 


the  pharmacies  in  the  immediate  area. 

Mr  Peter  Lowe,  Northumbrian  Branch 
secretary,  told  C&D  that  so  far  only  two  or 
three  phone  calls  had  been  received  but 
they  appeared  to  have  been  an  effective 
deterrent. 

However,  Mr  Lowe  thinks  the  problem 
is  really  insoluble.  "People  are  so  mobile 
these  days,  and  with  over  60  pharmacies  in 
Newcastle-upon-Tyne  alone,  a  pharmacist 
may  come  across  an  offender  only  once  a 
year  or  so,"  Mr  Lowe  explained.  But  local 
publicity  of  the  scheme  may  be  a  deterrent 
in  itself,  Mr  Lowe  said. 


RDC  decisions 


The  Rural  Dispensing  Committee  have 
approved  an  application  by  a 
pharmacist  to  open  in  Rittle,  near 
Chelmsford  in  Essex. 

In  Cornwall  applications  for  outline 
consent  for  doctors  to  dispense  have  been 
approved  in  the  areas  of  Illogan, 
Mevaggisey,  Pool-Redruth,  St  Agnes  and 
Devoran.  This  is  largely  a  case  of  "tidying 
up"  a  situation  that  existed  before  the 
Clothier  Regulations  came  into  effect  last 
year,  and  has  not  involved  any  large  scale 
movement  of  patients  from  prescribing  to 
dispensing  lists. 

C&D  understands  the  RDC  will  be 
hearing  an  application  for  doctors  who  wish 
to  start  dispensing  in  Camelford  at  their  next 
meeting  on  January  26.  This  will  directly 
affect  a  pharmacy  in  the  town,  and  was  one 
of  the  reasons  for  the  Press  campaign 
conducted  by  the  Pharmaceutical  Society. 


ASA  on  warts 


Complaints  about  a  magazine 
advertisement  for  Compound  W  have 
been  overruled  by  the  Advertising 
Standards  Authority. 

The  advertisement  copy  said:  "get  rid  of 
warts  painlessly,  without  cutting  or 
cautertization.  Compound  W  is  a  clear 
colourless  liguid  which  penetrates  into  the 
common  wart,  removing  it  painlessly..." 

The  complainant  doubted  that  the 
product  worked  as  easily  as  claimed. 


Bad  labelling 

Next  Wednesday  the  Royal  College  of 
Physicians  issues  a  report  on 
prescribing  for  the  elderly  which 
would  reflect  badly  on  pharmacists  in 
relation  to  container  labelling. 

According  to  the  Press  conference 
invitation,  the  report  refers  to  a  study  which 
disclosed  that  50  per  cent  of  drugs 
containers  given  to  geriatric  out-patient 
departments  (sic)  had  no  dosage  directions. 
The  authors  of  the  report  are  also 
concerned  that  doctors  may  be  giving 
insufficient  attention  to  the  number  of  drugs 
and  timing  of  doses. 

"The  report  also  deals  with  the  difficulty 
old  people  have  in  reading  labels  on  drug 
containers  and  warns  of  patients  who  may 
use  hoarded  drugs  for  the  wrong  illness 
"with  disastrous  effects."  Other  sections  of 
the  report  are  concerned  with  excessive 
prescribing  and  non-compliance." 
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NPA  campaign 
goes  on  TV 

The  National  Pharmaceutical 
Association's  advertising  campaign  is 
going  onto  television  for  the  first  time 
next  week. 

The  test  area  is  Anglia  and  a  20-second 
commercial  has  been  produced  which  pans 
over  the  current  Press  advertisement 
showing  tablets,  a  bottle  of  medicine  and  a 
glass  of  water.  To  add  "action",  a  tablet 
drops  into  the  glass  and  starts  to  dissolve. 
The  voice-over  says:  "Before  you  take 
anything  else  take  your  pharmacist's 
advice."  The  commercial  ends  with  a  still  of 
the  complete  advertisement  and  the 
campaign  message:  "Ask  your  pharmacist. 
You  will  be  taking  good  advice." 

The  television  campaign  begins  on 
January  23  and  comprises  of  24  spots  on 
ITV  and  48  spots  on  Channel  4,  over  a 
period  of  one  month. 

The  agency,  Beam  Advertising,  says 
that  the  total  spend  for  the  campaign,  if 
running  nationally,  would  be  at  the  rate  of 
£400,000.  As  with  the  Press  campaign  the 

BNF  and  data 
sheets  disagree 

Discrepancies  between  the  British 
National  Formulary  (number  6)  and 
the  Data  Sheet  Compendium  (1983-84) 
have  been  played  down  by  the  BNF 
editor. 

The  differences  are  highlighted  in  a  letter 
from  the  Royal  Liverpool  Hospital  and 
University  of  Liverpool  in  last  week's 
Lancet. 

The  letter  points  out  areas  of  conflicting 
evidence,  and  where  information  on 


target  audience  is  housewives  with  children, 
so  that  although  there  are  a  number  of  peak 
time  spots  the  main  thrust  will  be  during  the 
afternoon. 

In  accordance  with  ITCA  rules  the  NPA's 
logo  will  appear  in  the  commercial  as  the 
sponsoring  organisation  —  this  has  been 
agreed  by  Boots  (who  are  contributing  to 
the  overall  cost  of  the  campaign)  in  the 
interest  of  the  profession. 

The  Anglia  test  success  is  being 
monitored  by  "before-and-after"  research 
into  consumer  awareness  of  the 
pharmacist's  advisory  role.  More  general 
research  into  public  attitudes  to  the  content 
of  the  Press  advertisements  has  also  begun. 

Beam  Advertising  hope  to  extend  the 
television  experiment  to  two  further  areas 
within  the  campaign's  first  year  which  ends 
in  April  but  this  depends  upon  the  right 
"deals"  being  available.  "Television  would 
be  an  ideal  medium"  says  client  services 
director  Andrew  Carnegie,  "but  enormous 
budgets  are  usually  reguired  to  move  public 
opinion.  Nevertheless,  we  must  test  it 
whenever  cost-effective  campaigns  can  be 
negotiated." 

NPA  has  already  agreed  to  continue  the 
campaign  into  a  second  year. 


contraindications  and  cautions  appears  to 
be  lacking. 

Mr  Peter  Lumley  of  the  Association  of 
the  British  Pharmaceutical  Industry  told 
C&D  that  the  Association  had  pointed  out 
that  there  were  inconsistencies  in  the  new- 
style  BNF  at  the  time  of  its  launch. 

The  data  sheet  information  is  subject  to 
regulations  and  reflects  the  information 
submitted  on  application  for  a  product 
licence,  Mr  Lumley  said. 

Mr  G.  Brown,  BNF  executive  editor, 
said  none  of  the  discrepancies  were  "earth 
shattering." 

Some  information  is  simply  a  matter  of 
opinion,  Mr  Brown  explained,  where  there 
is  no  clinical  trial  information. 


£250  fine  for 
signed  FPlOs 

A  Lincolnshire  pharmacist  has  been 
held  in  breach  of  his  terms  of  service 
and  a  Lincolnshire  GP  fined  for 
leaving  pre-signed  FPlOs  in  the 
chemist's  shop. 

Mr  Roger  Mutton,  of  Sutton-on-Sea, 
Mablethorpe,  Lines,  was  held  in  breach  of 
his  terms  of  service  by  a  joint  services 
committee,  "in  that  he  had  dispensed 
prescriptions  for  patients  other  than  against 
a  properly  completed  and  signed 
prescription  form,  and  other  than  when 
previously  asked  to  do  so  by  the  doctor,  in 
accordance  with  the  regulations  of  the 
National  Health  Service." 

Dr  Sulal  Basu  of  Mablethorpe  was  held 
to  be  in  breach  of  his  terms  of  service  at  a 
joint  services  committee  hearing.  He  was 
fined  £250  for  leaving  pre-signed  FPlOs  in 
the  chemist's  shop.  These  were  stolen  when 
the  shop  was  broken  into. 

The  committee  said  it  considered 
leaving  signed,  but  otherwise  blank  forms  at 
the  chemist's  shop  was  serious  enough  to 
recommend  a  witholding  from  Dr  Basu's 
remuneration.  The  decision  is  subject  to 
appeal  and  confirmation  by  the  Secretary  of 
State. 

Two  other  doctors,  Dr  John  Hirst  and  Dr 
Charles  Turner,  from  Sutton-on-Sea,  lost 
unsigned  prescription  pads  which  were  kept 
at  the  chemist's  shop.  But  it  was  said  that 
they  could  not  have  been  held  in  breach  of 
their  terms  of  service. 

All  three  GPs  had  inherited  a  long 
standing  agreement  whereby  a  limited 
number  of  blank  prescription  forms  were 
left  at  the  local  pharmacy.  This  allowed 
prescriptions  to  be  issued  for  elderly  and 
housebound  patients  and  so  that  dressings 
used  by  the  district  nurse  when  visiting 
patients  could  be  replenished.  An  FPC 
spokesman  said  it  seemed  that  two  of  the 
doctors  had  signed  the  prescription  forms 
only  after  appropriate  details  of  the  items 
and  patients  concerned  had  been  entered. 

Lincolnshire  FPC  had  warned  pharma- 
cists and  doctors,  before  the  hearing,  of  the 
dangers  of  pre-signed  prescriptions.  (C&D 
September  24,  1983,  p5 14). 


The  number  of  prescriptions  dispensed 
per  head  in  England  (excluding  the  four 
Thames  regions)  between  September  1 982 
and  August  1983  was  7.1. 

In  the  four  Thames  regions  (excluding 
Greater  London)  the  number  was  6.4  and 
in  Greater  London  6.0. 

Those  figures,  given  by  Under 
Secretary  for  Health  John  Patten  in  the 
Commons,  exclude  hospital  prescriptions. 
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WITH  DENTU-HOLDJHERE'S 
NOTHING  INVISIBLE  ABOUT 

THE  PROFITS! 


Dentu-Hold  -  the  invisible  liquid  denture 
fixative,  has  been  a  phenomenal  success 
since  its  launch  a  year  ago.  ^ 

In  1983  it  increased  fixative 
sales  by  nearly  20%. 

For  1984,  the  same  highly 
effective  National  TV  campaign 


continues  from  February  through  March. 
Make  sure  you're  well-stocked  with  this 

unique  winner- and  grab  some 
very  tangible  profit. 

Contact  the  representative 
at  Stafford-Miller  for  bonus 
details. 


1  - 


entu-Hold:  the  only  denture-fixative  liquid. 

Stafford-Miller:  the  first  name  in  denture  care. 


Society  backs 
patient  records 

Two  pilot  projects  to  assess  the  value 
of  patient  medication  records  are  to 
receive  financial  support  of  £8,000 
from  the  Pharmaceutical  Society. 

One  scheme  is  to  be  run  by  Roger  King 
at  Hedon,  near  Hull,  and  the  other  by  Alan 
Crabbe  in  Cardiff.  The  Society's  Council 
made  the  decision  to  back  the  projects  at 
this  month's  Council  meeting 

Bonnie  Moore,  from  Heriot-Watt 
University's  Unit  for  Research  into  Drug 
Usage,  will  be  assessing  the  results  of  the 
two  projects  on  a  continuous  basis.  The 
projects  will  run  as  long  as  reguired,  but  for 
not  less  than  1 2  months. 

Each  project  will  look  at  a  different 
method  of  handling  patient  records.  The 
Cardiff  project  is  based  on  the  Medilock 
system,  and  involves  a  record  of  drug  usage 
being  held  on  a  key  —  a  plastic  tube  with  a 
cross  bar,  with  a  magnetic  strip  inside  which 
can  be  scanned.  The  key  will  be  held  by  the 
patient  and  used  to  store  a  record  of 
treatment. 

Mr  King's  own  project  involves 
pharmacy  held  records  in  combination  with 
patient  held  record  cards.  The  patient  card 
is  the  initial  stage  and  uses  a  plastic  wallet  in 
which  a  duplicate  label  of  the  dispensed 
medicine  is  stuck  .  The  labels  will  be 
cancelled  to  show  they  are  duplicates. 

The  second  stage  of  the  project  is  a  full 
computerised  record  system,  which  will 
include  details  of  current  and  past 
medication,  drug  interactions  and  hopefully 

No  exemption 
for  vaccines  via 
pharmacies 


details  of  any  OTC  medicines  purchased. 

Mr  King  is  planning  to  involve  as  many 
patients  as  he  can.  He  is  using  a  Texas 
Instruments  5MB  unit  to  store  data,  and  he 
estimates  this  will  more  than  cope  with  the 
4,000  strong  population  of  Hedon. 

A  previous  effort  to  get  such  a  scheme 
off  the  ground  in  Hedon  last  year  came 
unstuck.  A  plan  to  set  up  a  shared  scheme 
with  the  local  medical  practice  fell  through 
when  the  senior  partner  died.  This  time, 
says  Mr  King,  he  has  their  co-operation  in 
that  they  are  guite  happy  for  him  to  make 
inguiries  about  their  patients'  treatment. 
"They  are  interested  spectators." 

The  £8,000  grant  from  the  Society  is 
being  split  egually  between  the  two 
projects,  but  for  Roger  King  additional 
financial  support  is  coming  from  the  two 
computer  suppliers  involved  in  the  project. 

Lanimead  is  providing  the  labeller  and 
Channel  Business  Systems  the  TI  software. 
"The  amount  of  CBS  and  Lanimead  are 
putting  in  is  far  in  excess  of  what  the  Society 
is  giving,"  Mr  King  told  C&D.  "As  a 
development  project  we  estimated  it  would 
cost  £14,000." 

Mr  King  says  he  has  been  working 
towards  this  project  for  the  last  three  years. 
He  even  sold  his  pharmacy  in  Hedon, 
which  he  now  manages,  to  devote  more 
time  to  computer  developments.  "I  feel  it  is 
vital  that  pharmacists  take  the  lead  in  this 
field.  They  have  so  much  to  offer.  Even 
without  patient  registration  the  PSNC  has 
shown  that  80  per  cent  of  patients  use  the 
same  pharmacy  all  the  time.  I  do  not  think 
we  should  stick  out  for  patient  registrations 
as  a  necessity  for  patient  records  as  it  is  not 
reguired." 

Mr  King  will  be  starting  to  issue  record 
wallets  to  his  patients  in  February. 


The  reply  from  the  DHSS  to  the  original 
reguest,  which  is  said  to  have  "angered" 
PSNC,  was:  "A  case  can  of  course  be  made 
for  exempting  such  supply  through 
pharmacies  as  well,  but  you  will  know  that 
we  simply  cannot  afford  to  agree  to  all  the 
cases  for  increased  spending  pressed  on  us. 
Although  we  did  consider  the  course  you 
suggest,  of  exempting  all  personally- 
administered  items  from  charges  no  matter 
how  they  were  supplied,  we  came  down 
against  it.  That  remains  our  view." 
Labour  and  overhead  costs.  The  final 
labour  cost  figure  from  the  inguiry  was 
expected  to  be  be  significantly  higher  than 
the  updated  figure  for  1983:  the  results  are 
expected  shortly.  The  Committee  was  also 
informed  that  an  inguiry  report  on  the 
proprietors  notional  salary  would  be 
available  for  consideration  at  its  next 
meeting  together  with  other  relevant 
evidence. 

Discourse  surcharge  rebates.  In  1 7 


Family  Practitioner  Committee  areas,  the 
discount  surcharge  had  not  been  repaid 
with  the  January  payment,  the  Committee 
was  informed.  All  these  areas  had  received 
a  1 00  per  cent  advance  for  October 
prescriptions. 

However,  the  Prescription  Pricing 
Authority  was  confident  that  it  would 
complete  these  October  schedules  shortly 
and  would  be  informing  FPCs  of  payment 
details  during  the  week  commencing 
January  1 6.  All  contractors  should  receive 
their  discount  surcharge  repayment  by 
February  1  at  the  latest. 
Discount  monitoring.  The  DHSS  has  said 
it  is  unable  to  accept  a  system  of  monitoring 
wholesale  discount  terms  using  a  system  of 
indexation,  without  annual  discount 
inguiries  to  establish  the  discounts  paid. 

The  Committee  was  entirely  opposed  to 
such  annual  inguiries  both  on  cost  grounds 
and  time  commitment  for  both  DHSS  and 
PSNC  personnel.  The  DHSS  was  asked  to 
reconsider  its  position  on  indexation  in  view 
of  the  fact  that  all  other  components  of 
pharmacy  contractors'  remuneration  are 
updated  by  appropriate  indices  supported 
by  four  yearly  inguiries. 
Parallel  importing.  PSNC  has  asked  for 
more  time  to  reply  to  a  letter  from  the  DHSS 
asking  for  comments  on  the  proposed 
amendment  of  the  Medicines  (Exemption 
from  Licences)  (Importation)  order  1978  (SI 
1 978  No  1 46 1 )  and  the  introduction  of 
special  licensing  arrangements  for  parallel 
importing  from  the  European  Community 
(C&D,  December  17/24/31,  pi 084). 

It  was  agreed  that  a  letter  be  sent  to  the 
Council  of  the  Society  asking  for  joint  talks 
on  the  documents  with  a  view  to  submitting 
comments  following  the  next  PSNC  meeting 
on  February  8  (also  the  date  for  reply  to  the 
DHSS). 

CD  security.  The  recommendations  of  the 
Advisory  Council  on  the  Misuse  of  Drugs  on 
the  security  of  Controlled  Drugs  were 
accepted  provided  that  any  additional 
expense  incurred  by  contractors  be 
refunded  by  the  DHSS. 
Statutory  Levy.  For  the  financial  year 
April  1 ,  1 984  -  March  3 1 ,  1 985,  the 
statutory  portion  of  the  contractors  levy  is 
81.4  per  cent  this  proportion  of  the  levy  can 
be  compulsorily  deducted. 
MP  contacts.  The  PSNC  office  would  be 
pleased  to  hear  from  contractors  of  any 
personal  contacts  they  have  made  with  local 
MPs  in  order  that  a  list  of  members 
sympathetic  to  pharmacy  can  be  made. 

LPCs  and  individual  contractors  should 
be  aware  of  the  expertise  of  the  PSNC's 
parliamentary  advisers,  CSM  Ltd,  in 
arranging  meetings,  supplying  biographical 
details  and  listing  MPs  in  LPC  areas. 
Contractors  and/or  LPCs  who  wish  to  take 
advantage  of  these  services  should  contact 
PSNC  at  Aylesbury. 


The  Department  of  Health  has  turned 
down  a  request  from  the 
Pharmaceutical  Services  Negotiating 
Committee,  that  vaccines  and  other 
items  at  present  exempt  from 
prescription  charge  when  personally 
administered  by  doctors,  should  be 
similarly  exempt  when  dispensed  by 
a  pharmacist. 

PSNC  decided  at  its  meeting  this  month 
to  ask  for  a  meeting  with  the  Minister,  as 
soon  as  possible,  to  resolve  the  situation.  "As 
well  as  being  confusing  to  patients  it  is  a 
positive  incentive  for  patients  to  obtain  these 
items  from  doctors  rather  than  from 
pharmacies,"  says  PSNC. 
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■TOPICAL  REFLECTIONS™ 

By  Xrayser 


Tesco  push  for 
larger  stores  in 
city  centres 

Tesco  are  pushing  for  larger  stores  in 
city  centres. 

Prejudice  and  misunderstanding  of  the 
needs  of  modern  retailing,  and  failure  to 
effect  urban  renewal  makes  it  rare  for  sites 
of  sufficient  size  in  inner  urban  areas  to  be 
given  planning  permission,  they  say,  in  a 
report  submitted  to  the  Commons 
Environment  Committee. 

As  a  result  major  stores  are  tending  to 
locate  on  the  fringes  rather  than  in  the 
centres  of  towns  and  cities. 

Tesco  feel  that  getting  the  larger  stores 
back  into  the  centre  could  also  bring  other 
benefits  for  urban  renewal,  such  as 
generating  employment  and  bringing  the 
established  cost  benefits  achieved  from  the 
application  of  economies  of  scale  to  retailing 
in  inner  urban  communities. 

However,  evidence  continues  to 
indicate  prejudice  against  retailers  and  a 
misunderstanding  of  their  needs  among 
certain  local  authorities.  And  delays  in  the 
planning  process  when  related  to  the 
development  of  large  stores  outside 
established  shopping  centres  continues  to 
deter  retail  investment,  say  Tesco. 


Price  List  notes 


B  Users  of  the  Price  List  Supplement  this 
week  will  notice  that  the  Cumulative  List 
only  runs  as  far  as  Smith  &  Nephew.  Users 
are  advised  to  retain  the  January  1 4 
Supplement  to  update  the  Cumulative  List. 
February's  Price  List  will  incorporate  the 
month's  cumulative  price  changes.  We 
apologise  for  any  inconvenience  this  may 
cause. 

B  Due  to  an  operational  error  we  have 
been  unable  to  correct  and  amend  the  Lady 
Jayne  entry  for  the  February  Price  List.  The 
entry  is  much  reduced.  The  amendments 
will  appear  in  the  first  Price  List  Supplement 
in  February. 

HI  Nizoral  cream  (Janssen):  the  correct  PIP 
code  should  be  433-599,  and  not  090-43 1 
as  printed  in  the  Supplement  of  December 
24. 

B  Price  rises  for  Norcliffe  Thayer's 
Esotenca  and  the  Oxy  range,  although 
listed  in  the  January  1 4  Supplement,  do  not 
become  effective  until  February  1 . 

Missing  people?  If  you  are,  turn  to  our 
People  page  which  now  faces  the  inside 
back  cover  (pi  50). 


Non-political 

I  think  I  have  been  getting  too  political  of 
late,  what  with  comment  on  the  option  forms 
for  rural  patients  and  the  Nuffield  inquiry,  so 
this  week  I  reckon  its  time  I  gave  it  a  rest 
and  got  on  with  the  day  to  day  reactions  to 
more  mundane  things.  Like  the  new  section 
in  C&D  called  "Company  outlook". 

Last  week  we  had  an  interview  with 
Graham  Siddle,  the  extraordinarily  young 
looking  general  manager  of  Smith  and 
Nephew.  There's  no  doubt  about  it  if  this  is 
the  style  of  manager  today  then  not  only  am 
I  way  over  the  hill,  but  I  am  definitely 
heading  downwards  with  the  advantage  of  a 
number  of  years  experience  to  my 
discredit. 

We  are  told  that  brand  consciousness  is 
more  important  than  company 
consciousness.  Although  not  a  new 
philosophy  it  is  still  an  interesting  one  to 
explore. 

I  would  agree  that  Elastoplast  as  a  name 
must  rank  alongside  Thermos  and  Hoover 
(and  Kodak?)  but  am  not  so  certain  the 
wider  use  of  any  successful  brand  name  is  a 
sure  guarantee  of  success. 

I  seem  to  remember  a  launch  of  an 
Elastoplast  cream  and  liquid  antiseptic, 
which  frankly  was  no  seller  at  all  despite  a 
clear  brand  image.  Perhaps  a  name  can 
only  hold  good  when  the  product  is  within 
the  original  concept,  ie  a  plaster? 

Anyway  I  am  glad  to  learn  a  new  low 
allergy,  lighter-weight  plaster  is  on  the 
stocks.  Better  late  than  never.  But  so  far  as  I 
am  concerned,  Band- Aid  or  Elastoplast 
come  onto  my  shelves  only  when  the  deal  is 
good  enough.  Product  quality  is  taken  for 
granted  today. 

Thermos  were  mentioned.  Despite  the 
rotten  way  Thermos  treat  me,  (Is  anyone 
else  in  the  same  boat?)  the  name  is  still 
synonymous  with  vacuum  flasks,  probably 
because  no-one  else  has  pushed  hard 
enough.  The  only  way  you  seem  to  be  able 
to  buy  the  wretched  things  at  a  price  which 
bear  any  relation  to  those  of  the 
supermarkets,  is  the  occasional  "Parcel 
deal".  No  spares,  apart  from  a  few  refills 
ever  come  our  way.  What  has  happened  to 
the  old  fashioned  concept  of  customer 
service? 


Lambeth  Walk? 

Some  fellow  called  "Clovis"  was  stirring 
things  up  in  the  correspondence  last  week 
with  a  lot  of  inflammatory  talk  about  the 
rates  for  our  lovely  new  headquarters  at 
Lambeth  costing  us  about  £'/2m,  while  the 
going  rate  for  letting  the  property  was  about 
£  1 2  a  sguare  foot  per  annum,  (same  as  the 


rates).  This  works  out  by  his  reckoning  at 
£  lm  a  year.  Marvellous. 

I  have  just  received  my  demand  for 
registration  which,  with  premises  fees,  will 
cost  me  £  1 1 2  —  £69  for  registration  alone. 
I  suppose  I'm  being  mean,  but  for  the  life  of 
me  I  find  it  hard  not'  to  ask  where  it  all  goes 
and  what  I  get  for  it.  When  you  realise  there 
are  about  1 1 ,000  pharmacies  at  £43  each 
and  around  33,000  pharmacists  at  £69 
each,  we  are  talking  of  an  income  of  about 
£21/4m  plus  £475,000,  say  £234m. 

So  we  are  blowing  away  getting  on  for 
half  of  it  to  support  premises  in  the  heart  of 
expensive  London  for  prestige,  while 
soundly  based  commercial  operators  have 
long  since  seen  the  light  and  set  up  in  areas 
like  Cheltenham,  or  Pontypridd  or 
Newcastle  where  rents  and  rates  can  be  less 
than  half  and  even  as  low  as  £3.50  a 
sq  ft. 

The  Midlands,  starting  of  course  at  St 
Albans,  are  littered  with  empty  premises  just 
waiting  to  be  snapped  up. 

And  while  the  winds  of  change  are 
being  whistled  up,  how  about  calling  in  a 
hard-nosed  efficiency  expert,  like  the 
esteemed  Mr  MacGregor  so  beloved  of  our 
gentle  Prime  Minister,  to  cut  the  fat  at  the 
same  time  and  give  us  a  tight  effective  body 
we  can  respect  and  that  is  seen  to  be  wholly 
accountable?  Oh  dear,  and  I  promised  not 
to  get  stirring  again! 


Homoeopathic 

I  was  interested  to  learn  recently,  of  a 
meeting  between  the  Society  and  the  British 
Homoeopathic  Association  concerning  the 
way  homoeopathic  products  were  being 
labelled  and  marketed.  About  time  too.  I 
personally  feel  the  glib  assurances  that  the 
products  are  easy  to  counter  prescribe  — 
particularly  with  one  manufacturer  now 
presenting  a  prepack  of  products  labelled 
"Rheumatic",  or  "Catarrh",  or  whatever  — 
is  wholly  misleading  in  terms  of  the 
homoeopathic  concept  which  demands  that 
for  a  treatment  to  be  attempted  a  patient 
picture  must  be  made  first.  It  isn't  easy  and 
can  take  half  an  hour  of  painstaking 
recording. 

The  truth  is  that  to  retain  any  integrity  at 
all  the  pharmacist  has  to  master  a  good  deal 
more  of  the  idea  than  is  suggested  by  the 
helpful  brochure  put  out  free  by  the  makers. 
If  the  customer  is  convinced  and  knows 
what  he  wants  there  is  no  problem. 

But  to  offer  a  homoeopathic  product 
because  it  is  labelled  with  the  name  of  a 
complaint  means  we  have  become 
commercially  opportunist  and  are  merely 
cashing  in  on  a  good  thing  with  no  concern 
for  the  effectiveness,  or  otherwise,  of  what 
we  lend  our  prestige  to. 
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6  reasons  to 
award  yourself 

the  S.R.M. 

1-  Special  Recipe  is  a  delicious  new 
chocolate  made  specially  for  your 
diabetic  and  other  diet-conscious 
customers. 

2.  It  looks  and  tastes  just  like 
ordinary  chocolate. 

3.  It  contains  less  calories  and 
carbohydrate  than  ordinary 
chocolate. 

4-  Sweetened  with  fruit  sugar, 
Special  Recipe  contains  no 
sorbitol  and  is  the  only 
chocolate  to  comply  with  the 
new  dietary  guidelines  of  the 
British  Diabetic  Association. 

5.  We  are  supporting  Special 
Recipe  with  £250,000  in  the 
women's  general  interest  and 
slimming  press  and  at  the  point  of 
sale. 

6-  So  it's  set  to  expand  the  £13m 
diabetic  and  £400m  health  food 
market.  One  final  reason  to  stock  up. 
In  six  delicious  recipes.  From  your 
usual  wholesaler  NOW. 

ecialRecipe 

. . .  for  secret  chocolate  eaters 

Doivey  Division  of  Sandoz  Products  Ltd.,  Feltham,  England  TW13  4EP 


hen  we  designed  the  new 


Freflo  teat,  we  didn't  just 
stop  there. 

We  designed  a  brand  new 
range  of  packaging  to  put  it  in. 

See-through  blister 
packs  that  keep  the  teat 
hygienically  sealed  from  the 
moment  it  comes  off  the  pro- 
duction line,  until  the  time  your 
customer  opens  it 

Each  pack  is  octagonally 
shaped  for  extra  strength  and 
protection.  Your  customers  can 
choose  between  the  single 
blister  pack  or  the  unique  new 
double  blister  pack. 

This  provides  an  exciting 
new  sales  opportunity  for  you. 
It's  the  only  one  on  the  market 
And  brings  the  cost  per  T7T)  T~7  OUT    A  O  riJI  TT7  T"\  A\7 
teat  down  to  a  highly    £  RiLOLI  AO    1  Hi!  UlM 

-3=a  THEY  WERE  BORN. 


attractively  designed, 

the  new  packs  are  supplied  in  a  wider  flange  and  a  new 

outer  cartons  which  convert  improved  shape  for  easier 

simply  and  neatly  into  feeding, 
convenient  dispensers  to  give  So  you  can  sell  it  with  con- 

you  a  free  eye-catching  and  fidence  as  a  universal 

highly  profitable  display  replacement  teat  for  any  make 

The  new-style  Freflo  teat  has  of  wide-necked  feeding  bottle, 
been  specially 


Griptight,  phone  Karen  Brazier 
on  021-472  4211  for  a  free  copy 
of  our  latest  Trade  Catalogue. 


designed  with 


NEW  STYLE  FEEDER 
PACKAGING  TOO!   

No  Griptight  display  would 
be  complete  without  the  new 
range  of  Freflo  feeder  packs. 
Stylish,  colourful  and  reflecting 
the  long-standing  quality  of  all 
our  products,  there  is  a  250  ml 
and  125  ml  polycarbonate 
feeder,  and  a  new,  improved 
240  ml  glass  feeder  with  teat 
cover. 

Plus  a  brand  newline.  The 
Freflo  accessory  pack  to  snap 
up  all  those  extra  replacement 
sales. 

For  full  details  of  all  these 
products  and  the  rest  of  the 
new-look  Nursery  range  by 


A  RANGE  OF  PRODUCTS  BY  GRIPTIGHT 

Lewis  Woolf  Griptight  Ltd., 
Selly  Oak,  Birmingham  B29  7EE. 


■COUNTERPOINTS = 


Heinz  launch 
veg  meals  and 
fruit  in  jars 


Heinz  have  launched  vegetable  meals  in 
cans  and  pure  fruit  baby  foods  in  jars. 

Vegetable  meals  come  in  five  varieties: 
mixed  vegetables,  Spring  vegetables, 
Winter  vegetables,  carrot  and  tomato  and 
golden  vegetable  —  all  meat-free. 

The  meals  are  suitable  for  all  babies  from 
about  four  months  old,  and  will  be  priced  as 
other  4'/2  0z  cans  and  carry  a  distinctive 
label,  say  Heinz. 

While  there  is  an  increasing  interest  in 
health  foods  and  vegetarianism,  a  significant 
factor  is  the  importance  of  the  range  for 
Asian  mothers,  says  the  company,  because 
there  is  no  doubt  about  meat  content. 

The  pure  fruit  range  in  jars  will  keep  the 
same  varieties  as  the  can  range,  offering  the 
product  to  mothers  who  prefer  to  buy  their 
babyfoods  in  glass  jars 

Vegetables  meals  and  pure  fruits  in  ]ars 
are  to  be  backed  by  national  television  and 
insertions  in  popular  womens  and 
mothercraft  magazines.  H.J.  Heinz  Co  Ltd, 
Hayes  Park,  Hayes,  Middlesex. 


Cow  &  Gate 
add  four 
yoghurts 


Peach  melba,  raspberry,  cherry  and  apple 
&  blackcurrant  are  four  new  varieties  added 
to  Cow  &  Gate's  baby  desserts  range. 

The  yoghurt  desserts  are  suitable  for 
babies  from  three  months  and  will  be 
included  in  the  company's  £500,000 
advertising  support  planned  for  their 
babymeals  in  1984. 

All  yoghurt  babymeal  desserts  are 
gluten  free  and  have  added  vitamin  C  They 
are  also  free  from  artificial  colouring, 
flavour  and  preservatives,  say  Cow  &  Gate 
Ltd,  Cow  &  Gate  House,  Trowbridge,  Wilts. 


Harmony  offer 


Promotion  packs  of  Harmony  hair  colour, 
offering  9p  off  the  next  purchase,  are 
currently  available  while  stocks  last.  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Portman  Square, 
London  W1A  1DY 
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The  five  varieties  of  Heinz  vegetable  meals  are  now  in  cans  and  the  pure  fruit  range  has 
been  repackaged  in  jars. 


New  formula 
for  Napisan 


Richardson- Vicks  have  reformulated 
Napisan  (1kg  £2.05)  and  updated  its 
packaging.  The  product  is  to  receive 
£200,000  launch  support  including,  for  the 
first  time,  consumer  Press  advertising. 

The  reformulated  product  is  to  be 
phased  in  over  the  next  two  months. 

The  formula  is  now  based  on  active 
oxygen  which  means  the  product  can  be 
used  with  normal  detergent  on  all  whites 
and  coloureds,  says  the  company. 

New  Napisan  is  claimed  to  perform 
better  in  the  nappy  soak  than  its 
predecessor.  It  is  said  to  be  a  more  effective 
and  longer  lasting  bactericide  because  it  is 
more  stable  and  is  not  deactivated  by  urine 
and  faeces. 

The  pack  underlines  the  product's 
double  use  showing  a  nappy  bucket  and 
washing  machine  together  with  instructions 
for  use.  Richardson- Vicks  say  the  oxygen  in 
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new  Napisan  will  not  degrade  metal  and 
rubber  fittings  as  other  chlorine  cleansers 
can. 

Three  million  sample  sachets  will  be 
distributed  to  mothers,  together  with 
consumer  literature.  Colour  posters  will  be 
available  for  hospitals  and  clinics. 
Richardson  Vicks  Ltd,  Rusham  Park, 
Whitehall  Lane,  Egham,  Surrey  TW20 
9NW. 


Minty  flavour 
for  Steradent 


February  sees  the  re-launch  of  Steradent 
tablets  with  a  new  minty  flavour  and 
television  advertising  worth  £1 ,5m. 

After  years  of  development  and 
consumer  research  the  company  says  it  has 
produced  a  flavour  which  remains  on  the 
dentures  after  rinsing  and  brushing. 

Packaging  will  be  a  plastic  tube 
decorated  with  a  mint  leaf  design  (30  tab 
pack  £0.82;  20  tab  pack  £0.55).  Reckitt& 
Colman  Products  Ltd,  Dansom  Lane,  Hull, 
HU8  7DS. 


No  dead-space 
insulin  syringe 


Rand  Rocket  have  introduced  a  non-dead 
space  U- 1 00  insulin  syringe,  available  with 
or  without  embedded  27  gauge  needle  (20, 
£1.86  trade). 

The  syringes  come  in  individual 
polyester  ribbon  packs.  Rand  Rocket  Ltd, 
Sharps  Way,  Hitchin,  Herts  SG4  OSA 
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Here's  a  new  drink-as  good 
for  you  as  it  is  for  babies. 


Milupa  have  always  been  the  innovators  in 
the  infant  food  market. 

By  introducing  exciting  new  products, 
Milupa  have  become  the  clear  brand  leader  in 
independent  chemists: 

So  we're  pleased  to  announce  that  now 
we're  entering  the  baby  drinks  sector  with  a 
brand  new  Milupa  Infant  Drink. 

This  granulated,  natural  drink,  containing 
glucose  and  fennel,  is  new  to  the  UK  but  has 
proved  tremendously  successful  in  Europe. 

We're  helping  you  repeat  that  success  here 
with  the  biggest  sampling  campaign  ever  seen 
in  the  baby  drinks  market. 

That's  in  addition  to  large  and  small 
showcards,  window/till  stickers,  shelf  wobblers, 
sample  display  units  and  leaflet  dispensers  and 
special  introductory  prices  through  your 
wholesaler. 

milupa 

Infant  Drink 

The  new  generation  of  Baby  Drinks 

For  further  information  please  contact  Milupa  Limited,  Milupa  House, 
Hercies  Road,  Hillingdon,  Uxbridge,  Middlesex  UB10  9NA. 
Telephone:  Uxbridge  (0895)  59851. 

'Independent  audit 


fetes  up  to  372  pints 

milupa 

Infant  Drink 

Srthing  drink  for 


sand  young  children 


"*  frani  week  onward 
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Energen  go 
for  new 
crispbreads 
and  drinks 

New  crispbreads,  reformulated  One-cal 
drinks  and  a  caffeine-free  cola  are  among 
Energen's  plans  for  the  New  Year. 

A  range  of  high  fibre,  low  calorie 
crispbreads  will  replace  the  existing  starch- 
reduced  lines,  with  the  emphasis  moving 
away  from  starch  reduction  to  healthy 
eating.  Brancrisp  and  Ryecrisp  will  be 
introduced  in  February,  Wheatcrisp  and 
Cheesecrisp  in  April.  The  rsp  is  being 
lowered  from  £0.30  to  £0.27. 

Advertising  and  promotional  activity  will 
extend  beyond  the  slimming  media,  aimed 
at  both  sexes  and  all  ages  of  consumers 
interested  in  healthy  living. 

F-plan  muesli  will  be  available  in  a 
carto.i  as  well  as  a  new  single-serve  tub  and 
there  are  plans  to  introduce  new  varieties  of 
breakfast  cereals. 

One-cal  drinks  have  been  reformulated 


using  aspartame  in  addition  to  saccharin,  to 
improve  the  taste.  A  new  flavour,  Appleade 
in  250ml  and  350ml  cans,  11  and  1  lh\ 
bottles,  will  be  launched  at  the  beginning  of 
March.  One-cal  cola  is  now  caffeine  free 
after  research  showed  consumer  concern 
about  the  caffeine  content  of  conventional 
colas.  Orangeade  has  been  reformulated 
with  a  more  "natural"  taste. 

The  full  range  of  five  flavours  will  be 
available  in  new  1  Vi\  plastic  bottles  in 
(£0.59)  in  March.  Prices  of  11  bottles  will  be 
reduced  by  2p  to  £0.44  and  the  21  bottles 
by  9p  to  £0.73.  Advertising  on  the  brand 
this  year  will  reach  £  1  million  with  a  national 
television  campaign  starting  in  May. 

McDougalls  Milk  Mate,  the  cold  milk 
additive,  is  to  go  national  in  March  following 
a  successful  test  market  in  the  North  East. 
RHM Foods  Ltd,  10  Victoria  Road,  London 
NW10  6NU. 
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Brancrisp  and  Ryecrisp  will  put  the 
emphasis  on  healthy  living. 


Four  more 


Bioceuticals  have  made  four  additions  to 
their  range  of  products  and  are  to  withdraw 
Bio  Bronze.  The  new  additions  are  super- 
strength  nutri-bronze  tanning  tablets  and 
capsules  (80  tablets,  £6.25;  80  capsules, 
£6.75),  Biobees  royal  jelly  (130g,  £6.45) 
and  Biovit-C  tablets,  (400,  £1 . 10).  All 
prices  quoted  are  introductory  offers. 
Bioceuticals  Ltd,  26  Lennor  Road,  London 
SW12  OPS. 

Nail  collection 
expanded 

Three  products  designed  to  strengthen  the 
nails  are  to  be  introduced  by  Eylure. 

Ridge  filler  and  base  coat  is  a  lotion  to  fill 
in  ridges  and  gives  nails  a  smooth  texture, 
says  the  company.  It  contains  a  protein 
complex  to  condition  the  nail. 

Glossy  glaze  gives  nails  a  "wet"  shine 
and  can  be  used  as  a  natural  varnish  or  as  a 
protective  top  coat  and  sealer. 

The  third  product  —  No-paper  nail  wrap 
—  is  a  repair  lotion,  formulated  with 
strengthening  micro-fibres  said  to  act  as  a 
shield  to  protect  broken  or  peeling  nails. 

All  products  are  bubble-packed  on  card 
and  presented  in  1 4.7ml  bottles  (£  1 .39 
each).  On  counter  they  are  displayed  on  a 
self-selector  unit  along  with  Toesies 
pedicure  pads  and  dabber  nail 
strengthener.  Eylure  Ltd,  Grange  Industrial 
Estate,  Llanfrechla  Way,  Cwmbran,  Gwent. 


Limited  edition 


With  St  Valentine's  Day  in  mind,  Germaine 
Monteil  are  introducing  a  limited  edition  size 
of  Pour  Lui  (50ml  spray,  £  1 2.00)  from 
February.  Germaine  Monteil,  St  George's 
House,  St  George  Street,  London  Wl . 


'Mother  and 
baby  doing 
weir 

All-in-one  nappies  from  Unichem  are  to  be 
advertised  in  the  national  Press  this  Spring. 

The  half-page  advertisements  in  the 
tabloids  and  third-of-a-page  advertisements 
in  broadsheets  are  to  appear  during  March 
and  April,  with  20  insertions.  The 
campaign's  theme  is  "Mother  and  baby  are 
doing  well". 

Unichem  say  that  1 983  sales  of  All-m- 
ones  rose  by  1 00  per  cent  on  1 982  largely 
as  a  result  of  advertising,  and  they  expect 
this  year's  campaign  to  have  the  same 
impact.  Unichem  Ltd,  Unichem  House,  Cox 
Lane,  Chessington,  Surrey. 

Biobalm 
revamped 

Modern  Health  Products  have  reformulated 
Biobalm  and  updated  its  packaging. 

Camomile  and  guar  gum  have  been 
added  to  the  formula.  Other  constituents 
include  slippery  elm  bark  combined  with 
marshmallow  root,  the  seaweed  Irish  moss 
and  a  homoeopathic  mineral  mixture. 

The  product  is  supplied  in  outers  of  six 
1 70g  drums  (£6.24  trade)  retailing  at  £  1 .79 
per  drum.  Modern  Health  Products  Ltd, 
Davis  Road,  Chessington,  Surrey  KT9  1 TH. 


New  sizes 


Sauflon  Pharmaceuticals  have  introduced 
three  new  sizes  for  Steri-solv  (20ml,  £  1 .96), 
Steri-clens  (20ml,  £  1 .80)  and  Steri-lette 
(10ml,  £1 .73).  Steri-lette  2x7. 5ml  will  be 
deleted  when  stocks  run  out.  The  products 
are  distributed  by  LAB,  91  Amhurst  Park, 
London  N 16  SDR. 

Ostomy 

booklets 

Coloplast  have  published  two  new  patient 
education  booklets  for  ostomists.  Containing 
practical  advice  on  how  new  ostomists  can 
get  back  on  their  feet  again,  copies  of  the 
books  —  Back  on  your  feet  again:  the 
practical  guide  are  available  from  Coloplast 
Ltd,  Bridge  House,  Orchard  Lane, 
Huntingdon,  Cambs  PE 1 8  6QT. 
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s  in  safety 
and  bottom7 
in  price! 


Cope  Ail  man  market  the  most  cost  effective 
Child  Resistant  Containers  available. 

Bottles  or  vials  —  each  container  is 
complete  with  our  unique  Snapsafe'  cap, 
and  conforms  to  British  Standard  5321  and 
the  Pharmaceutical  Societies  voluntary 
agreement  on  solid  dose  dispensing. 

The  Cope  All  man  Snapsafe'  range  is 


available  from  15-200ml  and  made  from  sturdy 
amber  polystyrene  or  white  polypropylene. 

For  technical  literature  about  our 
Snapsafe'  range  of  bottles  and  vials  contact 
your  local  stockist  or 

Cope  Ml ni an  Plastics  Limited,  Fitzherbert  Rd, 
Farlington,  Portsmouth  P06  1SD. 
Telephone:  (0705)  370102.  Telex:  86512 


Cope  Bllroan 

'Snapsaiecontainers 
The  lowest  price  CRCs  on  the  market 
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counterpoints: 


Beechams  hit 
the  Headlines 

Describing  it  as  the  biggest  event  in  the 
toiletries  market  for  a  decade  Beecham  are 
launching  a  striped  gel  shampoo  in  a  tube 
for  dandruff.  Headlines,  they  say,  clears 
dandruff  and  conditions  the  hair  better  than 
traditional  lotions.  C&D  first  mentioned  the 
product  last  February  when  it  was  on-test. 

Using  a  gel,  the  company  argues  it  is 
able  to  combine  the  clear  stripe  of  a 
conditioner  with  an  anti-dandruff  system 
(ZPT)  incorporated  in  the  opague  stripe. 
The  same  technology  was  used  in  the 
launch  of  Aguafresh  toothpaste  in  1 974. 

Beecham  believe  ZPT  (zinc  pyrithione) 
to  be  a  heavy  insoluble  material  which 
would  sink  to  the  bottom  of  a  bottle  without 
the  use  of  a  suspending  agent.  Such  agents 
they  say,  are  incompatible  with  most 
conditioning  materials.  The  thick  gel  nature 
of  Headlines,  they  say,  ensures  such 
suspending  agents  are  unnecessary. 

Headlines  comes  in  open-fronted 


cartons  and  two  variants  —  blue  for  dry  to 
normal  hair  and  green  for  greasy  hair 
( 1 25ml,  £0.79).  Each  tube  contains  enough 
product  for  up  to  30  washes  say  Beechams. 
Launch  support  totals  £5m  —  £2m  of 
which  will  be  above-the-line,  support  in  the 
media.  Television  advertising  will  take  the 
majority  of  this,  the  first  burst  of  which 
breaks  in  April.  The  other  £3m  will  go  on 
three  million  trial  packs  (50ml,  £0.32)  free- 
trial  leaflets  to  ten  million  homes  and  a 
heavy  promotional  campaign  aimed  at 
securing  repeat  purchase. 

Beecham  are  aiming  in  the  first  year  for 
a  10  per  cent  share  of  the  £41  m  anti- 
dandruff  sector  of  the  shampoo  market. 

Gillette,  in  July  last  year,  launched 
Silkience  anti-dandruff  shampoo  on  a  similar 
platform.  Beecham  Consumer  Products, 
Beecham  House,  Brentford,  Middx. 


Colour  co-ordinated  gift  sets  are  now 
available  in  the  Potter  &  Moore  range 
Coming  in  scented  geranium,  English 
lavender,  indigo  and  wild  rose  there  are 
two  packs.  One  contains  talc,  bath  cubes 
and  soap,  arranged  on  matching  face 
flannel  (£4.95),  while  the  other  comprises 
bath  oil,  cubes  and  soap,  also  with 
matching  face  flannel  (£5.95).  Potter  & 
Moore,  Lincoln  Road,  Werrington, 
Peterborough  PE4  6LB 


Heat  Treat 

Heat  Treat  warming  pads  are  said  to 
generate  heat  for  up  to  15  hours  either 
continuously  or  intermittently. 

The  pads,  measuring  6  X  4'/2in,  are 
activated  by  removing  from  the  plastic 
holder  and  shaking  vigorously  for  about  a 
minute.  Gentle  heat  begins  to  radiate  within 
1 0  minutes.  The  temperature  can  rise  as 
high  as  170°C,  say  Intersphere  Marketing, 
who  market  the  product  in  the  UK.  The  pad 
can  be  wrapped  in  a  cloth  if  the  heat  is  too 
great  but  it  should  not  be  used  by  children 
or  the  handicapped  unsupervised. 

To  stop  heat  being  generated  the  pad  is 
replaced  in  its  plastic  holder  —  it  can  be  re- 
used for  up  to  a  week  later. 

The  pads  (£0.99)  are  available  in  display 
boxes  of  24  packs.  A  mini  version  giving  six 
hours  continuous  heat  is  available  in  boxes 
of  80  to  retail  at  about  £0.50  each. 
Intersphere  Marketing  Ltd,  34  Frances 
Street,  Newtownards  BT23  3DN  County 
Down,  N.  Ireland. 


New  look  nails 

Elegant  Touch  instant  nail  tip  kit  is  now 
available  from  Original  Additions. 

The  kit  contains  a  two-sided  emery 
buffer,  a  stick  applicator,  24  naturally 
contoured  nail  tips  in  six  graduated  sizes 
and  a  bottle  of  instant  nail  glue  (£2.95). 

The  product  comes  in  two  sizes:  for 
narrow  to  medium  nails  and  for  medium  to 
broad.  Original  Additions  (Beauty  Products) 
Ltd,  12  Short  Road,  Chiswick,  London  W4 


£lm  campaign 
hacks  Simple 

National  advertising  worth  £  1  m  is  to 
support  the  Simple  soap  and  skmcare 
range.  A  television  campaign  of  £700,000 
is  currently  running  until  the  end  of 
February  to  be  repeated  later  in  the  year. 

Simple  soap  will  also  be  supported  by 
continuous  Press  advertising  in  the  Daily 
Mail,  Daily  Express,  Daily  Telegraph  and 
Sunday  Mirror,  while  two  bursts  in  women's 
magazines  will  focus  on  the  Simple  range. 
Albion  Soap  Co  Ltd,  113  Station  Road, 
Hampton  Middx  TW122DY. 


ON  TV 
NEXT  WEEK 


Ln  London 

M  Midlands 

Lc  Lanes 

Y  Yorkshire 

Sc  Scotland 

Bt  Breakfast  Television 


WW  Wales  &  West 
So  South 
NE  North-east 
A  Anglia 
U  Ulster 


We  Westward 
B  Border 
G  Grampian 
E  Eireann 
CI  Channel  Is 
C4  Channel  4 


Albion  Simple  soap: 

Algipan  rub: 

All  Clear: 

Anadin: 

Askit  powders: 

Biactol: 

Cabdriver's  cough  lmctus: 


Ln,M,A 
M,So,U 
All  areas 
All  areas 
Sc 

All  areas 
M,Y 


Coldcare:  All  areas  except  WW, We 

Cremacoat:  C4 

Crookes  One-a-day :  All  except  C 1 

Fairy  toilet  soap:  All  areas  except  Ln 

Feverscan:  So 

Hacks:  Ln,Lc,Y,NE,allC4  areas 

Hedex:  All  areas 

Jaap's  health  salt:  Sc 

Karvol  capsules:  All  areas 

Milton  Fluid:  All  areas 

Night  of  Ulay:  Ln 

Nurofen:  All  except  CI 

Oil  of  Ulay:  Ln,M 

Pampers:  All  areas 

Phensic:  All  areas 

Picpak:  All  except  Lc,  A, We.B.CI 

Ralgex:  M.Lc.Sc 

Redoxon  multi-vitamins:  Lc.Sc.So 

Robitussin:  Y 

Sebamed:  So 

Strepsils:  All  areas 

Sinutab:  All  areas 

Snowfire:  C4(Y) 

Supersoft  Once:  All  areas 

Sweetex:  All  areas 

Timotei:  All  areas 

Tixyhx:  All  except  U, CI 

Tramil:  Lc,A,So 

Vapo-lem:  Y 

Vasoline  Intensive  Care:  C4,Bt 

Vicks  expectorant  cough  syrup:  All  areas 

Vicks  Sinex:  All  areas 

Vidal  Sassoon:  So 
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Sebamed 
Cleanser. 

Your  answers 
for  customers 

with 
sensitive  skins. 

QMy  face  always  felt  tight  and 
dry  after  washing  with  soap. 
Would  Sebamed  make  any 
difference? 

A Naturally.  Repeated  use  of  soap 
robs  your  skin  of  its  natural 
moisture-retaining  substances.  Sebamed 
has  no  soap  and  no  alkali,  so  your  face 
will  be  left  soft  and  supple  after  washing. 

QNo  matter  how  often  I  bathe  I 
still  seem  to  have  a  body  odour 
problem.  Could  Sebamed  help? 

Alt  could.  You  see,  many  soaps, 
even  though  they  smell  nice  when 
you  use  them,  may  be  too  strong  for  your 
skin's  delicate  biological  layer.  Soap  can 
harm  this  layer  leaving  the  skin  open  to 
attack  from  odour-producing  bacteria. 
Sebamed  is  a  natural  deodorant.  It 
doesn't  remove  the  layer.  But  it  does 
directly  inhibit  the  growth  of  odour- 
causing  bacteria.  Give  it  a  try! 

QIs  Sebamed  affected  by 
hardwater  or  water  softeners? 

A No.  Water  conditions  may  well 
affect  soaps,  but  not  Sebamed 
because  it  is  soap-free.  In  fact,  it  may  also 
please  you  to  know  that  Sebamed  leaves 
no  scum  or  ring  in  the  basin  or  bath! 


The  balanced  answer 
iiw  seirasiiu^a  skm 

A.H.  Robins  Co.  Ltd..  Langhurstwood  Road 
Langhurst,  Horsham,  W.  Susse*. 


COUNTERPQINTSmm 


Sellaway 
update  and 
expand 

Sellaway  are  relaunching  their  Basics  for 
Beauty  range  with  a  new  motif  and  updated 
packaging. 

The  range  includes:  hair  conditioner, 
cleansing  lotion  and  dry  skin  care  remover 
lotion,  nail  polish  remover  (all  240ml, 
£0.79);  combs  (5,  £0.59),  and  kohl  pencils 
(£0.69). 

The  company  is  also  introducing  a  new 
range  of  cosmetics  called  Natures  Way.  The 
products  are  for  sensitive  skin  and  contain 
no  colouring  or  perfume. 

The  range  features:  cleansing  lotion 
( 1 50ml,  £0.89);  suntan  lotion  ( 1 50ml, 
£  1 .29);  after  tan  ( 1 50ml,  £0.99),  and 
moisturiser  ( 1 50ml,  £0.89).  Sellaway  Ltd, 
Sellaway  Buildings,  Station  Approach 
Southside,  Purley,  Surrey  CR2  2AP. 

Spring  colours 
from  Rubinstein 

Illuminations  is  the  Spring  "look"  from 
Rubinstein. 

The  range  comprises  three  new  lip 
colours,  two  shades  of  nail  lacguer  (£3.95 
each)  and  a  powder  blusher  (£6.75).  For 
the  eyes  there  is  a  white  kohl  pencil  (£2.75) 
and  three  powder  shadows  (£4.95). 
Colours  range  from  pale  pinks  and  golden 
oranges  to  bright  reds. 

Completing  the  range  is  sun  accent,  a 
sheer  colour  to  wear  over  make-up  or  on  its 
own  to  give  the  skin  a  "sun-kissed"  look.  A 
cream  presented  in  stick  format,  it  comes  in 
three  incandescent  shades  (£5.25).  Helena 
Rubinstein,  Central  Avenue,  West  Molesey, 
Surrey  KT8  ORB. 


. . .  Monteil . . . 


Africa  has  inspired  the  latest  line  of 
Germaine  Monteil  cosmetics  which  include 
color  powder  blush  in  rose  d'Afrique 
(£7.95);  color  glow  lipstick  (£4. 1 5)  in  a  blue 
red,  coral  red  and  a  burnt  terracotta  brown; 
color  glow  lacquer  (£4. 1 5)  in  mambo, 
nouba  and  tam-tam  and  parfait  naturel  in 
matin  (£8.75). 

For  the  eyes  color  duos  (£6.95)  come  in 
ivoire  nacre/gris  elephant,  jaune 
savane/bleu  tropique  and  vert 
d'eau/orchidee  mauve;  color  liner  pencils 


(£3.75)  in  vert  and  mauve,  and  supercils 
mascara  (£4.95)  in  violet.  Germaine 
Monteil,  St  George's  House,  St  George 
Street,  London  W1R  9DF. 


.  . .  and  Yardley 

Yardley's  new  Spring  colour  collection  is  set 
to  compliment  "natural"  and  "nautical" 
themes.  The  collection  includes  two 
shimmering  cream  highlighters  (£0.99 
each)  —  rose  glow  bronze  and  pink 
sunbeam  and  two  blushers  (£2. 1 5  each)  — 
just  sunset  and  just  aurora.  For  the  eyes 
there  are  duet  shadows  comprising  golden 
taupe  /  dusky  earth  and  radiant  blue  /  violet 
sunset  (£  1 .50  each).  Colours  for  the  lips 
(£  1 .50)  and  nails  (£  1 .49)  are  rose  reflection, 
sunlit  lilac  and  pink  streak,  Yardley,  33  Old 
Bond  Street,  London  Wl. 

Lancome  at 
night 

Lancome  are  to  introduce  a  night  treatment 
cream  for  the  face  and  neck  —  Forte- vital 
de  nuit.  This  face-lifting  treatment  is 
designed  to  firm  aging  skin.  Available  from 
February  6  there  are  two  sizes:  30ml 
(£23.50  and  50ml  jars  (£29.50).  Lancome 
Ltd,  14  Grosvenor  Street,  London 


Wool  worth 


The  ninth  successive  promotion  on 
Macdonald's  economy  roll  cotton  wool 
offers  an  extra  25  per  cent  content  for  the 
price  of  180g.  Wellcome  Foundation  Ltd, 
Fitton  Street,  Oldham,  Lanes. 


Briefs 


Farillon  have  been  appointed  UK 
distributors  for  HWC  Supplies'  products 
Flosspik  and  Pikplak.  Farillon  Ltd,  Bryant 
Avenue,  Romford,  Essex  RM3  OP]. 

Direct  Cosmetics  Ltd  have  been 
apppomted  distributors  for  the  Funel 
fragrance  range  from  France.  Direct 
Cosmetics  Ltd,  29  Pillings  Road,  Oakham, 
Leics  LE 1 5  6QF. 

Roterpharma  are  now  distributing 
Rotersept  spray  {C&D  February  13,  1982). 
Would  readers  please  note  that  the  product 
is  still  listed  in  C&D  Price  List,  along  with  the 
distributor's  address.  It  has  not  been 
discontinued.  Roterpharma  Ltd,  Unit  C, 
Dolphin  Industrial  Estate,  Windmill  Road, 
Sunbury-on- Thames,  Middlesex. 
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SOLMIN 
DISPERSES 
FAST, 


S 


4 


Don't  run  out— Heavy  T.  V.  advertising  starts 
again  January  30th 

And  if  the  Yorkshire  test  market  is  anything  to  go  by,  the  next 
burst  of  National  Advertising  (£31/2  million  in  6  months)  could 
easily  clear  you  out  of  stock.  So  check  now  and  make  sure 
you're  carrying  plenty  of  Solmin. 

Don't  carry  a  headache— carry  Solmin  S0LMIN 


nthewaixJ, 
theatre 
and  in  the 
home... 

Vernaid®  Sterile  Dressing 
Packs,  used  under  the  exacting 
conditions  of  hospital  operating 
theatres  and  wards,  have  a 
reputation  for  the  highest  quality 
throughout  the  medical  world 

The  same  high  standards  are 
maintained  for  the  preparation  of 
Vernaid®  Drug  Tariff  Dressing 
Packs  for  dispensing  or  sale  to  patients  at  home. 


Vernaid 

The  leading  name  in  Sterile 
Dressing  Packs  in  the  hospital 
and  home* 

From  your  usual  wholesaler. 


Vernon-Carus  Limited 
Penwortham  Mills,  Preston,  Lanes.  PR1 9SN 
Telephone:  Preston  (0772)  744493/8 


'counterpoints; 


Kanebo launch 
skincare  and 
Magic  makeup 

Kanebo  Sensai  extra  performance  skincare 
range  for  maturing  skin  contains  an 
ingredient  derived  from  apricot  kernels. 
B 1 5  —  diisopropyl  amine  dichloro  acetate 
—  is  claimed  to  aid  cell  renewal  and 
stimulate  the  skin  circulation 

There  are  four  products  in  the  range  — 
lotion  to  be  used  under  makeup  or  for  night 
care  ( 1 50ml,  £  1 5  95),  milky  emulsion  to  be 
applied  morning  and  evening  after  cleaning 
and  freshening  ( 1 20ml,  £25.75),  cream  for 
night-time  use  (40mg,  £37.50)  and  a  mask 
to  be  massaged  into  the  face  two  or  three 
evenings  a  week  for  the  intensive  treatment 
of  tired,  dry  skin  (79g,  £  19.95).  The  range 
will  be  available  exclusively  to  Harrods 
during  March  and  elsewhere  from  April. 
Magic  makeup  is  a  mix  and  match 
makeup  kit  that  can  be  assembled 
according  to  the  user's  choice.  There  are 
three  sizes  of  mirrored,  magnetic  compacts 
which  are  sold  empty  (9cm  £2.50,  12cm  £3 
and  1 6cm  £3.50).  Into  these  fit  a  selection  of 
34  magnetic  "godets"  which  are  sold 
separately  containing  Kanebo  cosmetics  — 
12  eyeshadows  (£2.50),  6  powder  blushes 
(£3),  1 2  lip  colours  (£  1 .95),  and  4  creamy 
foundations  (£3.50). 

Four  makeup  applicators  —  a 
retractable  blusher  brush  (£  1 .95),  lip  brush, 
eyeshadow  brush  and  makeup  sponge  (all 
£  1 )  —  will  fit  into  the  compacts. 

Magic  makeup  is  available  exclusively 
to  Selfridges  from  January  30  and 
elsewhere  from  March  5.  Kanebo  will 
supply  pharmacies  with  Magic  makeup 
only,  if  they  do  not  wish  to  take  the  rest  of 
the  range  at  first.  Kanebo,  OHL, 
International  Bath  House,  Holborn  Viaduct, 
London  ECL 


Soothing  news 

William  Freeman  are  introducing  seamless 
soothers  and  offering  free  screw-on  handles 
with  some  of  their  feeding  bottles.  Both 
items  are  to  be  introduced  at  the 
International  Spring  Fair,  February  5-9,  in 
Birmingham. 

The  seamless  soothers  are  available  in 
both  Subacone  silicone-rubber  and  rubber 
ranges  and  are  supplied  in  Euroslotted  POS 
blister  packs.  The  one-piece  soothers  are 
claimed  to  be  more  hygienic. 

Clear  polycarbonate  handles  are 
supplied  with  250ml  and  1 25ml  wide  neck 
polycarbonate  feeding  bottles  and  with  all 
Suba-Seal  Staywarm  deluxe  and  Staywarm 
models.  Spare  handles  are  available  in  skin- 
packed  packs  Euroslotted  for  POS  display . 
W  Freeman  say  handles  are  well 
established  on  the  continent  and  make 
feeding  bottles  easier  to  hold  and  less  tiring 
to  control,  so  avoiding  interruption  to 
feeding . 

A  range  of  self-selection  display  stands 
are  also  to  be  introduced  at  the  International 
Spring  Fair.  William  Freeman  &  Co  Ltd, 
Suba-Seal  Works,  Staincross,  Barnsley,  S. 
Yorks. 


THE  WISE  CHOICE  FOR  FAMILY  COUGHS 


Ml 


Searle  Consumer  Products  Division  of  G  D  Searle  &  Co  Ltd  PO  Box  53  Lane  End  Road 
High  Wycombe  Bucks  HP12  4HL         Lotussm  and  Searle  are  registered  trade  marks 
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Using  Zovirax 
for  herpes 

Speed  is  important  when  treating  cold 
sores  or  genital  herpes  with  acyclovir. 
Speakers  at  a  Press  conference  last 
week  to  launch  Zovirax  cream  (C&D, 
p57)  recommended  that  patients 
should  be  advised  to  keep  the  product 
readily  available  for  use  as  soon  as 
symptoms  reappeared. 


Phazyme  tabs 
reformulated 

Phazyme  tablets  were  discontinued  on 
January  1 ,  pending  the  introduction  of  a 
reformulated  tablet  during  the  first  week  of 
February. 

The  pancreatic  enzymes  have  been 
removed  from  the  tablets  which  are  pink, 
sugar-coated,  two-phase  tablets  containing 
20mg  specially  activated  simethicone  in  the 
outer  layer,  and  40mg  simethicone  in  the 
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core  protected  for  release  in  the  small 
intestine.  Other  details  are  unchanged. 

Orders  received  since  January  1  will  be 
filled  with  the  reformulated  product  and 
shipped  during  the  first  week  of  February 
unless  instructions  to  the  contrary  are 
received,  say  Stafford-Miller  Ltd,  Stafford- 
Miller  House,  The  Common,  Hatfield, 
Herts. 

Transiderm- 
nitro  10 

Transiderm-nitro  is  now  available  in  a  1  Omg 
strength. 

The  transdermal  delivery  system  is 
presented  as  a  patch  with  a  surface  area  of 
20  sg  cm  and  containing  50mg  glyceryl 
trinitrate.  The  average  amount  of  GTN 
absorbed  per  patch  in  24  hours  is  lOmg. 

The  patches  come  in  boxes  of  30 
(£2 1 .26  trade).  Dosage,  contraindications 
etc,  as  for  Transiderm-nitro  5.  Geigy 
Pharmaceuticals  Ltd,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH1 2  4AB. 

Dioralyte  loses 
colouring 

Dioralyte  cherry  is  now  colourless  following 
reports  that  the  colouring  agent  was  staining 
babies'  stools  and  nappies. 

Armour  Pharmaceutical  have  written  to 
all  GPs,  retail  and  hospital  pharmacists  and 
paediatricians  explaining  that  the  small 
number  of  reports  of  staining  were  due  to 
the  colouring  agent  carmoisine,  an  EEC 
approved  dye  for  both  drugs  and  foods. 

Although  simply  cosmetic,  says  the 
company,  the  phenomenon  has  caused 
some  alarm  to  mothers  mistaking  the  colour 
for  blood. 

After  looking  at  alternatives  the 
company  has  decided  to  omit  a  colouring 
agent  while  retaining  the  flavour.  Armour 
Pharmaceutical  Co  Ltd,  St  Leonards  House, 
St  Leonards  Road,  Eastbourne,  Sussex 
BN21  3YG. 


Rite-Diet 


Shortcake  and  Lincoln  varieties  (both  £0.88 
a  packet)  have  been  added  to  Welfare 
Food's  Rite-Diet  range  of  gluten  free  sweet 
biscuits.  Both  are  prescribable.  Chocolate 
chip  cookies  (£0.88)  and  low  protein  cream 
filled  biscuits  (£  1 .04)  are  also  available 
although  neither  product  is  prescribable. 
Welfare  Foods  (Stockport)  Ltd,  63  London 
Road  South,  Poynton,  Stockport,  Cheshire 
SK12  1LA. 


Roche  livery 

Roscorbic  effervescent  tablets  ( 1 0  x  1  g 
initial  batch  B 1 783),  Limbitrol  capsules, 
packs  of  1 00  Librium  capsules  5mg  and 
tablets  25mg,  and  packs  of  500  Libraxin 
tablets  (initial  batch  363 1 67)  are  now 
presented  in  Sauter  livery . 

The  1 00  tablet  pack  of  Libraxin  tablets 
will  undergo  similar  changes  as  will  the  rest 
of  the  Librium  range  say  Roche. 

Limbitrol  capsules  5mg  (100s  and  500s, 
initial  batch  233101)  are  now  marked 
"LOL"  above  "5"  in  red-brown  along  cap 
and  body.  Limbitrol  1  Omg  capsules  ( 1 00s, 
initial  batch  233200;  500s,  initial  batch 
23320 1 )  are  marked  "LOL"  above  "  1 0" 
along  cap  and  body.  Librium  capsules  5mg 
(100s,  initial  batch  383300)  are  marked 
"LIB"  above  "5"  along  cap  and  body. 
Librium  tablets  25mg  (100s,  initial  batch 
3 1 3300)  are  marked  "LIB"  above  "25" 
around  the  periphery.  Sauter  Laboratories, 
division  of  Roche  Products  Ltd,  PO  Box  8, 
Welwyn  Garden  City,  Herts  AL7  3 A  Y 

BRIEFS 

Morphine  injection  2ml  ( lOmg  per  ml) 
(£3.50  trade)  is  now  available  in  the  Mm-I- 
Jet  range  from  International  Medication 
Systems  (UK)  Ltd,  1 1  Royal  Oak  Way 
South,  Daventry,  Northants. 
Minims  thymoxamine  hydrochloride 
(0.5  per  cent  w/v  solution)  have  been 
introduced  by  S&N  for  reversal  of  mydriasis 
caused  by  sympathomimetics.  20  units 
(0.5ml)  £4. 1 2  basic  NHS.  Smith  &  Nephew 
Pharmaceuticals,  Bampton  Road,  Harold 
Hill,  Romford,  Essex. 
Synogist  packs  A  200ml  pack  (£6.57 
trade)  has  replaced  the  1 00ml  size  but 
because  of  packaging  problems,  a 
temporary  pack  of  2  x  1 00ml  bottles 
banded  together  is  being  supplied  at  the 
new  price,  say  Malt  own.  Distributors  are: 
Farillon  Ltd,  Bryant  Avenue,  Romford, 
Essex  RM3  0PJ. 

Lilly  have  introduced  a  Zn  insulin  to  the 
Humulm  range.  Humulm  Zn  is  a  white  sterile 
suspension  of  crystalline  human  insulin  zinc 
suspension,  pH6. 9-7. 5,  lOOiu/ml.  10ml  vial 
£6.44.  Eli  Lilly  &  Co  Ltd,  Kingsclere  Road, 
Basingstoke,  Hants. 

Symplex  enema  syringe  (Higginsons 
pattern  £8.50  trade)  is  available  from 
Maltown  Ltd,  PO  Box  53,  Harrogate,  N. 
Yorks  HG2  0NH. 

I  Exirel  tablets  were  discontinued  and 
have  not  been  available  since  last  October, 
contrary  to  information  in  C&D  December 

1 0  p  1 067 .  Capsules,  aerosol  and  syrup  are 
still  available. 
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With  cold  sores,  this  meant  application  at 
the  beginning  of  the  prodromal  period,  le 
when  the  patient  first  felt  an  itching,  burning 
or  tingling  sensation.  Clinical  trials  have 
shown  that  if  treatment  is  started  soon 
enough,  acyclovir  cream  can  reduce  the 
total  healing  time  by  a  third  and  halve  the 
duration  of  symptoms.  If  treatment  is  started 
before  vesicles  occur,  then  the  proportion 
of  lesions  effectively  aborting  may  be 
increased  to  one  third  or  more. 

A  similar  trial  in  genital  herpes  showed 
that  when  applied  early  in  recurrent 
episodes,  Zovirax  cream  significantly 
reduced  viral  shedding,  new  lesion 
formation,  healing  time  and  the  duration  of 
symptoms. 

Discussing  the  different  Zovirax 
presentations  in  the  initial  treatment  of 
genital  herpes,  Dr  R.H.T.  Thin,  consultant 
physician,  department  of  genito-urinary 
medication,  St  Thomas'  Hospital,  said  the 
tablets  were  probably  the  treatment  of 
choice  for  most  initial  attacks.  The 
intravenous  injection  was  probably  best  in 
severe  attacks  and  if  there  were  CNS 
complications  such  as  encephalitis.  The 
cream  might  be  used  if  the  attack  was  mild. 

With  recurrent  attacks,  there  was 
probably  an  egual  case  for  using  the  tablets 
or  the  cream.  The  latter  was  suitable  for 
men  providing  they  were  able  to  apply  it 
five  times  daily;  tablets  might  be  more 
convenient,  and  more  suitable  for  women  in 
whom  the  infection  was  less  accessible. 
Wellcome  Foundation  Ltd,  Crewe  Hall, 
Crewe,  Cheshire  CW1  1UB. 


SUNGLASSES 


HDP  PHOTO5U0  by  Coining 


New,  high  performance,  rapid  changing 
photochromic  sunglasses  with  optically  correct 
Corning  lenses  in  four  assorted  styles. 


be  1984 Bartex  sunglass  range  includes  a  wide 
election  of  fashion,  polarised,  photochromic 
id  children's  sunglasses  at  sensible  prices. 


A 


Alfred  Franks  &  BartSett  Co 
Bartex  House, 
167/185  Freston  Road, 
London  W10  6TH 
Telephone:  01-960  0922 
Telex:  923223 


sunglasses; 


Shades  of 
a  1984 
Summer 


In  this,  the  second  look  at  the  sunglass 
market,  information  published  in  the 
October  supplement  has  been 
updated  as  and  when  it  becomes 
available  from  the  manufacturers. 
Reactions  to  the  sell-in  are  also  now 
available.  To  date  it  appears  the 
market  is  as  lively  and  buoyant  as  the 
bright  shades  and  primary  colours 
that  are  making  a  strong  showing  this 
year. 

A  helpful  guide  put  together  with 
Rod  Lane  of  Addis  is  featured  on  pi 30. 
Judging  face  shapes  and  selecting  a 
suitable  pair  of  sunglasses  is  often 
difficult  so  these  at-a-glance  diagrams 
will  prove  useful  as  the  season  hots 
up. 

Sara  co  and  Corning 

Six  luxury  one-week  holidays  for  two  in 
Cannes  can  be  won  by  stockists  of  Samco 
by  Mazzucchelli.  Each  Samco  parcel 
ordered  carries  a  certain  number  of  points. 
The  number  of  points  accrued  determines 
the  number  of  entries  in  the  Samco  cocktail 
competition  —  ten  points  are  worth  one 
entry. 

Names  of  six  cocktails  are  listed  and 
should  be  matched  up  with  the  appropriate 
ingredients.  Closing  date  is  February  24 
and  the  holidays  are  booked  for  the  week 
commencing  May  6. 

New  for  1984  is  a  range  of  ladies 
foldaway  sunglasses  in  six  high  fashion 
colours:  dark  blue,  white,  red,  yellow,  blue 


and  pink.  Lenses  are  gradient  tinted  CR39 
to  go  with  the  strong  plastic  frames.  Each 
pair  comes  with  a  blue  and  white  pouch  on 
a  spring-clip  to  hook  onto  a  belt  loop. 

For  the  men  the  Samco  Spalding 
collection  has  a  new  range  of  foldaways. 
Frames  are  acetate  in  smart  matt  colours, 
and  lenses  CR39.  This  time  a  dark  blue 
pouch  with  the  spring-clip  hook  is  supplied 
with  every  pair.  Both  retail  for  £9.99. 

Lenses    available    from    Samco  are 


mm- 
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1984:  "A  year  of  consolidation 


Corning  say  the  outlook  is  bright  after  their 
first  year  in  the  British  market. 

polarised  (£5.99),  gradient-tinted  CR39 
(£5.99-£10.99),  Reactohte  Rapide 
(£9.99-£  15.99)  and,  in  the  Funglasses 
collection,  mirror  lenses  (£3.99).  Clip-ons 
are  available  with  lightweight  polarised 
(£2.99),  polarised  flip-ups  (£4.99)  and 
Reactohte  Rapide  flip-ups  (£11.99).  The 
1 984  range  comprises  1 40  styles  available 
in  18  parcels. 

Addis  are  also  responsible  for  Corning 
distribution  through  chemists.  They 
describe  1984  as  a  year  of  consolidation 
building  up  on  1983's  launch  platform.  The 
Sunsensor  XP2  lens  with  polarising  and 
photochromic  properties  is  available  in 
seven  styles  and  retails  for  £25.99.  Also 
included  in  the  collection  is  the  basic 
Sunsensor  photochromic  lens,  in  light 
brown,  dark  brown  and  grey  with  fashion 
frames  in  an  assortment  of  styles  and  colours 
(£8.99-£  10.99).  A  Sunsensor  mirror  and 
High  Contrast  or  driving  lens  is  available  in 
gradient  or  full  tints. 

Two  display  stands  come  with  the  three 
dozen  and  six  dozen  packs.  For  the  XP2 
range  an  upright  stand  holds  eight  pieces. 

Corning  are  planning  a  Summer  repeat 
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for  their  national  television  campaign.  In  all, 
over  half  the  styles  and  70  per  cent  of  the 
colours  in  the  1984  range  are  new  Addis 
Ltd,  Ware  Road,  Hertford. 

Foster  Grant 

Foster  Grant  are  certainly  fostering  their 
American  links  in  '84  sponsoring  the  British 
Olympic  team  for  the  Los  Angeles  games 
and  introducing  a  Space  Tech  lens 
developed  by  NASA. 

The  company  are  promoting  the  lens  on 
a  "five  times  more  resistant  than  CR39" 
platform  and  have  included  it  in  the  £9.95 
and  above  price  points. 

The  Foster  Grant  range  for  1984 
includes  90  styles,  53  of  which  are  new. 
Margaret  Hiles  of  Foster  Grant,  told  C&D 
the  1984  sell-m  was  going  extremely  well 
and  was  much  better  than  the  previous 
year.  She  concludes  that  this  indicates  the 
trade  has  confidence  in  Foster  Grant. 

"In  the  past  the  British  public  have  been 
quite  conservative  in  their  taste  for 
sunglasses  but  now,  due  to  consumer 
demand,  the  4984  range  includes  a  bigger 
selection  of  brighter,  plastic  frames  —  which 
we  think  will  be  a  continuing  trend  - 
although  we  are  still  including  a  good 
selection  of  sophisticated  and  classic  styles 
which  are  always  popular." 

The  1984  range  covers  Stylers 
(£5.95-£7.95)  with  gradient  and  polarising 
lenses  while  Flexis  (£8.95  and  £9.95)  are  in 
more  fashionable  colours  in  crylon-type 
materials.  The  Space  Tech  lens  makes  a 
showing  in  the  metal  models  included  in  this 
collection  and  in  the  Designer  collection 


Bright  shades  and  primary  colours  show 
through  strongly  in  all  the  ranges. 

(£1 1.95-£  13.95)  together  with  polarised 
and  Reactohte  Fiapide  lenses.  Clip-on 
models  retail  from  £3.95-£7.95.  Parcels 
start  at  36-pieces  rising  to  150  and  300 
piece  floor  stands.  Space  Tech  showcards 
are  available. 

Consumer  and  trade  promotions  are 
currently  supporting  the  range  at  POS. 
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Foster  Grant  are  looking  to  raise  £10,000 
for  the  British  Olympic  Team's  trip  to  Los 
Angeles. 

Foster  Grant  hope  to  raise  £10,000  to 
support  the  British  Olympic  team  in  Los 
Angeles  this  year  and  will  donate  £1  for 
every  entry  received  in  the  consumer 
competition. 

The  trade  promotion  linked  to  orders  for 
Foster  Grant  sunglasses  has,  as  first  prize, 
three  holidays  for  two  in  Florida  including  a 
visit  to  the  Kennedy  Space  Centre. 
Schwarzkopf  Ltd,  Perm  Lane,  Californian 
Trading  Estate,  Aylesbury,  Bucks. 

Polaroid 

Polaroid  will  not  be  stocked  by  Boots  in  the 
1984  season  because  they  were  "not 
prepared  to  meet  the  Boots'  requirements  " 
This  now  gives  the  independent  chemist  an 
ideal  opportunity  to  stock  the  range  and 
build  up  a  reputation  as  the  local  stockist, 
Polaroid  argue. 

In  a  year  when  they  spread  their  wings 
into  other  outlets  —  sports  shops  being  the 
prime  example  —  Polaroid  are  keen  to 
stress  chemists  outlets  remain  a  major  part 
of  their  business.  Says  sunglass  marketing 
manager  Sid  Davis:  "We  have  expanded 
into  sports  outlets  with  product  specifically 
for  sports  people  However  it  is  also 
available  to  chemists,  they  have  the 
opportunity  to  buy  product  which  hasn't 
been  specifically  put  together  on  their 
behalf.  We  have  a  complete  product  range 
covering  all  price  levels  lust  because  we 
call  our  lower  section  the  chemist  range 
they  don't  have  to  buy  them  Retail  chemists 
can  take  our  range  as  they  see  fit 

Summer  of  '83  was  a  big  shot  in  the  arm 
for  the  sunglass  market,  says  Mr  Davis  who 
anticipated  an  increase  in  sales  in  '84.  To 
date  the  sell-in  has  been  40  per  cent  up  on 
last  year  "Summer  of  '83  has  got  to  have 
been  good  for  everyone.  Stock  levels  were 
the  lowest  we've  recorded  for  many  years 
One  hopes  the  market  will  expand  now 
there  is  a  shortage  of  product  on-shell  " 
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This  optimism  was  hardly  credible  mid-way 
through  the  season.  By  the  end  of  June  no- 
one  was  expecting  to  have  a  good  year, 
says  Mr  Davis,  but  then  along  came  the 
sunny  weather  and  the  stock  shifted.  It 
wasn't  an  outstanding  season  because  the 
good  weather  came  so  late.  The  retailer  was 
happy  to  sell  out  of  the  stock  he  held  and 
did  not  bother  to  re-order.  From  our  initial 
'84  sell-in  Polaroid  have  improved 
distribution  through  chemists,  increasing  it 
to  30  per  cent  of  independents. 

For  1984  there  is  an  extended  price 
range  starting  at  £4.99  for  a  clip-on  and 
rising  to  £19.50  for  a  selection  of  classic 
style  sculptured  frames.  The  lowest  price 
range  is  the  £5.99-£7.99  chemist  range 
which  has  a  high  proportion  of  metal- 
framed  models  with  a  variety  of  lens  types. 
Three  dozen  starter  packs  comes  supplied 


1983's  late  Summer  brought  last-minute 
stock-shifting.  And  for  1984  Polaroid  have 
an  extended  price  range  with  a  wide 
selection  of  frame  and  lens  types. 

with  a  free  display  unit. 

A  wide  selection  of  all  frame  and  lens 
types  are  included  in  the  International 
collection  (£7.99-£  12.99)  which  is  also 
supplied  with  a  free  display  stand.  Other 
parcels  available  are  a  Sports  collection 
comprising  six  models  with  15  variations 
(£  1 0.59-£  1 2.99)  while  clips  total  1 5  models 
and  the  Classic  collection  contains  a 
selection  of  graduated  polarising  and 
photochromic  lenses  (£15.50-£19.50). 

Looking  to  future  activity  in  the  market 
Mr  Davis  believes  the  trend  towards  new 
lenses  will  continue.  Polaroid,  he  says,  are 
currently  looking  at  other  products,  details 
of  which  will  certainly  not  be  ready  for  the 
'84  season. 

Of  the  72  models  (135  variations)  in  the 
1984  range,  some  60  per  cent  will  carry 
polarising  lenses.  Mr  Davis  says  this  is  not 
due  to  company  directives  from  the 
American  parent  company  but  a  response 
to  trends  within  the  UK  market  for  a 
functional  lens.  The  Polaroid  name  he 
argues  still  has  a  phenomenal  awareness  — 
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some  89  per  cent  —  with  the  British  public. 
Details  of  promotions  to  run  through 
chemists  outlets  had  not  been  finalised  as 
C&D  went  to  Press.  Polaroid  UK  Ltd, 
Ashley  Boad,  St  Albans,  Herts. 

Solarite 

Another  company  reporting  an  encour- 
aging sell-in  is  Lessar  Brothers.  Early 
reports  from  retailers  reflect  more  con- 
fidence, they  say,  and  the  "swag"  stock  that 
has  complicated  the  market  for  so  long 
seems  to  have  been  dissipated,  particularly 
the  Reactolite  Rapides  which  have  under- 
gone savage  discounting. 

Initial  response  has  been  favourable  to 
the  new  CR39  polarised  lens  available  on 
limited  distribution,  say  Lessar  Brothers. 
This  range  retails  for  between  £18.50 
-£2 1 .95  and  comprises  eight  classic  frame 
designs  and  three  clip-on  models. 

A  late  addition  to  the  range  of  POS 
material  available  is  a  floor  stand  holding  72 
models.  In  all  the  Solarite  collection  for 
1984  comprises  106  models  with  a  £5.95  - 
£25  price  range.  The  mam  fashion 
collection  has  19  models  with  gradutint 
lenses  (£5.95-£9.95). 

Smaller,  neater  shapes  are  the  fashion 
for  1984,  says  the  company,  with  white  the 
most  popular  colour  strongly  supported  by 
black  giving  a  distinct  '50s  flavour. 

Of  note  is  the  Solarite  folding  sunglasses 
fitted  with  Reactolite  Rapide  lenses. 
Available  in  matt  black  and  matt  brown  the 
sunglass,  (£14.95),  comes  in  a  sport  drive 
case  with  a  steering  wheel  motif.  Lessar 
Brothers,  Lesbro  Works,  Hylton  Street, 
Birmingham. 


French  flair  in  the  Solarite  collection  with 
CR39  gradutint  lenses:  retail  price  £18.95. 

Chance  Pilkington 

As  the  battle  hots  up  in  advertising  lens 
types  on  TV  Chance  Pilkington  have 
announced  plans  for  a  £400,000  Reactolite 
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Safe  in  his  Reactolite  Rapides,  Coun 
Dracula  is  at  last  able  to  en)oy  the  Tran- 
sylvanian  sunshine 

Rapide  —  they're  not  just  sunglasses".  Last 
year  Corning  used  TV  advertising  to  launch 
the  Sunsensor  XP2  lens. 

The  campaign  is  scheduled  to  run  in  a 
regions,  with  the  exception  of  Ulster,  from 
mid- April  to  May  A  mix  of  ITV,  Channel  4 
and  TV-am  will  be  used. 

This  Dracula  theme  will  also  be  used  for 
a  local  radio  campaign.  Thermal  packages 
will  be  used  to  take  advantage  of  any  bursts 
of  sunny  weather.  The  campaign  will  run  in 
London,  the  South  East  and  major 
conurbations.  The  Dracula  theme  will  also 
be  carried  through  to  POS  material. 

The  brown  photochromic  lens  is  still  the 
most  popular  lens,  they  say,  accounting  for 
39  per  cent  of  Reactolite  Rapide  purchases 
followed  by  the  grey,  with  34  per  cent. 
Chance  Pilkington  Ltd,  St  Asaph,  Clwyd, 
North  Wales  LL17  OLL. 


Marby  Lloyd 


Pre-season  orders  are  described  as 
excellent  by  Martin  Clark  of  Marby  Lloyd 
and  virtually  guarantee  1984  will  be  a 
successful  season  for  both  the  retailer  and 
manufacturer.  Retail  stocks  are  low,  he  says, 
and  customer  activity  high. 

Satisfied  with  the  1983  range  the 
company  has  made  very  few  changes  to 
both  models  and  retail  prices  for  the 
forthcoming  season.  Particular  interest, 
Marby  say,  has  been  shown  in  the  faceted 
designs  and  in  the  all  weather  lens  sunglass 
which  is  available  in  '50s-look  frames  and 
strong  primary  colours  Both  retail  for 
£6.95. 

Reactolite  Rapide  models  (£8.59 
£  1 3.95)  are  proving  to  be  the  strongest  pre- 
season sales  item,  particularly  the  plastic 
frame  models,  says  Mr  Clark.  The  12 
rimless  graduated  models  with  zodiac 
designs  on  the  lenses  are  also  selling  well  as 
are  the  sports,  clip-on  and  children's  ranges. 

Some  200  models  are  available  in  the 
1984  collection  with  Reactolite  Rapide, 
mirror,  impact  glass  and  CR39  polarised 
lenses.  Marby  Lloyd  Ltd,  16  Midland 
Terrace,  Fishponds,  Bristol  BS 16  SDH. 


Ray-Ban 


Response  to  the  Expressions  range  of  Ray 
Ban  sunglasses  has  been  excellent  to  date 
say  Bausch  &  Lomb.  The  12  designer  styles 
(56  models)  available  with  CR39  gradient 
and  Reactolite  Rapide  lenses  retail  from 
£9.95-£24.95.  A  36-piece  counter  unit  and 
88-piece  floor  stand  are  available  for 
display. 

With  the  relaunch  of  the  Ray-Ban  range, 
the  classic  timeless  styles  are  now  ]omed  by 
a  number  of  new  fashion  products  including 
Ray-Ban  Cats  and  Glacier  Glass  models. 
Cats  (£37-£59)  come  in  four  frame  colours 
—  brown,  black,  white  and  red  with  a 
selection  of  lenses  while  Glacier  Glass  are 
ski  goggle  models  with  mirror  lenses. 
Available  in  brown  and  black  they  will  retail 
for  £35  and  £45.  The  traditional  black 
Wayfarer  frame  will  be  joined  by  red,  white 
and  tortoiseshell  in  the  forthcoming  season. 
Retail  prices  are  £29.  The  sunglasses  are 
available  direct  from  Bausch  &  Lomb  UK 
Ltd,  Hampton  Road  West,  Feltham, 
Middlesex. 


TITCOMBE  FASHION  SUNGLASSES 


PERSONAL  SERVICE,  FREEDOM  OF  CHOICE, 
VALUE  FOR  MONEY. 

A  FULLY  ILLUSTRATED  TRADE  PRICE  LIST 
OF  OUR  1984  COLLECTION  WILL  BE  SENT 
ON  REQUEST. 


TITCOMB  FASHION  SUNGLASSES 
24  HURN  ROAD 

CHRISTCHURCH,  DORSET  BH23  2RN 
TEL:  CHRISTCHURCH  483252 
(STD  0202  483252) 
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We  sell  more  sunglasses  every  year  than  anyone 
else.  In  fact  we  have  done  for  the  last  20  years. 

It's  not  just  because  the  name  Polaroid  is  always 
associated  with  high  quality  lenses  and  frames. 


They'll  never  gi 

It's  also  because  we  make  a  far  wider  range  of  i 
glasses  than  anyone  else- 130  different  pairs  to  be  prec 

For  1984,  we  have  a  high  fashion  chemist  range, 
international,  a  classic  and  a  sports  range. 


:fton  the  shelf 


Someof  them  with  polarising  or  CR39  lenses,  others  And  with  the  prices  ranging  from  around  £5.99  up  to 

photochrome  or  acrylic  lenses.  the  £20  mark,  just  about  everyone  can  afford  them. 

We  think  we  can  safely  say  there's  a  pair  to  suit  just  The  question  is,  can  you  afford  D*rJ^r*nti#"f 

Jt  everyone.  to  face  next  summer  without  them?  4&  r  Oioi  Oli  J 


SUNGLASSES 


Solar  of  France 


Emphasis  in  the  Solar  '84  range,  which  has 
been  increased  by  one  third  over  '83  is  now 
in  favour  of  plastic  models.  And  the 
company  will  be  testing  a 
polansing/Reactohte  Rapide  lens  for 
Chance  Pilkington. 

Happy  that  some  of  the  bottom  drawer 
remnants  have  now  been  cleared  at  retail, 
thanks  to  the  late,  hot  Summer,  Solar  report 
sell-through  in  '83  was  "almost  total" 
resulting  in  an  excellent  response  in  '84  for 
orders. 

Business  as  a  whole  was  up  35  per  cent 
in  '83,  they  say,  with  increased  penetration 
in  chemists  by  the  salesforce.  We  are 
continuing  a  steady,  stable  growth,  says 
David  Thornton,  managing  director.  "We 
are  not  looking  to  flood  the  chemist  sector  in 
one  big  hit.  It  has  got  to  be  by 
recommendation  and  a  gradual  building  up 
of  confidence.  We  want  to  keep  the  split 
equal  between  our  department  store, 
chemist  and  own-label  activity.  We  don't 
want  the  chemist  sector  to  grow  too  large 
within  our  company  structure  and  become 
too  one-sided  " 

Solar  say  they  are  now  in  1 ,000  chemist 
outlets  nationally.  And  Mr  Thornton 
believes  the  company  is  scoring  due  to  its 
policy  of  not  supplying  pre-selected  parcels. 
"One  has  to  respect  the  chemist  for  knowing 
his  own  particular  niche.  For  a 
manufacturer  to  come  in  and  say  'you  can 
and  you  will'  is  wrong;  manufacturers 
should  listen." 

Developments  in  the  '84  range  include 
the  new  Chance  Pilkington  lens  available  in 
5  models  (£  19.95-£25)  and  the  appearance 
of  hard  coating  in  the  cheaper  acrylic 
lenses. 

While  acknowledging  primary  colours 
are  a  strong  element  for  1984,  Solar  say 
they  are  being  careful  about  going  too  fast 
into  colours  that  are  difficult  to  wear.  "While 
the  fashion  industry  says  white,  blue  and  red 
are  in  vogue  you  will  still  sell  an  awful  lot  of 
softer  browns  and  burgundys.  We've  been 
very  careful  to  keep  the  range  sellable  — 
we  don't  only  want  to  be  fashionable",  says 
Mr  Thornton. 

The  main  Solar  range  has  a 
£4.95-£  19.95  price  range  and  includes  all 
lens  types.  Plastic  frames  are  available  in 
stark  and  pastel  shades,  half  of  which  will 
retail  for  under  £10.  Labels  are  colour 
coded  to  ease  lens  identification. 

In  the  metal  frames,  six  diamond-cut 
models  are  a  new  addition  retailing  at 
£9.95  Solar  anticipate  they  will  have  a 
mass  market  appeal  within  the  15-30  age 
group.  Primary  colours  in  half  frames  sold 
very  well  in  '83,  Solar  report,  and  for  '84 
will  come  in  electric  blue,  white,  red,  navy, 
silver  and  black  (£8.95).  A  ]unior  frame  will 


[Vidal  Sassoon  folding  sur 
[available  in  nine  styles  (£9.? 
SCR39  gradient  lenses. 


i: 


also  be  available  at  £4.95.  Skinnies  come  in 
six  models,  two  with  mirror  lenses  (£9.95). 
The  company  believes  1  1  separate 
Reactolite  Rapide  models  are  sufficient 
(£9.95-£  13.50)  and  at  £4.95-£6.95,  there 
are  square,  drop-eye,  cut-out,  standard  and 
flip-clips. 

For  POS  the  company  are  introducing 
banners  which  can  be  attached  to  display 
stands  blocking  off  parts  temporarily  empty. 

In  the  Vidal  Sassoon  range  the  folding 
glasses  sold  out  in  the  '83  season,  so  for  '84 
the  range  is  extended  to  include  crylon 
frames  with  CR39  gradient  lenses  (£9.95). 
There  are  now  nine  styles  of  folding  glasses. 
A  separate  display  stand  is  still  available. 

For  those  wanting  a  sporty  look,  Solar 
are  introducing  a  model  with  inter- 
changeable CR39  and  polarising  lenses 
(£26)  This  model  was  originally  in  the 
Porsche  range  retailing  for  £60-£80.  Also 
included  in  the  Castellet  range  are  a  CR39 
metal  folding  model  and  a  Le  Mans  sporting 
model  (both  £19.50).  This  range  will  be 
highlighted  to  take  advantage  of  the 
growing  leisure  market,  say  Solar. 

In  the  haute  couture  ranges  there  is  a 
new  addition,  Club  Mediterranee.  Four 
styles  both  male  and  female  designs,  are 
available  all  with  CR39  lenses  (£29). 
Balenciaga  models  retail  at  £33  and  for 
Paola  Belle  there  is  one  new  addition  with 
little  earrings  attached  to  the  sidearms 
(£31). 

An  addition  to  the  Nina  Ricci  range 
(£59-£123)  is  a  triple  loop  chain  model 
available  in  three  styles  and  in  the  Cartier 
collection  there  are  teardrop  avaitor  and 
pince-nez  models  (£135-£185).  The  Carrier 
logo  is  embossed  on  the  lens  to  prevent 
cheap  imitation.  Incidentally,  a  Cartier  case 
is  an  extra  £50.  Solar  of  France,  154 
Queens  Boad,  Buckhurst  Hill,  Essex. 

Titcomb 

To  date  Titcomb  report  sell-in  figures  are  up 
on  last  year.  While  plastics  are  selling  in 
increasing  numbers,  metals  continue  to  stay 
ahead  although  they  believe  the  gap  is 
closing. 

Selling  particularly  well  are  the  new 
additions  including  the  bevelled  edge 
designs  (£1.50),  the  folding  styles  (£1.95) 
and  flexlite  framed  models  fitted  with  CR39 
gradient  lenses  (£4.25).  Also  of  note  is  the 
new  matt  tan  polarised  model  (£3.25)  and 
the  tawny  crystal  and  navy  crystal  plastic 
frames  with  CR39  gradient  lenses  (£4.75). 
Other  new  metal  models  include  a  semi- 
rimless  polarised  style  (£2.95)  and  two  with 
Zeiss  Umbral  lenses  (£9.95). 

Displays  available  start  with  a  6-piece 
unit  for  CR39  and  Reactolite  Rapide  models 
rising  to  a  104-piece  illuminated  stand. 
Titcomb  Fashion  Sunglasses,  24  Hum 
Boad,  Christchurch,  Dorset  BH23  2BN. 
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Triogesic  provides  just  the  right  combination  of  decongestant  and 
analgesic  to  quickly  relieve  the  blocked  nose  and  headaches  of  colds 
and  sinusitis. 

Free  from  antihistamines,  Triogesic  relieves  cold  symptoms  without 
drowsiness  -  an  important  feature  for  those  who  must  stay  alert. 
Suitable  for  both  adults  and  children,  Triogesic  is  available  either  as 
tablets  or  a  pleasant  tasting,  cherry  flavoured  liquid. 

SETTING  PROFESSIONAL  STANDARDS  IN  COLD  CARE 


ons:  Decongestion  and  pain  relief  in  colds,  sinusitis  and  otitis  media  Dosage  and  Administration:  Adults  -  1  or  2  tablets,  or  4  x  5ml  spoonfuls  of  elixir,  every  four  hours  Do  not 
8  tablets  or  8  doses  of  elixir  in  24  hours  Children  6  years  and  over  -  halt  a  tablet,  or  2  x  5ml  spoonfuls  of  elixir,  every  4  hours  Do  not  exceed  4  tablets  or  4  doses  ot  elixir  in  24  hours 
l  1  to  5  years  -  1  or  2  x  5ml  spoontuls  of  elixir  every  4  hours  Do  not  exceed  4  doses  in  24  hours  Contra-indications,  Precautions:  Hypertension,  head  failure,  glaucoma,  urinary 
n,  receiving  MAOI's,  beta-blockers  Presentations:  Tablets  containing  12  5  mg  Phenylpropanolamine  Hydrochloride  BP  and  500  mg  Paracetamol  PhEur  Elixir  containing  3  mg 
iropanolamine  Hydrochloride  BP  125  mg  Paracetamol  PhEur  and  0  5ml  Ethanol  (96%)  in  5ml  Basic  NHS  Cost:  Containers  of  12  tablets,  CO  38  Containers  of  30  tablets,  CO  73 
of  100ml  elixir,  CO  70  Bottles  of  150ml  elixir,  CO  82  Product  Licence  Numbers:  Tablets  PU0101/5907  Elixir  PL/0101/5908 

information  is  available  on  request  Irom  Dorsey  Laboratories.  98  The  Centre,  Feltham,  Middlesex  TW13  4EP  Triogesic  is  a  Trade  Mark  TR  21  0883 
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If  the  face  fits 

It  is  always  difficult  to  give  a  truthful  answer 
to  a  stranger  who  suddenly  asks  "Do  these 
suit  me?"  Below  Rod  Lane  of  Samco  offers 
some  advice  on  how  help  customers  choose 
a  pair  of  sunglasses. 

The  first  thing  to  establish  is  the  basic 
shape  of  the  customer's  face.  Face  shapes 
fall  into  four  categories:  round,  sguare,  oval 
or  heart-shaped,  and  long.  Don't  forget  that 
hairstyles  will  appear  to  alter  the  shape  of 
the  face.  Ask  the  customer  into  which 
category  she  or  he  feels  they  fit  —  if  you  win 
their  confidence  you  are  more  than  half  way 
to  making  a  sale. 

The  basic  rule  to  remember  is  to  choose 
a  style  which  balances  the  basic  face  shape. 
Stronger  face  shapes  (sguare  and  round) 
need  strong,  large  framed  glasses  while  a 
softer  oval  or  heart-shaped  face  needs 
smaller  frames  so  as  not  to  be  dominated  by 


the  glasses.  shorter.  Wraparound  styles  or  styles  which 

For  long  narrow  faces  glasses  should  are  wider  than  the  face  will  balance  the 
break  up  the  length,  so  that  they  appear  length. 


Round  lace 

Suggest:  Larger,  squarer 
frames  and  angular 
aviator  styles. 
A  void:  Round  frames 
which  accentuate 
roundness  of  face;  and 
small  frames  which  will 
make  the  face  look 
heavy. 


Oval  or  Heart-shaped 
face 

Suggest:  Smaller,  more 
delicate  frames  of  almost 
any  shape. 
A  void:  Large,  heavy 
frames  which  will 
dominate  the  face. 


Square  face 

Suggest:  Large,  rounded 
frames,  and  pear-shaped 
aviator  styles. 
A  void:  Square  frames 
which  accentuate 
squareness  of  face;  and 
small  frames  which  will 
make  the  face  look 
heavy. 


Long  face 

Suggest:  Wraparound 
styles,  particularly  sporty 
styles,  or  winged  styles 
that  extend  slightly 
further  than  the  basic 
outline  of  the  face. 
Avoid:  Very  lightweight 
or  rimless  styles  with  no 
clear  shape  definition; 
and  droopy  pear-shaped 


Shades 


Building  on  the  success  of  his  first  year  with 
a  sunglass  range  on  his  own,  John  Bowlt  has 
expanded  distribution  in  the  North  and 
Midlands,  while  existing  stockists,  he  says, 
are  remaining  with  the  range  for  its  second 
year.  And  he  is  optimistic  about  the  state  of 
the  market  for  1984. 

The  1983  end  of  season  spell  of  good 
weather  sold  out  the  bulk  of  old  and  current 
stock  says  Mr  Bowlt  —  who  reports  that 
most  buyers  are  keen  to  place  orders  for  a 
Spring  delivery. 

"The  benefit  to  the  trade  of  last  year's 
'scorcher'  will  be  felt  in  '84  with  a  cleaner, 
more  up  to  date  selection  for  customers  — 
although  there  are  still  a  few  packages  of 
'old  jobbing  stock'  available,  notably 
Goggles  and  Sunbrella,  which  should  be 
cleared  by  the  end  of  the  year." 

Trends  for  1 984  include  a  strong  "50's" 
feel  with  manne-pink  and  matt  colours 
being  strong,  although  primary  and  basic 
colours  will  continue  to  be  the  best  sellers, 
says  Mr  Bowlt. 

Prices  start  at  £4.99  rising  to  £7.99  in 
the  chemist  range  and  £  1 0.99  in  the  fashion 
range.  The  1984  collection  includes  91 
variations  (plus  eight  clip-on  styles)  of  which 
22  models  (44  styles)  are  new.  Shades 
Internationa],  PO  Box  1 7,  Leighton 
Buzzard,  Beds  LU7  7HN. 


Croptics 


Although  it's  too  early  to  uncork  the  bottles, 
Croptics  say  they  have  a  couple  of 
magnums  of  champagne  on  ice  in 
anticipation  of  1984  success.  "Trade 
reaction  to  our  latest  range  has  been  very 
encouraging,"  they  say,  capturing  the 
imagination  of  retailers  and  wholesalers 
alike 

Following  the  Le  Specs  and  Le  Metal 
ranges  —  the  latter  unveiled  in  the  C&D 
October    sunglass    supplement  the 


company  is  introducing  Le  Classigue.  This 
collection  comprises  four  classic  plastic 
framed  models  with  Reactolite  Rapide 
lenses  (£8.63). 

Croptics  report  that  the  pre-pack  —  a 
combination  of  the  entire  Croptics  range  — 
has  sold  in  particularly  well.  This  six-dozen 
pack  (trade  price  £276.16)  is  made  up  of 
44  models  of  which  are  20  are  new  and  in 
the  £3.19-£9.99  price  bracket.  The  unit 
caters  for  most  tastes,  say  Croptics, 
providing  a  broad  selection  of  metal,  plastic 
and  crylon  frames  with  rapide,  polarising 
and  acrylic  lenses. 

Le  Specs  are  available  in  three  parcels 
and  Le  Metals  in  eight.  There  is  also  a 
children's  range,  the  Emilio  Belli  range  with 
Zeiss  Umbral  lenses  and  a  Sports  Driver 
range  of  four  models  with  non-foggy  lenses. 

The  company  is  introducing  a  corporate 
image  for  the  1984  range  in  the  red,  white 
and  blue  livery  of  Le  Specs.  The  five  year 
guarantee  will  only  be  available  on  Le 
Specs. 

Television  advertising  will  again  support 
the  Le  Specs  range,  details  of  which  had  not 
been  finalised  as  C&D  went  to  press. 
Croptics  Ltd,  Crotton  House,  120CoIindale 
Avenue,  London  NW9  5HF. 

Sunbrella 

Orders  placed  for  Sunbrella  diamond  cut 
sunglasses  will  be  supplied  with  an 
additional  free  pair  by  lackel.  There  are 
three  shades  and  shapes  of  rimless  glass 
"bevelled"  at  the  edges  giving  a  diamond- 
cut  effect  (£4.95). 

Other  glasses  available  include  driving 
glasses  with  impact  resistant/mirror  lenses 
(£3.95),  fashion  sunglasses  in  18  frame 
styles  (£4.95-£7.95)  and  Reactolite  Rapide 
models  with  gold  or  silver  frames  (£9.95). 
Counter  and  floor  stands  are  free  with 
orders  worth  £150  and  £300  respectively. 
lackel  International  (UK)  Ltd,  Kitty  Brewster 
Estate,  Blyth,  Northumberland  NE24  4RG. 


Bartex 


Diamond  cut  styles  and  models  with 
Corning  photosun  XDF  lenses  are  included 
in  the  Bartex  collection.  Four  plastic  framed 
models  will  carry  the  Corning  lenses 
(£12.95)  and  there  are  a  wide  range  of 
diamond  cut  styles  (£9.95)  in  a  variety  of 
colours  and  shapes,  say  Bartex.  Three 
models  with  flexiframes  (£4.95)  are  also 
included  in  the  collection.  Prices  range  from 
£0.20  for  a  child's  model  through  to  £12.95 
for  the  models  with  the  Corning  lenses.  The 
popular  Snoopy  and  Disney  models  will 
again  be  available.  Alfred  Franks  &  Bartlett 
Co  Ltd,  167  Freston  Road,  London  WW. 


Linda  Farrow 


Linda  Farrow  are  finding  styles  with  a  '50s 
and  '60s  "look"  are  selling  particularly  well. 
Black  and  white  models  are  dominating  the 
sell-in  although  red  and  shell  are  close 
behind.  Demand  is  up  for  plastic  frames, 
says  the  company,  with  the  emphasis  on 
sold  tint  lenses.  Linda  Farrow  have  some  70 
models  featured  in  the  1 984  collection  and 
a  stock  level  of  some  200  styles.  Trade 
prices  start  at  £1 .80  rising  to  £4.50  for  the 
fashion  styles  while  Reactolite  Rapide 
models  are  £6  and  £8  respectively  for 
budget  and  premier  models.  Linda  Farrow, 
51  Calthorpe  Street,  London  WC1X  0HH. 


Primetta 
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Gay  Designs  will  be  stocked  in  Boots  for  the 
1984  season.  For  the  first  time  the  Primetta 
range  is  to  be  available  and,  in  certain 
branches,  the  Yves  St  Laurent  collection. 

The  sell-through  in  1983  was  very 
clean,  the  company  reports,  with  a  lot  of 
stock  moved  at  all  levels.  And  for  1984  they 
anticipate  colours  will  again  be  strong, 
frames  smaller  and  finer  with  a  much 
younger,  sporty  look  overall.  Gay  Designs 
Ltd,  220a  Queenstown  Road,  London. 
Chemist  &  Druggist  21  January  1984 


ii\  important  announcemei 


Carbaryl  -  the  No.1  insecticide 


Carbaryl  is  the  only  human  insecticide 
without  a  single  reported  case  of  louse 
resistance. 

For  head  louse  eradication,  carbaryl  is 
available  in  lotion  and  shampoo  form. 
However,  some  people -especially  those 
who  cannot  tolerate  the  pungent  smell,  or 
have  a  sensitive  skin -find  lotions 
unpleasant  or  impossible  to  use. 

An  effective  and  pleasant-to-use 
alternative  to  lotion  treatments  is  Suleo-C 
shampoo  with  carbaryl.  Incorrect  use  of 
insecticides,  however,  not  only  results 
in  treatment  failure,  but  may  encourage 
the  emergence  of  resistant  strains  of 
head  louse. 

It  is  therefore  vital  that  users  be 
firmly  encouraged  to  follow  precisely 
the  instructions  in  every  pack  of 
Suleo-C  shampoo. 


aliSyf  SULEO'C 

shampoo  carbaryl 
shampoo 


Easily  applied 
effective  control  for 
head  lice. 


Harmless  to  hair  and 
scalp.  Pleasant  to 
use  and  easily 
applied  in  the  home. 

Keep  bottle  in  the 
carton  and  store  in  a 
cool  place. 


SULEO-C 

shampoo 

with  carbaryl  0.5%  w/w 

Pleasant  to  use  for  all  the  family 


Another  guaranteed  product  from  International  Laboratories,  Wilsom  Road,  Alton,  Hants  GU34  2TJ 


_SUNPREP 


Lazing  on 
a  sunny 
afternoon 

As  Summer  '83  began  its 
slow  and  lazy  decline  into 
Autumn  temperatures  sud- 
denly began  to  soar.  What 
had  started  out  as  a  typical 
rainy  British  Summer  turned 
into  a  sunbathers  bonanza. 
While  thermometers  re- 
corded the  heatwave,  cash 
tills  reaped  the  rewards  for 
well-stocked  sun  prep 
shelves.  Tempted  by  this 
success  Marks  &  Spencer 
and  Coty  both  intend  to  get 
a  piece  of  the  '84  action. 

In  the  best  Summer  for  seven  years  the 
market  grew  in  leaps  and  bounds  by  35  per 
cent  sterling  and  22  per  cent  volume, 
bringing  the  total  value  to  around  £30  7m 
for  13.7m  units.  No  doubt  manufacturers 
and  retailers  alike  will  be  hoping  to  see  this 
repeated  in  1984.  Certainly  most  are 
aiming  high  again.  Nearly  all  manufacturers 
increased  market  share,  but  none  managed 
to  topple  Ambre  Solaire  from  pole  position, 
with  a  33/34  per  cent  unit  share  of  market. 

"We  had  an  incredibly  strong  year," 
says  Ambre  Solaire  product  manager, 
Caroline  Batty,  "not  only  did  the  market 
itself  increase,  but  we  increased  our  share 
by  two  per  cent  within  this  " 

Water-resistant  products  increased 
sales,  and  the  company  sees  this  as  a 
possible  area  for  future  development 
"These  products  have  been  increasing 
steadily  since  we  introduced  them  in  1982 
We  see  this  as  a  developing  sector  —  in  fact 
we  regard  ourselves  as  having  developed  it, 
since  we  sell  such  a  big  proportion  of  the 
products  in  this  area." 

As  to  1984,  the  company  was  being 
very  cagey,  revealing  that  they  have  plans 
for  production  formulation  developments 
and  a   new   advertising   and  promotion 

What  to  choose  —  a  dilemma  facing 
the  retailer  and  ultimately  the 
consumer  —  as  the  pre-season  seli-in 
for  sun  preps  gets  underway. 
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campaign  —  but  telling  C&D  very  little  else. 

Ambre  Solaire  is  to  team  up  with 
another  brand  leader  in  the  holiday  related 
area  in  a  promotion  to  be  featured  on  all 
point  of  sale  material. 

The  theme  behind  this  push  is  to  be 
"What's  stronger  than  one  brand  leader?" 
Answer  —  "two  brand  leaders". 

The  uncertainty  of  British  weather  means 
that  the  past  year  is  unlikely  to  have  set  a 
precedent.  What  it  did  do,  however,  was  to 
catch  a  few  manufacturers  with  their 
trousers  down  (so  to  speak)  and  retailers 
out-of-stock  cost  some  important  brand- 
share  points. 

Disappointment  at  Plough 

Plough  found  themselves  in  such  a  position: 
"Towards  the  end  of  the  season  we  did  have 
out-of-stocks  and  weren't  flexible  enough  to 
respond.  We  have  a  controlled  sell-in  to 
restrict  the  level  of  returns,  but  this  year  we 
were  caught  out  by  the  weather. 
Conseguently  our  brand  share  slipped  and 
we  lost  some  of  our  distribution  channels," 
says  a  disappointed  company  spokesman. 

Adjusting  plans  for  increased  flexibility 
has  priority  in  '84  with  "more  below-the-line 
consumer  promotions  than  ever  before". 

Changes  to  the  range  include  two  new 
75ml  creams  (SPF  2  and  6,  £2.15  and 
£2.45),  a  new  lite  formula  tanning  oil 
(125ml,  £2.69  and  250ml,  £4.79)  and  the 
delisting  of  Tropical  Blend.  These  changes, 
the  company  believes,  are  in  line  with 
market  trends. 

Coppertone  promotions  for  the  year 
promise  to  be  exciting  with  a  Coppertone 
bus,  in  collaboration  with  Windsurfing  Inter- 
national, visiting  seaside  resorts  and  major 
inland  shopping  centres.  Consumer  compe- 
titions will  be  run  from  the  bus  and  at  larger 
venues  the  Coppertone  hot  air  balloon  will 
also  put  in  a  lofty  appearance. 

Advertising  will  continue  to  run  through 
mixed  media  —  £350,000  has  been  allo- 
cated —  while  display  and  POS  now  has  a 
more  co-ordinated  "look".  Header  cards 
featuring  the  bus  will  be  available  for  the 
two-tier  and  four-tier  display  stands  and 
there  will  be  m-store  promotions  for  retailers 
at  the  venues  the  bus  visits. 

Plough  were  not  alone  in  being  caught 
out  by  the  weather.  Bergasol  report  total 
blocks  were  out  of  stock  before  the  end  of 
the  season.  The  company,  however,  uses 


Two  tropical  lines,  an  aitersun  soother  and  a  cream  for  children  and  babies,  will 
be  available  from  Nivea  for  '84. 


this  to  demonstrate  the  success  of  their 
range:  "The  total  block  sold  15,000  units  in 

1982,  last  year  sales  had  increased  to 
around  65,000  and  we  still  didn't  have 
enough,"  says  Sally  Ayling  of  Chefaro. 

She  intends  to  exploit  what  she  sees  as  a 
growing  area  by  introducing  a  tinted  sun" 
block  (£1.50).  Other  changes  include  the 
replacement  of  the  after  sun  cooling  spray 
with  a  lotion  (150ml  plastic  bottle,  £3.75) 
and  the  introduction  of  two  facial  tanning 
creams  (both  50ml  tubes,  £3.75). 

The  facial  creams  come  either  natural 
(SPF  5)  or  tinted  (SPF  3),  reinforcing  the 
company's  claim  that  much  of  their  activity 
in  1984  will  "centre  around  the  face".  Sally 
Ayling  believes  consumers  are  ready  to 
accept  such  specific  products:  "The  sophisti- 
cation of  the  market  is  noticeable.  Con- 
sumers are  more  discerning  as  to  the 
products  they  reguire,  and  more  educated 
as  to  the  dangers  as  well  as  the  benefits  of 
suntans." 

Rising  home  usage  of  sun  preps 
confirms  this,  she  says.  A  surprising  one- 
third  of  suntan  product  users  actually 
bought  a  tube  or  bottle  for  use  at  home  in 

1983,  as  opposed  to  use  on  holiday.  The 
biggest  proportion  —  45  per  cent  —  were 
still  bought  for  foreign  holidays,  while  a 
further  20  per  cent  were  acguired  for 
domestic  holidays. 

In  1983  Bergasol  estimate  their  share  of 
the  market  was  12  per  cent  sterling  and 
seven  per  cent  unit;  in  1984  they  will  be 
aiming  for  shares  of  14  and  eight  per  cent 
respectively.  Over  LVim  will  be  spent  on 
advertising  and  promotion  to  help  achieve 
these  targets  with  the  women's  Press  adver- 
tising campaign  moving  into  its  fifth  year  of 
featuring  the  brown  girl/white  girl  concept. 


Forecasts  for  the  forthcoming  season  are 
heavily  dependant  upon  the  weather,  but  in 
Bergasol's  case,  being  heavily  weighted 
towards  holiday  use  abroad,  they  can 
always  rely  on  the  foreign  holiday  trade  to 
ensure  a  basic  level  of  sales.  All  good  news 
when  the  Financial  Times  reports  that  British 
holidaymakers  may  spend  at  least  £300m 
more  on  trips  abroad  in  1984  than  in  the 
past  year. 

Fresh  faces  enter  market 

Such  optimistic  reports  have  led  to  activity 
by  fresh  faces  in  the  market,  particularly 
retailers  with  "own-label"  brands.  Chefaro 
note  that  Superdrug  launched  an  own-label 
brand  in  1983  and  although  it  did  nothing 
in  sterling  terms  it  managed  to  run  up  a 
small  share  in  units. 

Marks  &  Spencer,  who  have  already 
been  so  successful  in  toiletries  and 
cosmetics,  have  now  decided  to  move  into 
suncare.  In  1983  they  test-marketed  a 
range  of  suntan  products  in  20  stores.  "We 
found  them  to  be  highly  successful  and  this 
year  we  will  be  introducing  them  into  about 
1 50  of  our  stores,"  says  a  spokeswoman  for 
the  company. 

The  range  comprises  four  products: 
protection  factor  three  milk,  protection 
factor  five  cream  and  an  after  sun  balm, 
each  in  200ml  bottles  (£2.50).  A  protection 
factor  1 2  cream  is  available  in  a  tube  (75ml, 
£1.99).  The  store  will  also  be  undertaking 
trials  with 'other  products  —  particularly  oils. 

One  company  refusing  to  be  intimidated 
by  the  competition  is  Smith  &  Nephew:  "We 
have  a  very  single-minded  strategy  with 
Nivea  and  have  the  benefit  of  a  strong 
brand  name.  So  we  don't  tend  to  worry  too 
much  about  the  competition,"  says  a  spokes- 


JOIN  THE 

PROTECTION 

RACKET! 


Buy 


and  enjoy  the  sun 


Unit  3D 

Industrial  Estate 
St.  Columb 
Cornwall 
Telephone: 
06374  487 
(9am-5pm) 
06374  738  (after  hours) 
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man  for  the  company. 

Nivea  held  on  as  the  number  two  fully 
distributed  brand  in  1983  say  S  &  N, 
recording  a  54  per  cent  volume  increase  in 
the  January-August  period  over  the  same 
period  in  1982. 

And  in  1984  S  &  N  intend  to  build  on 
this  success  with  the  introduction  of  four 
further  products.  Two  of  these  —  a  100ml 
cream  (SPF  4,  £2.59)  and  125ml  milk  (SPF 
3,  £2.69)  —  will  be  positioned  in  the  tropical 
sector  while  a  sun  cream  is  being 
introduced  for  children  and  babies,  (100ml 
tube,  SPF  7,  £3.09)  along  with  an  after  sun 
soothing  cream,  (125ml,  £2.39). 

The  range  is  also  to  be  given  an 
"improved  aesthetic  appearance"  while  new 
caps  will  provide  even  more  security 
against  leakage.  New  POS  material, 
including  information  leaflets  will  be  avail- 
able free  to  the  trade,  together  with  a 
product  pack  containing  a  seven  dozen  mix 
of  the  sun  products  (including  six  of  each  of 
the  new  introduction)  on  a  display  stand. 


A  budget  of  over  £1 .5m  for  advertising 
and  promotion  will  support  the  range.  The 
new  advertising  campaign,  to  run  in  the 
women's  Press  from  April  to  August,  will 
utilise  the  theme,  "Nivea  Sun,  something  for 
everyone,  protects  and  tans  .  .  ." 

A  radio  campaign  in  London  will  run 
throughout  July  and  August. 

Throwing  in  a  towel 

On-pack  consumer  promotions  include  a 
cotton  beach  towel  for  £3.49  and  two 
proofs  of  purchase.  If  one  of  the  purchases 
is  an  after  sun  product  a  free  mini  draw- 
string tote  bag,  to  hold  up  to  four  products, 
will  be  given  away. 

Still  with  promotions,  evidence  of  two 
purchases  of  Hawaiian  Tropic  will  earn  the 
consumer  a  free  tavel  wallet.  Alongside  this, 
chemist-only  trade  promotions  include  a 
free  teeshirt  to  stockists  and  a  newsletter 
from  the  company. 

The  biggest  promotion  will  once  again 
be  the  Miss  Hawaiian  Tropic  international 


beauty  contest.  For  the  '84  season  20 
countries  will  be  participating,  and  a  Miss 
Hawaiian  Tropic  roadshow  will  tour  Britain 
to  choose  finalists.  Entry  forms  will  be  sited 
at  POS. 

Advertising  will  again  run  in  the 
women's  magazines,  supported  by  compe- 
titions at  national  and  local  levels.  In  all, 
some  £450,000  has  been  allocated  for  ad- 
vertising and  promotions.  Both  the  product 
range  and  prices  are  unchanged  for 
Summer  '84;  the  company  feels  it  has  been 
very  successful  with  the  products  it  intro- 
duced last  year:  "Considering  we  are  only 
in  43  per  cent  of  chemists  whereas  Bergasol 
and  Nivea  both  have  over  70  per  cent  dis- 
tribution, I'm  very  pleased  with  our 
products'  performance,"  says  Barne  Bell. 

One  type  of  outlet  the  company  hopes  to 
move  into  is  sports  shops.  Their  new  range 
of  sun-tan  products  —  Ski  Pro  —  would  be 
well  suited  to  this  type  of  distribution,  being 
aimed  at  the  thousands  of  skiers  heading  for 
the  snow-covered  slopes. 


SUNSET 


LUFTTA 


Makes  Bare  Legs' 

The  message  8  million  women  will  be  getting  through 
these  national  magazines  from  mid  March  1984. 

OPTIONS  •1£DK  EQW*Summing 
COSMOPOLITAN  *  jHHif! 


Don't  wait  to  be  asked  before  you  order  - 
check  out  the  Sunset  deal  NOW. 


Retail  Price 


Distributed  In  the  U.K. 
by  De-Witt  International 
Limited,  London  E10 


100  ml  tube 


Sumet  Marketing  Unwed,  P  O  Box  25.  Leyland.  Preston  PR5  2QX 
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BIGGER  SALES 


O  ver  the  next  couple  of  months  you'll  be  seeing  more  of  Milk  of  Magnesia 
Tablets  and,  even  more  importantly,  so  will  your  customers. 

It's  all  to  do  with  the  introduction  of  the  bold  new  24,72  and  120  tablet  packs. 
Designed  to  be  noticed  with  stronger  graphics  and  a  clearer  message.  With  the 
contents  of  each  pack  split  into  handy  12- tablet  foil  strips. 

Milk  of  Magnesia  Tablets:  designed  to  make  more  impact  on  your  shelves 
and  more  impact  in  the  £20  million  indigestion  remedy  market. 

We  think  you'll  like  it. 


'MILK  OF 

MAGNESIA 


REGD. 


INDIGESTION 
TABLETS 
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The  range,  launched  December  '83, 
includes  products  to  protect  the  skin  and  to 
promote  a  winter  tan:  protection  creams 
come  in  SPF  four,  eight  and  15  (£2.95, 
£3.50,  £3.95  respectively).  There  is  also  an 
after  ski  moistunser  (£2.95)  and  a  lip  balm 
(£1.50).  Distribution  is  by  Beauty  Inter- 
national. 

All  washed-up 

The  water-resistant  sector  saw  a  lot  of 
activity  in  1983  but  Chefaro  suspect  it  has 
not  met  expectations.  Says  Sally  Ay  ling: 
"The  idea  of  water-resistant  products 
certainly  has  appeal,  but  in  reality  I'm  not 
sure  how  the  products  live  up  to  the 
concept.  Many  of  them  are  silicon-based, 
which  doesn't  allow  water  to  penetrate  the 
sunscreen,  but  then  it  doesn't  really  allow 
the  sun's  rays  to  get  through  either." 

Piz  Bum  naturally  disagree  with  this 
since  all  their  products  are  water-resistant. 
For  1984  four  new  products  will  be  avail- 
able —  Classic  Brown  rapid  tanning  lotion 
(£4.95)  containing  carotene;  shower  gel 
(£2.95)  in  the  aftersun  range  to  help  soothe 
suntanned  skin;  and  two  sizes  of  insect 
repellent  (30ml,  £1.25;  100ml,  £2.75)  not 
recommended  for  children  of  six  or  under. 

The  advertising  and  promotional  budget 
is  to  be  doubled  to  £200,000,  concen- 
trating mainly  on  the  new  Classic  Brown 
product  in  the  form  of  double  page  colour 
spreads  in  the  women's  Press. 

Promotional  support  includes  a  staff 
training  programme  and  the  "Piz  Buin  sun 
week",  together  with  the  larger  outlets 
featuring  the  sun  computer  to  advise  on 
appropriate  SPF's. 

All  bottles  will  carry  collar  labels  which 
can  be  used  as  proof  of  purchase  by  the 
consumer  for  a  £30  discount  off  the  price  of 
a  holiday  booked  with  any  major  tour 
operator. 

Entering  the  suncare  market  in  1984,  is 
Coty,  with  their  Sunshimmer  range. 

The  range  includes  a  product  for  all 
sectors  of  the  suncare  market  —  transparent 
face  and  body  make-up  with  a  sunscreen 
offers  an  all  over  tan  that  washes  off  ( 1 00ml 
tube,  introductory  price  £1.50),  while  sun 
lotion  in  protection  factors  three  and  five 
(100ml  bottle,  £1.99)  and  suncream  SPF 
four  and  six  (100ml  tube,  £1.75)  promote 
tanning.  For  after  sun  care  there  is  a 
moistunser  (150ml,  £1.50). 

To  back  the  launch,  over  £100,000  will 
be  spent  on  a  campaign  in  the  women's 
Press,  using  three  different  adverts  all  with 
the  same  theme. 

Neither  Vichy,  Almay  or  Roc  are  to 
make  any  changes  to  their  product  ranges 
for  the  '84  season. 

Roc,  like  Chefaro,  found  their  biggest 
growth  in  the  past  year  came  in  the  sun- 
block sector,  especially  the  total  sunblock 
cream  —  10A  +  B  —  which,  accepted  as  a 
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The  Coty  sun  preps  range  built  around 
Sunshimmer  face  and  body  make-up. 

borderline  substance,  could  be  both  pres- 
cribed and  sold  over  the  counter.  The  sun 
range,  and  in  particular  the  sunblock  sector, 
proved  to  be  a  key  growth  area,  say  Roc, 
who  confidently  expect  this  pattern  to 
continue  in  1984. 

Advertisements  in  the  consumer  Press 
will  support  the  range,  along  with  POS 
material  and  showcards.  A  national 
consumer  promotion  is  also  being  looked  at 
but  details  had  not  been  finalised  as  C&D 
went  to  press. 

Similarly,  although  Richardson- Vicks 
say  they  will  continue  to  support  Eversun  — 
plans  for  a  brand  promotion  with  the 
Sassoon  range  are  in  the  offing  —  no  final 
decision  has  yet  been  made. 

One  product  often  overlooked  in 
suncare  is  Caladryl  —  a  Pharmacy  only 
product  which  combines  "the  soothing 
effects  of  calamine  and  camphor  with  the 
powerful  antihistaminic  and  antipruritic 
properties  of  Benadryl". 

To  push  the  product  Warner-Lambert 
are  planning  strong  merchandising  support 
and  in-store  displays.  Caladryl  is  available 
in  both  cream  (42g  tube,  £1.15)  and  lotion 
(125ml  bottle,  £1.19). 

Following  on  from  pasties 

Another  product  which  is  perhaps  little 
known  except  in  Cornwall,  where  it  is 
produced  and  sold  locally,  is  Richard  Gilhs 
sun  cream.  Formulated  by  a  dermatologist 
and  pharmacist  at  the  end  of  World  War  II, 
the  cream  contains  no  oil  and  is  a  dual- 
purpose  product  which  can  be  used  as  an 
after  sun  soother.  It  is  available  in  75g 
(£1.60)  and  120g  (£2.45)  tubes  and  in  a 
95g  jar  (£2). 

W.B.  Pharmaceuticals  will  continue  to 
offer  Uvistat  sun  screen,  Uvitan,  Uvicool 
after  sun  lotion  and  Uvistat  L  sun  screen  for 
lips.  And  Pond's  are  to  support  cream  and 
cocoa  butter  with  a  £  1 . 1  m  advertising 
campaign  on  ITV,  TV -am  and  in  the 
women's  Press  between  April  and  August. 

Finally  in  the  artificial  tanning  sector, 
worth  £2. 5m  at  rsp  according  to  Plough, 
the  only  other  visible  new  product  in  the 
field,  apart  from  Coty,  comes  from  Sunset 
Marketing. 

The  product  was  developed  initially  as  a 
substitute  for  hosiery,  but  research  has 


identified  a  demand  in  the  sporting  field, 
particularly  in  body-building,  and  in 
theatrical  use,  says  the  company. 

Sunset  self-tanning  cream  comes  in  a 
100ml  tube  form  at  (£2.99)  and  will  be 
supported  by  advertising.  POS  merchandis- 
ing and  National  distribution  is  through  De 
Witt  International  in  the  UK  and  T.P. 
Whelehan  in  Eire. 

Plough  who  claim  a  43  per  cent  share  of 
the  market  with  Quick  Tan  and  Sudden  Tan 
(compared  to  Ambre  Solaire's  4 1  per  cent) 
are  introducing  a  handy  75ml  tube  presen- 
tation of  QT  (£2  75). 

One  product  attracting  a  lot  of  attention 
in  the  artificial  sector  has  been  Orobronze 
sun  tan  capsules. 

Under-secretary  for  Health  and  Social 
Security,  John  Patten,  advises  that  although 
the  available  data  shows  no  evidence  of 
harm,  there  is  currently  insufficient  infor- 
mation available  on  which  to  adeguately 
assess  the  safety  of  the  product.  His  remarks 
stem  from  an  investigation  of  Orobronze  by 
an  mdependant  advisory  committee.  The 
committee  has  reguested  further 
information  which  is  to  be  gathered  by  the 
Department  of  Trade  and  Industry. 

A  similar  product,  Biobronze,  marketed 
by  Bioceutics  has  been  withdrawn  and 
replaced  by  Super-strength  nutn-bronze 
tanning  tablets  (80,  £6.25)  and  capsules 
(80,  £6.75). 

So  how  will  the  market  fare  in  1 984?  Re- 
membering that  1983  was  not  a  normal 
year  weather-wise  —  for  instance  sun  prep 
sales  in  July  were  double  those  normally 
achieved  in  that  month  —  plans  for  '84  will 
have  to  be  flexible.  Many  companies  got 
their  fingers  burnt,  caught  off  guard  by  the 
good  weather,  and  lost  valuable  sales.  Yet 
how  to  put  the  lessons  learnt  to  good  use? 

Manufacturers  must  aim  for  that  fine 
balance  of  adeguate  stocks  in-store  with  no 
shortfall  in  supply.  Yet  if  Summer  itself  falls 
short  of  expectations  stacks  of  stock  on-shelf 
will  become  a  manufacturer's  nightmare. 

In  a  market  where  consumer  loyalty  is 
fickle,  due  to  the  infreguency  of  purchase,  it 
should  be  noted  that  the  top  five  brands  — 
Ambre  Solaire,  Nivea  and  Bergasol 
together  with  the  Boots  and  Avon  ranges  — 
take  a  75  per  cent  sterling  share  of  the 
market.  And  it  is  a  market  where  chemists 
have  some  two-thirds  safely  in  their  care. 
While  grocery  outlets  remain  reluctant  to 
give  space  to  a  seasonal  product,  the  entry 
of  M  &  S  could  cause  a  few  tremors. 

Taking  a  large  chunk  of  the  action  in  '84 
are  after  sun  lines  and  total  sun  blocks.  And 
Chefaro  could  be  setting  a  precedent  with 
the  launch  of  sun  preps  specifically  for  the 
face.  What  1983  did  show  was  a  trend 
towards  higher-priced  products  with  con- 
sumers aware  protection  is  just  as  necessary 
in  the  back  garden  as  in  any  foreign  holiday^ 
resort.  VH 
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Society  to  oppose 
Heriot-Watt  closure 


The  Pharmaceutical  Society  is  to 
oppose  the  University  Grants 
Committee  recommendation  that  the 
Heriot-Watt  University  school  of 
pharmacy  should  close. 

The  decision  was  made  by  Council  at  its 
January  meeting.  The  Education  Committee 
had  considered  the  report  made  to  the 
UGC  by  its  panel  on  subjects  allied  to 
medicine  and  noted  that  the  university's 
representatives  would  be  giving  oral 
evidence  to  the  UGC  on  February  2.  The 
UGC  would  probably  make  a  decision  on 
February  16.  Council  agreed  that  a 
meeting  should  be  sought  before  February 
1 6  to  convey  the  Society's  views  to  the 

Inspectors 
obstructed 


Grants  Committee. 

Professor  C.B.  Ferry  expressed  the 
opionion  to  the  Manpower  Committee  that, 
in  view  of  recent  UGC  policy,  the  heads  of 
schools  of  pharmacy  would  in  future  be 
reluctant  to  allow  their  entry  numbers  to  fall, 
whatever  the  opinion  of  the  Pharmaceutical 
Society  might  be.  They  would  be  more 
assertive  and  insist  that  the  Society  itself  be 
responsible  through  its  own  powers  for 
regulating  the  size  of  the  Register.  Mr 
Dickinson,  deputy  secretary,  reminded  the 
Committee  that  the  Society  had  no  power  to 
limit  numbers.  It  established  standards  for 
entry,  and  anyone  who  complied  with  those 
standards  had  to  be  registered. 


"Don't  hoard  medicines"  campaigns.  The 
amended  document  will  be  circulated  to 
secretaries  of  Pharmaceutical  Society 
branches,  National  Pharmaceutical 
Association  branches  and  Local 
Pharmaceutical  Committee  branches  in 
England  and  Wales.  Council  agreed  that  no 
change  should  be  made  in  the  Society's 
policy  that  unwanted  medicines  should  not 
be  collected  for  re-issue  by  charitable 
organisations.  The  Hospital  Pharmacists 
Group  had  sought  a  dispensation  for  a 
pharmacist  to  be  able  to  use  his  professional 
discretion  as  to  whether  a  medicine  should 
be  re-issued. 

Parallel  imports.  The  Society  is  to  write  to 
the  Department  of  Health  welcoming  the 
new  proposals  to  tighten  up  the  provisions 
of  the  Medicines  (Excemption  from 
Licences)  (Importation)  Order  1978  and 
noting  that  the  proposals  for  licensing 
controls  for  parallel  imports  within  the 
European  Community  (C&D,  December 
17/24,  1983,  pi 084).  The  Legislation 
Committee  noted  that  the  re-drafted 
exemption  Order  would  restrict  the  scope 
of  the  exemption  to  the  import  of  small 
guantities  of  unlicensed  medicinal  products, 
particularly  those  that  were  not  available 
licensed,  or  marketed  in  the  UK.  The  proper 
licensing  controls  for  parallel  imports  were 
intended  to  provide  a  full  system  of 
safeguards  without  imposing  barriers  of 
trade  which  would  not  be  acceptable  to  the 
European  Commission.  It  was  noted  that 
licences  would  be  available  only  for 
products  which  were  either  identical  to 
those  already  covered  by  a  product  licence 
of  right  or  having  no  therapeutically 
significant  differences  from  products 
already  covered  by  a  full  product  licence. 


Objection  to  vitamin  A  on  GSL.  The 

Society  is  to  write  to  the  Department  of 
Health  objecting  to  the  proposal  in 
consultation  letter  MLX  149,  that  low 
strength  vitamin  A  preparations  should 
remain  on  the  General  Sale  List  while  high 
strength  become  prescription  only.  The 
Society  has  no  objection  to  the  higher 
strengths  being  prescription  only,  but 
believes  that  the  lower  strengths  should 
become  pharmacy  only.  The  Society  will 
make  no  objection  to  the  other  MLX  1 49 
recommendation,  which  proposes  that 
phenylpropanolamaine  should  be  a 
Prescription  Only  Medicine  unless  labelled 
with  a  recommended  maximum  daily  dose 
of  not  more  than  75mg. 
FPC  membership.  The  Society  is  to 
consult  its  Parliamentary  advisers  about 
conveying  to  Parliament  its  views  on  the 
Health  and  Social  Security  Bill  1983.  In 
particular,  the  Society  is  concerned  at  the 
Bill's  provision  for  the  number  of  pharmacist 
members  of  family  practitioner  committees 
and  their  method  of  appointment  (ie, 
appointment  by  the  Minister  rather  than  by 
election)  and  at  the  lack  of  a  provision  for 
deputies  for  pharmacist  members. 
Family  planning  leaflets.  The  Society  is 
to  ask  the  Family  Planning  Association  to 
encourage  pharmacists  who  participated  in 
the  joint  pilot  scheme  on  family  planning 
education  to  continue  to  provide  leaflets. 
Views  on  Griffiths  report.  The  Society 
had  sent  to  the  Department  of  Health  its 
comments  on  the  NHS  management  mguiry 
(the  Griffiths  report),  expressing  general 
support  for  the  concepts  set  out.  Welcoming 
the  view  that  the  role  of  chief  officers  should 
be  clarified,  the  Society's  letter  gives  the 
opinion  that  the  pharmaceutical  officer 
should  remain  responsible  directly  to  the 
health  authority  on  professional  matters, 
while  being  organisationally  responsible  to 
the  "general  manager." 
Osmosin  withdrawal.  A  reply  has  been 
received  from  the  Department  of  Health  to 
the  Society's  comments  on  the  premature 
disclosure  of  information  surrounding  the 
temporary  withdrawal  of  Osmosin.  The 
Department  had  been  able  to  find  no 
evidence  of  improper  disclosure  of 
information,  and  believed  that  the  "leak" 
was  speculation  arising  from  the  previous 
withdrawal  of  the  product  in  West 
Germany. 

Access  to  medical  records.  The  Society 
is  to  seek  discussions  with  the  British 
Medical  Association  to  ascertain  its  views  on 
access  to  medical  practitioners'  records. 
The  discussions  are  being  sought  in 
connection  with  the  Data  Protection  Bill. 
College  of  Health.  A  meeting  has  been 
held  between  officials  of  the  Society  and 

The  report  continues  on  pi 40 


Council  has  agreed  that  the  Society 
should  institute  proceedings  against 
two  people  for  obstructing  Society 
inspectors. 

One  case  concerns  an  agricultural 
merchant  who  drove  away  his  car  while  an 
inspector  was  leaning  into  it,  so  that  the  car 
struck  the  inspector,  causing  bruises  and 
strained  muscles.  The  Council  agreed  that 
should  the  inspector  decide  to  institute 
proceedings  for  assault,  then  any  costs 
involved  would  be  borne  by  the  Society. 

In  the  second  case,  a  person  in  charge 
of  a  stall  illegally  selling  pharmacy 
medicines  had  refused  to  supply  information 
or  to  allow  pharmacy  medicines  to  be 
removed  from  the  stall  and  had  behaved  in 
such  a  way  that  the  inspector  had  decided 
that  police  assistance  was  necessary  to 
prevent  a  breach  of  the  peace.  When  the 
inspector  returned  with  a  uniformed  police 
officer  the  person  had  again  refused  to 
supply  information,  until  the  police  officer 
had  threatened  arrest  for  obstruction. 
Medicines  advertising.  Representatives 
of  the  Society  are  to  discuss  with  the 
Proprietary  Association  of  Great  Britain  the 
role  of  the  pharmacist  in  the  advertising  to 
the  public  of  medicines  restricted  to 
pharmacy  sale. 

Prescription  pricing.  The  Society's 
recommended  method  of  pricing  private 
prescriptions  has  been  revised  and  is  to  be 
reprinted  for  circulation  to  all  pharmacies. 
Guidance  on  medicines  campaigns. 
The  Society  is  to  amend  its  guidance  on 
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Some  people 
need  more  than 


e  of  zinc 


Most  people  get  enough  zinc;  traces  of  it  in 
the  normal  diet  are  enough  for  day-to-day 
equirements.  But  some  people  do  not  eat  a 
normal  diet  and  they  are  at  risk  of  zinc 
deficiency.  And  as  zinc  is  lost  in  sweat, 
people  who  exercise  heavily  need  more 
than  the  rest  of  us  and  may  also  be 
deficient1  As  zinc  is  important  for 
muscle  strength,  endurance  and 
tissue  healing  ',  supplementation 
may  be  vital. 

Until  now  zinc  supplements 
have  had  one  drawback  -  they  were 
associated  with  a  high  incidence  of 
gastrointestinal  side  effects.  New 
I       Solvazinc  is  a  soluble  tablet  which 
has  virtually  eliminated  this 
problem.  You  can  recommend 
Solvazinc  with  confidence. 


AVAILABLE  THROUGH 
PHARMACIES  ONLY 


Solvazinc 

The  ideal  zinc  supplement 

Further  information  is  available  from:  Thames  Laboratories  Limited.  Thames 
Building,  206  Upper  Richmond  Road  West.  London  SW14  8AH.  Telephone  01-87fi-4316 
References:  1.  Harlambre,  G.  (1981)  Int.J.Sporfs.Med.2:  lH.r>  2.  Krotkiewski  M  et  al 
(1982)  Acta.Physiol.Scand.,116:309 

*  Find  out  more  about  zinc.  ~1 
|  Send  for  the  Zinc  Information  File  now.  Just  fill  in  the  coupon  and  j 
post  to  Zinc  Information  File,  Thames  Laboratories  Ltd.,  Thames 
f  Building,  206  Upper  Richmond  Road  West,  London  SW14  8  AH.  I 
Please  send  me  my  copy  of  the  Zinc  Information  File. 
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Thames  Laboratories  Ltd. 
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Continued  from  pi  38 

representatives  of  the  newly  formed  College 
of  Health.  The  role  of  the  pharmacist  had 
been  explained,  with  particular  attention 
paid  to  the  voluntary  scheme  for  child 
resistant  containers,  the  respect  for 
medicines  leaflets,  and  the  role  of  the 
pharmacist  in  health  education.  The  college 
had  been  provided  with  a  number  of 
documents,  and  it  was  expected  that  a 
future  meeting  would  be  held  to  discuss 
subjects  suitable  for  articles  in  the  college's 
magazine,  Self-Health. 
Objection  to  the  consulting  room.  The 
Society  is  to  object  to  a  proposal  from  a 
pharmacy  company  for  the  use  of  a  room 
above  a  pharmacy  as  a  consulting  room  for 
a  medical  practitioner  practising 
acupuncture  and  hypnotherapy.  The 
entrance  to  the  consulting  room  would  be 
through  the  pharmacy,  and  the  company 
proposed  to  advertise  the  doctor's  practice 
in  the  pharmacy  window  or  by  use  of  an 
exterior  sign. 

Nuffield  evidence.  A  document  on  the 
scientific  aspects  of  pharmacy  is  to  be 
prepared  by  the  Science  Committee  with  a 
view  to  incorporating  it  in  the  Society's 
evidence  to  the  Nuffield  inguiry  on 
pharmacy. 

Controlled  Drug  security.  The  Society  is 
to  welcome  the  report  of  the  Home  Office 
working  group  on  the  security  of  Controlled 
Drugs  (C&D,  December  10,  pi 049).  The 
report  was  considered  by  the  Legislation 
Committee,  which  expressed  the  opinion 
that  the  tenor  of  the  document  reflected  the 
views  held  by  the  Society  for  some  years,  ie, 
that  there  should  be  a  professional  rather 
than  a  legislative  approach  to  the  problem. 
The  document  was  also  considered  by  the 
Hospital  Pharmacists  Group  Committee  and 
is  to  be  considered  by  community 
pharmacy  subcommittee.  A  letter  is  to  be 
sent  to  the  Home  Office  welcoming  the 
principles  expressed  in  the  document, 
subject  to  minor  comments,  and  looking 
forward  to  participation  in  the  formulation  of 
guidelines. 

Standards  on  computer  prescriptions. 

The  Society  has  made  a  number  of 
comments  on  proposed  standards  for 
computer  issued  prescriptions,  drawn  up  by 
the  joint  computing  policy  group  of  the 
Royal  College  of  General  Practitioners  and 
the  General  Medical  Services  Committee. 


Data  sheet  supplies.  The  Society  is  to 
make  representations  to  the  Department  of 
Health  for  pharmacists  to  receive  copies  of 
data  sheets  as  of  right.  At  present,  there  is 
no  reguirement  for  data  sheets  to  be  sent  to 
pharmacists,  and  the  Data  Sheet 
Compendium  is  supplied  to  registered 
pharmacies  and  hospital  pharmacies  by  the 
Association  of  the  British  Pharmaceutical 
Industry  as  a  matter  of  courtesy. 
Careers  video.  The  Society  has  accepted 
in  principle  an  offer  from  an  "ethical" 
pharmaceutical  manufacturer  to  sponsor  a 
video  presentation  on  careers  for 
pharmacists,  in  versions  for  both  school 
children  and  pharmacy  students.  The 
detailed  implementation  of  the  proposal  is  to 
be  further  investigated. 
BPC  1986  in  Jersey.  Venues  are  now 
finalised  until  1988:  the  conference  is  to  be 
held  in  Southampton  in  1984,  Leeds  in 
1985,  Manchester  in  1987  and  Aberdeen 
in  1988. 

Medicines  posters.  The  Society's  five 
"Medicines  with  respect"  posters,  which  are 
currently  out  of  print,  are  to  be  reprinted. 
Five  hundred  copies  of  each  poster  will  be 
printed,  at  a  total  cost  of  £750. 
Record  sales  of  Martindale.  It  was 
reported  that,  up  to  the  end  of  November 
1983,  over  37,000  copies  of  the  28th 
edition  of  Martindale  had  been  sold  —  a 
significantly  larger  number  than  any 
previous  edition  in  a  similar  period.  It  will  be 
necessary  to  order  a  reprint  shortly  to 
guarantee  continuity  of  supplies. 
Hospital  pharmacy  "workshops."  The 
Hospital  Pharmacists  Group  is  to  arrange  a 
series  of  1 2  "workshops"  for  hospital 
pharmacists.  The  Society  is  to  make  an 
initial  grant  of  £3,265  to  cover  the 
preparation  of  the  workshops,  which  should 
thereafter  be  self-supporting. 
Committee  member  replaced. 
Following  the  resignation  from  the  Hospital 
Pharmacists  Group  Committee  of  Mr  G. 
Harris  (the  elected  member  for  Wales),  Dr 
MG.  Lee  is  to  be  co-opted  to  the 
Committee  to  represent  Wales. 
Concern  over  hospital  pharmacy 
reports.  The  Society  is  to  express  concern 
to  the  Department  of  Health  at  the  delay  in 
publication  of  reports  commissioned  in 
1 982  on  drug  distribution  in  hospitals  and 
on  clinical  pharmacy.  Publication  of  the 
reports  should  have  taken  place  in  August, 
1982.  The  Hospital  Pharmacists  Group 


Committee  felt  that  the  delay  of  1 6  months 
was  inordinate,  and  was  concerned  because 
the  reports  were  expected  to  have 
manpower  implications. 
Pharmacists  on  SERC.  The  Society  is  to 
supply  the  Science  and  Engineering 
Research  Council  with  a  list  of  pharmacists 
of  high  scientific  repute  for  consideration 
when  appointments  are  made  to  the  SERC's 
chemistry  and  biology  committees. 
Drug  abuse  teaching.  The  Society  is  to 
commend  to  schools  of  pharmacy  the  view 
expressed  at  the  November,  1983,  meeting 
of  heads  of  schools  that  there  should  be 
some  instruction  on  the  prevention  and 
handling  of  drug  abuse.  The  heads  of 
schools  hoped  that,  although  there  was  little 
room  for  the  topic  within  the  undergraduate 
syllabus,  instruction  could  perhaps  be 
introduced  through  the  liberal  studies 
period.  Arrangements  for  advising 
pharmacists  on  the  subject  are  being 
considered  by  the  audio-visual  Aids 
Committee. 

BPSA  representative  on  Council 
committee.  The  Society  has  adopted  a 
procedure  for  the  co-option  of  a  British 
Pharmaceutical  Students  Association 
representative  on  to  the  Education 
Committee.  Each  year,  after  its  appointment 
in  April,  the  BPSA  executive  will  be  invited 
to  submit  three  names  for  consideration, 
normally  of  BPSA  members  who  were 
either  graduates  or  would  be  expected  to 
graduate  in  the  year  of  nomination.  The  co- 
optation  would  be  effective  for  one  year 
from  the  August  Education  Committee 
meeting. 

Manpower  projections.  The  Society  is  to 
investigate  the  costs  of  obtaining  the 
services  of  a  consultant  actuary  in  the 
preparation  of  new  manpower  projections. 


JOHN  D0WELL  &  SONS  LTD 

OF  SAFFRON  WALDEN 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Spare  Latex  Teats  for 
well  over  50  years  —  obtainable  from  the  majority  of  Chemist  Wholesalers. 

Orders  (wholesale  only)  and  enquiries  to: 
John  Doweil  &  Sons  Ltd,  c/o  R.  Higgs,  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


Practice 
Research 

Miss  A.  Morley,  Mr  M.  H.  Jepson  and  Mr 
C.  Edwards  of  the  pharmacy  practice 
research  group,  Aston  University, 
Birmingham  and  Dr  P.  Stillman,  general 
practitioner  in  Crawley,  Sussex,  were  the 
co-authors  of  last  week's  practice  research 
paper  "Should  pharmacists  treat  minor 
ailments?"  {C&D  January  14,  p82). 


ORALCER 


■  POins  s  MOUTH  ULCERS  ■ 

NOT  A  GEL  -  MOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903  5541 
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The  concept  model  for 
Choice  had  little  to  do 


You  can  always  expect  more  from 
Macarthys,  and  why  not?  We  have  a  distinguished 
track  record  to  live  up  to.  Our  reputation  for  service 
is  second  to  none  and  we  are  the  people  who 
pioneered  modern  pharmaceutical  wholesaling. 

Our  entry  into  the  field  of  pharmacy 
electronics  typifies  Macarthys  wish  to  offer  our 
customers  greater  and  increased  benefits. 

More  than  technology,  Choice  is  a 
spectacular  new  concept  in  pharmacy  computing;  a 
concept  built  on  the  premise  of  options;  a  concept 
that  lives  up  to  its  name. 

Born  out  of  extensive  research  and 
representing  what  our  customers  really  want  Choice 
shouldn't  be  likened  to  any  existing  system.  A  better 
comparison  would  be  the  Swiss  Army  Knife  - 
Choice  is  a  precise  and  integrated  multi-purpose 
tool  with  an  entire  repertoire  of  user  options  -  ready 
for  use  as  and  when  you  need  them. 

Choice  is  purpose  designed  to  suit  and  fit 
into  any  pharmacy  business  office  system,  and  you 
won't  need  to  alter  the  running  of  your  business  to 
obtain  optimum  performance. 

Choice  has  the  versatility  and  flexibility  to 
adapt  to  your  business  needs  offering  real  user 
benefits  that  will  help  make  running  a  pharmacy 
more  efficient,  faster  and  easier  -  but  always 
leaving  you  in  control. 

As  an  integrated  system  Choice  will 
feature  two  primary  and  equally  powerful 
elements.  First  a  Microcomputer  finely 
configured  for  pharmacy  with  4i 
programs  to  handle  Prescription 
Labelling  Stock  Control  and  day 
to  day  business  procedures.  It 
will  even  play  computer  games! 


Secondly,  a  PDT*  (Portable  Data  Terminal) 
programmed  for  fast  direct  ordering  with  the  facility 
to  input  data  via  keyboard  or  light  pen  utilising  PIP 
and  Bar  Codes. 

Each  is  a  complete  system  in  its  own  right, 
each  can  and  will  be  offered  for  use  in  an 
independantform  complete  with  its  own  package 
of  easy  to  use  software  -  friendly  without  resort  to 
unfamiliar  jargon  or  'computereese.'  This  provides 
the  real  key  to  Choice,  everything  is  clearly  laid  out, 
giving  step-by-step  instructions  that  allow  you  to 
learn  while  using  the  equipment. 

Just  one  or  two  hours  spent  with  Choice  will 
help  banish  the  fear  of  complexity  that  so  often 
makes  people  dismiss  the  computer  as  an 
invaluable  aid  to  their  business. 

Choice  is  a  system  with  exciting  growth 
potential,  a  potential  Macarthys  will  continue  to 
develop  and  explore,  introducing  new  programs 
and  ideas  based  upon  the  needs  and  experiences  of 
our  customers. 

Customer  demonstrations  can  be  arranged 
by  contacting  your  local  Macarthys  depot,  and  even 
if  you  are  not  already  a  Macarthys  customer  details 
will  be  supplied  on  request  to:  C.  B.Thompson  MPS, 
Macarthys  Limited,  Chesham  House,  Chesham 
Close,  Romford,  Essex. 


choice 


More  than  just  technology 


*Presently  completing  trials  Available  early  1984 


TAIUTORY 


Tree  scripts' 
case  continues 

A  Liverpool  pharmacist  found  himself 
in  trouble  when  he  campaigned  to 
prevent  doctors  building  up  private 
caches  of  drugs  they  had  received  as 
samples  from  drug  companies,  the 
Pharmaceutical  Society's  Statutory 
Committee  was  told  last  week. 

Mr  Ronald  Goodman,  an  area 
pharmacist,  tried  to  persuade  doctors  to 
hand  over  such  drugs  to  the  pharmacy  at 
Whiston  Hospital,  said  his  solicitor,  Miss 
Janet  Smith.  He  encouraged  them  to  invite 
drug  companies  to  send  the  drugs  direct  to 
the  pharmacy  rather  than  to  individual 
doctors,  and  in  return  broke  the  rules  by 
supplying  drugs  tree  of  charge  to  doctors  at 
the  hospital  when  they  prescribed  for 
themselves  or  their  families. 

"He  felt  it  would  be  difficult  to  get  them 
to  give  up  their  drug  samples  and  then,  in 
the  next  breath,  ask  them  to  pay  for  small 
guantities  of  drugs  they  reguired  for 
themselves  or  their  families,"  said  Miss 
Smith.  This  system  of  give  and  take  worked 
very  well,  and  Mr  Goodman  believed  his 
employers  were  content  that  the  regulations 
were  not  complied  with 

Mr  Goodman  and  the  hospital's 
principal  pharmacist,  Mr  David  Wolfson, 
were  appearing  before  the  Committee 
accused  of  professional  misconduct. 

Mr  Josselyn  Hill,  for  the  Society,  said  the 
two  men  abused  their  position  by  breaking 
a  rule,  common  to  all  hospitals,  that  doctors 
prescribing  for  themselves  or  their  families 
should  pay  the  full  cost  of  the  drugs. 

They  face  a  total  of  five  charges: 
supplying  large  guantities  of  medicinal  and 
other  products  free  of  charge  contrary  to 
instructions;  failing  to  prevent  such  supplies 
continuing  after  the  Area  Health  Authority 
had  drawn  their  attention  to  it;  being  lax 
over  security  in  the  hospital's  pharmacy; 
disposing  of  drugs  well  within  their  expiry 
dates  without  consent  and  proper 
accountability;  the  supply  by  Mr  Wolfson  of 
1 20  cimetidine  tablets  to  Mr  Goodman 
without  a  doctor's  prescription. 

Miss  Smith  said  Mr  Goodman  made  no 
secret  of  the  fact  that  he  waived  charges  for 
drugs  to  doctors.  He  believed  it  was  a 
common  practice  in  other  hospitals  and  was 
accepted  by  his  employers.  "If  medical  staff 
know  they  have  to  pay  for  drugs  there  is  a 
temptation  for  them  to  take  drugs  from  the 
wards,"  she  said. 

Mr  Goodman  accepted  that,  had  his 
employers  told  him  to  stop  this  concession, 
he  would  have  done  so.  And  that  was  what 
happened  at  the  end  of  1 98 1 .  He  was 
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shocked  that  some  doctors  had  abused  the 
concession;  there  was  little  or  no  evidence 
that  he  failed  to  take  effective  action  to 
prevent  irregular  supplies  continuing  after 
he  was  asked  to  do  so;  there  was  no 
evidence  of  misconduct  over  security  in  the' 
hospital's  pharmacy. 

On  the  disposal  of  medicinal  products 
within  their  expiry  dates,  Miss  Smith  said: 
"He  has  not  perhaps  supervised  the  work  of 
his  ]uniors  as  closely  as  he  should  have 
done." 

Mr  Goodman,  she  said,  had  laid  down  a 
proper  procedure  for  examination  of  stock 
and  its  removal  when  approaching  the  end 
of  shelf  life.  Perhaps  he  had  not  managed 
his  department  as  efficiently  as  his 
employers  were  entitled  to  expect,  but  that 
was  a  management  matter,  not  a  pharmacy 
one. 

Mr  Goodman  had  gastric  ulcers  and 
was  an  outpatient  at  the  hospital.  Cimetidine 
tablets  were  prescribed  by  his  consultant. 
The  prescription  for  the  tablets  was 
dispensed  contrary  to  regulations.  It  was  an 
example  of  the  concession  that  was  being 
operated,  said  Miss  Smith. 

Mr  Wolfson  told  the  Committee  that  he 
had  come  across  numerous  instances  of 
drugs  being  stolen  by  medical  and  nursing 
staff.  He  said  that  one  way  of  avoiding  this 
was  to  allow  prescriptions  to  be  dispensed 
free  of  charge  for  doctors  and  their  families. 
He  had  inherited  a  long-standing  practice  of 
dispensing  free  prescriptions  for  doctors.  "I 
did  nothing  about  it  because  I  took  it  for 
granted  this  was  the  policy  of  the 
management  committee." 

Mr  Wolfson  told  the  Committee  that  the 
concession  of  free  prescriptions  for  doctors 
"would  keep  the  system  totally  above  board 
and  would  discourage  anyone  wanting  a 
supply  of  drugs  from  stealing  them  from  the 
ward."  He  felt  it  was  up  to  the  AHA  to 
decide  whether  it  was  an  abuse  of  the 
system.  The  auditors,  who  regularly  visited 
his  department,  never  raised  the  matter. 

Mr  Wolfson  denied  being  lax  over 
security  in  the  hospital's  pharmacy;  he  said 
he  kept  security  arrangements  constantly 
under  review.  He  was  not  concerned  with 
the  store,  so  could  not  be  charged  with 
disposing  of  drugs  within  their  expiry  date. 

Mr  Wolfson  recalled  Mr  Goodman 
coming  to  him  with  a  reguisition  —  not  a 
prescription  —  for  cimetidine  tablets  "I 
don't  think  I  dispensed  it  myself,"  he  said. 

Regional  pharmaceutical  officer  Mr 
Brian  Reilly  said  the  AHA  had  never 
approved  the  concession  of  dispensing 
items  free  of  charge.  This  had  now  been 
stopped  and  the  stores  procedure  tightened 
up. 

The  Committee  will  give  its  decision  at 
an  ad]ourned  hearing. 


■letters™ 


Sales  strategy 
criticised  

Once  again  we  are  informed  of  a  new 
pharmacy-only  product  from  the  Sterling- 
Winthrop  Group,  a  product  which, 
surprisingly  to  a  community  pharmacist,  is 
to  be  handled  by  Sterling  Health. 

I  should  have  thought  that  given  a  brand 
requiring  a  good  degree  of  product 
knowledge,  the  representatives  of 
Wmpharm  would  have  been  better 
equipped  to  detail  it  to  us. 

Commercial  considerations  should  also 
support  this  view.  Winpharm  have  secured 
an  enviable  place  in  our  esteem  —  we  can 
expect  a  good  regular  margin  together  with 
informed  explanations  of  the  product's 
action.  Any  new  product  can  be  sure  of  a 
good  and  sympathetic  hearing. 

Contrast  this  with  Sterling  Health's 
policy  of  low  margins  and  detailing  of  the 
"pile  'em  high  and  sell  'em  cheap"  variety.  It 
must  always  be  their  aim  to  maximise  the 
number  of  outlets,  even  non-pharmacy  ones 
if  it  can  be  arranged. 

Let  us  hope  that  Cymalon  is  not  the  first 
of  many  products  to  be  sold  in  this  way .  In 
conclusion,  one  wonders  whether  Bernard 
Hardisty,  who  has  done  so  much  for 
community  pharmacy,  is  consulted  on  the 
strategy. 

Robert  M.  Onley 

Nottingham 

Local 

headache? 

I  have  been  approached  by  one  of  my 
trader  neighbours,  the  proprietor  of  the 
local  sweet  shop,  asking  me  to  complain  to 
the  manufacturers  of  Solmin,  following  the 
unsolicited  receipt  of  a  sample  of  Solmin 
through  the  post. 

She  was  most  concerned  that  a  medicine 
should  have  been  sent  through  the  post  in 
this  way,  particularly  one  containing  aspirin, 
as  this  could  very  easily  have  been  opened 
by  a  young  child  and  the  contents  ingested 
—  particularly  in  a  sweet  shop.  The  shop 
concerned  does  not  stock  any  medicines, 
and  it  would  be  interesting  to  know  how 
many  other  dangerous  situations  were 
created  through  this  unsolicited  mailing. 

I  should  like  to  add  my  own  protest 
following  this  occurence.  I  consider  it  a  very 
bad  practice  for  any  medicine  to  be  sent 
through  the  post  —  to  mail  samples  in  this 
indiscriminate  fashion  strikes  me  as  gross 
irresponsibility  from  a  respected 
pharmaceutical  company. 

I  also  take  exception  to  the  fact  that  such 
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sampling  has  been  undertaken  to 
confectionary  outlets,  when  I,  a  pharmacy, 
have  received  no  such  mailing.  Had  I 
received  such  a  sample,  my  objection  about 
medicines  through  the  post  would  still  stand. 

As  a  final  point,  I  should  add  that  in  four 
and  a  half  years  of  trading,  I  have  never 
seen  a  representative  from  Reckitt  & 
Colman  —  could  it  be  they  are  more 
interested  in  distribution  through  sweet 
shops  than  pharmacies? 
D.  S.  Plumb 
Bishops  Waltham,  Hants 

In  reply,  Mr  N.  Thomason,  commercial 
director  of  Reckitt  &  Caiman's 
pharmaceutical  division  says:  Solmin  is 
competing  in  an  established  GSL  analgesics 
market,  and  it  is  essential  to  inform  those 
trade  sectors  who  distribute  these  goods  of 
the  availability  of  a  new  product. 

With  manpower  so  costly  these  days,  we 
have  no  option  but  to  communicate  in  other 
ways,  hence  the  decision  to  mail  to  those 
pharmacists  on  whom  we  do  not  call,  three 
tubes  of  Solmin,  and  to  smaller  CTN  outlets, 
one  tube  for  information.  Why  Mr  Plumb 


did  not  receive  his  mail  samples  remains 


something  of  a  mystery  to  us 


Contract 
silence 


It  is  interesting  to  note  that  on  the  subject  of 
a  new  contract  for  pharmacy  the  columns  of 
the  C&D  are  remarkably  silent.  Why  is  this 
so?  On  as  important  a  subject  such  as  this! 

At  the  recent  LPC  conference,  most  of 
the  audience  were  totally  committed  to 
invoking  a  new  contract  by  the  end  of  June 
1984  at  the  latest.  Yet  these  same  members 
have  been  silent  since  —  could  it  be  that 
they  too  cannot  come  up  with  any  better 
formula  than  the  one  we  are  saddled  with  at 
the  moment  or  are  they  crying  ignorance  of 
the  present  contract  and  thus  saying  they 
cannot  possibly  think  of  a  new  idea? 

I  am  greatly  disturbed  by  this  apathy 
from  community  pharmacy,  especially  in 
view  of  the  outrageous  statements  being 
made  by  senior  members  of  PSNC  of  late. 

Let  me  make  my  position  very  clear:  I 


do  not  like  the  present  contract  but  while  we 
have  a  number  of  negotiating  points  within 
it,  I  will  be  happy  to  maintain  the  status  guo. 

I  do  not  want  an  end  to  retrospection  — 
it  can,  and  has,  worked  very  well  in  our 
favour  in  the  past  and  I  am  sure  will  work 
thus  in  the  future,  despite  the  fact  that  at  the 
moment  it  is  not  m  our  favour 

I  do  not  wish  an  end  to  an  on-cost 
contract,  because  while  this  is  in  operation, 
my  costs  are,  on  the  whole,  reasonably  safe 
from  Government  intervention. 

I  certainly  do  not  want,  as  has  been 
suggested  by  our  leaders  from  "both  sides 
of  the  House",  OP  dispensing,  for  this  is  the 
beginning  of  the  end  for  pharmacy. 

Let  contractors  remember  in  their 
scramble  to  have  a  new  contract,  that  a  new 
contract  does  not  mean  new  money  —  it  is 
just  another  way  of  paying  the  same  money 
out.  I  believe  that  if  this  is  remembered  in 
the  heat  of  debate  possibly  —  only  possibly 
—  will  we  all  realise  that  a  new  contract  is 
not  the  answer  to  our  ails. 
A.  D.  Allen 
London  E18 


Medicinal 
Essence  of  Cinnamon 


Off  ftp. 


A  wholly  natural  medicine 

Reliable  remedy  for  coughs, 
colds  and  influenza 

sfcNo  known  side 
effects 

^Internationally 

respected 

50ml,  150ml  and'25(hnl  sizes 
and  in  tablet  form. 


AVAILABLE  FRO  M  ALL  ( •(>< '/>  WHOLESALERS 
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BUSINESS  NEWS" 


Castlereagh  set  up 
ethicals  division 


Castlereagh  Agencies  have  set  up  a 
specialist  pharmaceutical  division  to 
serve  their  ethicals  customers 
throughout  Northern  Ireland. 

They  have  some  30  clients  in  the 
pharmaceutical  industry,  including  "big 
names"  such  as  Berk,  Bristol-Myers,  Johnson 
&  Johnson,  Eli  Lilly,  Organon  and  Roche. 

Castlereagh  Pharmaceuticals  will 
operate  as  an  entirely  independent  division, 
selling  ethical  products  only. 

Joe  Sloane,  managing  director  of  parent 
company  SHS  Agencies,  explains  the 
thinking  behind  the  change: 

"Having  built  up  this  substantial 
pharmaceuticals  business,  it  began  to  make 
sense  to  create  a  separate  division.  We 
wanted  to  see  the  ethicals  operation 
standing  on  its  own  feet  as  a  profit  centre 


and  it  also  means  we  can  give  our  ethicals 
clients  the  specialist  service  they  need." 

George  McCoubrey  will  head 
Castlereagh  pharmaceuticals  as  divisional 
manager.  He  has  spent  many  years  with  the 
company,  having  previously  worked  in 
sales  and  as  warehouse  manager. 

The  division  has  been  supplied  with  its 
own  computer  system,  and  will  carry  out 
functions  such  as  invoicing  and  distribution 
internally. 

"Setting  up  the  division  has  involved  us 
in  extra  costs  of  around  £40,000  per  year" 
says  Joe  Sloane.  "But  we  hope  to  more  than 
make  up  for  that  by  attracting  new  clients, 
and  increasing  our  efficiency." 

Castlereagh  Pharmaceuticals  are 
trading  from  155  Glenville  Road, 
Whiteabbey ,  co  Antrim  (tel  023 1  5304 1 ). 


Unichem  sales 
up  17pc  in  '83 

Unichem's  turnover  for  the  year  ended 
December  31.  1983.  rose  by  £50m  to 
£333m.This  is  a  17.5  per  cent  increase 
in  turnover  from  1982's  figure  of  £283m. 

Managing  director  Peter  Dodd 
comments  on  these  preliminary  results:  "The 
increase  was  pleasing,  bearing  in  mind  the 
reduction  in  the  price  of  drugs  during  the 
year  and  the  major  impact  that  parallel- 
imported  products  had  on  all  wholesalers 
during  the  latter  part  of  the  year. 

"The  outlook  for  1 984  is  clouded  by 
Government  enguines  on  margins  and 
selling  prices,  but  we  are  confident  that 
Unichem  will  continue  to  grow  at  a 
satisfactory  rate." 

□  A.  David  Allen,  MPS,  of  Allen's 
Pharmacy,  George  Lane,  London  E 18  has 
asked  to  point  out  that  he  has  no  connection 
with  Entertainment  Production  Services, 
who  advertised  in  C&D  last  week. 


£3,000  Reward 

will  be  paid  to  anybody  who  can 
name  all  the  new  shops  opened  in 
London  in  November. 


200-300  new  shops 

open  in  London  every  single  month 
we  know  the  addresses  of  all  of  them. 
This  explosive  information  is  available 
to  your  main  competitor  or  to  you, 
who  will  it  be  ...  ? 


Pick  up  the  'phone  and  call 

01-451  2292 

Now! 

Ruth  James,  Mast  Enterprises, 
Suite  4, 37  Christchurch  Avenue, 
London  SMW6. 


OVER  600  PHARMACIES  NOW  SELLING 
OUR  ELECTRONIC  BLOOD  PRESSURE  MONITORS. 
NEW  MODEL  UA  231 


NOW  -  FULLY  AUTOMATIC  PRESS-BUTTON 
OPERATION  -  NO  SQUEEZE  BULB. 

NO  STETHOSCOPE  REQUIRED.  LARGE  DIGITAL  DISPLAY. 

NEW,  HIGH  QUALITY  MICRO  COMPUTER  DESIGN  FOR 
FAST.  EFFICIENT  AND  CONSISTENTLY  ACCURATE  BLOOD 
PRESSURE  MONITORING.  UA  231  IS  DESIGNED  FOR.  IN 
ADDITION  TO  PROFESSIONAL  USE,  PATIENT'S  OWN 

HOME  USE.  RETAIL:  £79.50  +  VAT. 
TRADE:  LESS  30%.  (ALSO  SAME  MODEL,  UA  251  WITH 
TEAR  OFF  PAPER  PRINT  OUT  RECORDER,  PRINTING  DATE, 
TIME  OF  DAY,  SYSTOLIC/DIASTOLIC  PRESSURE,  HEART 
RATE  BEAT  PER  MINUTE.  RETAIL:  £150  +  VAT. 
TRADE:  LESS  25%  ) 
NOTE:  ELECTRONIC  MODEL  B108  U  CHECK  -  NOW  IN  IT'S 
TENTH  YEAR,  IS  STILL  A  FAST  POPULAR  SELLER.  RETAIL 
£45  PLUS  VAT.  TRADE:  £28.50  PLUS  VAT. 
PHONE  OR  WRITE  FOR  BROCHURES.  ATTRACTIVE  COLOURED 
SH0WCARDS  ON  REQUEST. 

STEPHENS  CO  MEDICAL  ELECTRONICS, 
41/CD  DICKSON  ROAD,  BLACKPOOL 
TEL:  0253  31043 
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BUSINESS  NEWS! 


MPs  to  check 
on  BOC/DHSS 


Connections  between  BOC  Group  and 
the  DHSS  are  to  be  examined  by  the 
all-party  Public  Accounts  Committee. 

This  follows  a  series  of  articles  in  the 
Guardian  concerning  the  company's  virtual 
monopoly  in  supply  of  medical  gases  and 
eguipment  to  the  National  Health  Service. 

BOC  holds  an  exclusive  DHSS  contract 
to  convert  medical  gas  manifolds  in 
hospitals  throughout  the  country. 

The  DHSS  says  this  was  given  them  to 
prevent  danger  arising  from  cylinders  being 
converted  on  a  piecemeal  basis. 

"The  suggestion  that  the  DHSS  is 
assisting  BOC  in  undermining  its 
competitors... is  completely  untrue"  the 
department  adds. 

The  DHSS  points  out  this  was  a  one-off 
deal,  which  does  not  preclude  BOC's  rivals 
tendering  for  other  supply  or  maintenance 
contracts.  BOC's  profits  from  NHS  business 
are  controlled  by  procedures  similar  to 


Stuart  Edgar  have  opened  a  new  140,000  sq  ft  distribution  and  sales  centre  at 
Glazebury  in  Cheshire.  The  company's  paper  products  and  Pampered  toiletries  range 
will  continue  to  be  manufactured  at  their  Haydock  Park  and  Leigh  sites 


those  applying  to  drug  manufacturers. 

Kenneth  Stowe,  permanent  secretary  at 
the  DHSS,  appears  before  the  Public 
Accounts  Committee  next  month  to  give 
evidence  on  NHS  supply  policy. 

PAC  chairman  Robert  Sheldon  told 


C&D  he  would  be  "very  surprised"  if  the 
BOC  deal  is  not  raised. 

The  College  of  Health  has  written  to  the 
OFT  regarding  BOC's  position. 

BOC  had  no  comment  as  C&D  went  to 
Press. 


If  you  deal  with  bath  towels,  beach  bags,  sun  glasses,  make-up,  skin  creams,  shaving  brushes,  tooth-brushes,  dummies,  scissors,  hair- 
slides,  combs,  sponges,  perfumes,  compacts  and  many  other  pretty  items,  Frankfurt  will  be  worth  visiting  from 


25.2.  to  29.2.1984. 


sale  at  reduced  raies). 

Collins  &  Endres  wl  x  ,  DB 

36  SacKvitte  Stree  .  Tfj|ex  L0P  G 

Telephone 


The  Trade  Fair  for 
"Cosmetics, Toilet  Articles  and 
Hairdresser's  Requisites" 
will  take  place  from  25.2.  to 
29.  2.1984.  As  well  as  seven 
other  trade  fairs  as  part  of 
the  m 

The  largest 
trade  fair  for  consumer  goods 
in  the  world. 


Frankfurt  International 


Messe 
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iBUSINESS  NEWS' 


Sales  force  for 
Pharmacare 


Bristol-Myers  Pharmacare.  the  OTC 
division  of  Bristol-Myers,  has  recruited 
a  new  17-man  sales  force  to  sell  its 
OTC  medicines  exclusively  to 
chemists. 

The  sales  force  is  headed  by  Stephen 
Shearing  who  joined  from  Nicholas 
Laboratories  as  general  sales  manager  in 
June  1983.  Stephen  Shearing  has  reporting 


to  him:  Ronnie  Miller  (regional  manager  — 
North)  who  joined  in  July  from  Astra 
Pharmaceuticals  Ltd,  Patrick  Johnson  who 
joined  in  June  from  Kimberly-Clark  to  take 
up  the  role  of  national  accounts  manager 
and  George  Sutherland  who  joined  in 
January  1984,  from  Associated  Biscuits,  as 
regional  manager  —  South. 

In  addition,  1 3  representatives  have 
been  recruited.  Their  responsibility  will  be 
to  service,  via  transfer  ordering,  the  needs 
of  the  top  4,000  pharmacies.  They  will  also 
be  actively  involved  in  staff  training  and 
merchandising  activities. 


Bellair  listing 
suspended 


Bellair  Cosmetics  —  winners  of  the 
recent  Daily  Telegraph  shares  race  — 
have  been  suspended  from  listing  on 
the  Stock  Exchange. 

This  is  a  regulatory  measure,  taken  in 
this  case  as  a  result  of  the  company's  failure 
to  supply  an  explanation  for  the  stock's 
leaps  in  price  over  the  past  year. 

As  recently  as  last  April,  Bellair  shares 
were  valued  at  just  17p.  By  the  time  the 


Telegraph  race  concluded  eight  months 
later,  the  same  shares  were  worth  £5.50  — 
a  2,500  per  cent  increase. 

Listing  was  suspended  last  week,  when 
the  price  per  share  reached  £  1 3.50. 

In  order  to  regain  a  place  on  the 
exchange,  Bellair  will  have  to  satisfy  the 
Stock  Exchange  that  the  shares  are 
operating  in  a  genuinely  open  market. 

Company  secretary  J.A.D.  Marshall 
promises  action  here  soon.  "Our  position  at 
the  moment  is  that  the  Bellair's  performance 
is  the  result  of  pure  speculation"  he  told 
C&D. 

Bellair  Cosmetics  is  76  per  cent  owned 
by  Turkish  businessman  Mehmet  Tecimer. 


Unichem 
complete  PR 
campaign 


Unichem  have  completed  their 
information  campaign  on  behalf  of  the 


pronounce  it  a  success. 

The  campaign  was  set  in  motion  last 
September  {C&D  September  1 7  p502), 
with  the  stated  aim  of  "explaining  the 
wholesaler's  vital  role  in  health  care". 

Since  then  Unichem  have  made 
presentations  to  John  Patten,  Under 
Secretary  at  the  DHSS,  Member  of  the 


European  Parliament  Alexander  Sherlock 
and  a  cross-section  of  individual  MPs  from 
the  major  political  parties. 

Others  given  the  treatment  include  the 
Conservative  back-benchers,  health  and 
social  services  committee,  the  British 
Medical  Association  and  Lord  Newall. 
Information  has  also  gone  out  to  the  Medical 
Press. 

"We  have  made  presentations  to  all  our 
target  groups"  says  managing  director 
Peter  Dodd,  "and  in  all  cases  we  were 
greeted  with  genuine  interest". 

Unic hem's  1 2 -minute  video  on  the 
subject  has  been  circulated  among  UK 
manufacturers,  and  has  also  been  borrowed 
by  three  European  wholesalers  keen  to  get 
the  message  across  in  their  own  countries. 


Wellcome 
change 


Wellcome  are  to  move  their  head 
office  from  Central  London  to  Cobham 
in  Surrey. 

The  company  have  conditionally 
purchased  a  50-acre  site  at  Knowle  Hill 
Park.  They  plan  to  replace  the  existing 
buildings  there  with  modern  premises  for 
the  250  staff  currently  working  in  Euston 
Road,  London. 

The  site  already  has  planning  permission 
for  conversion  to  office  use,  although 
further  approval  will  be  needed  before 
Wellcome  can  begin  construction  work.  It  is 
hoped  this  can  be  obtained  by  mid- 1 984. 

The  Wellcome  Building  —  which 
currently  serves  as  administrative 
headquarters  —  was  built  in  the  early 
1 930s,  primarily  to  house  the  historical  and 
cultural  artefacts  collected  by  company 
founder  Sir  Henry  Wellcome.  It  was 
converted  to  office  use  in  1941,  when  the 
company's  Snow  Hill  premises  were 
destroyed  by  bombs.  Wellcome  have  been 
searching  for  a  suitable  site  on  which  to 
construct  purpose-built  office 
accommodation  for  several  years. 

The  Cobham  site  offers  ease  of 
communication  with  Wellcome's  main 
manufacturing  and  research  sites  in 
Dartford  and  Beckenham,  as  well  as  good 
communications  with  London's  airports. 

Wellcome  see  the  move  to  this  site  as  an 
opportunity  to  preserve  the  nature  of  the 
existing  green  belt. 

The  company  hope  to  be  safely  installed 
in  their  new  headquarters  within  two-and-a- 
half  years. 

Retail  sales 

The  Department  of  Trade  &  Industry's  retail 
sales  index  showed  a  rise  of  1 4  per  cent  to 
1 65  for  dispensing  chemists  (NHS  receipts 
are  not  included).  This  compares  with  a  10 
per  cent  increase  to  1 89  for  all  businesses. 


THE  NORTHERN 
RETAIL  CHEMISTS  EXHIBITION 


r 


^HEM'84 


Winter  Gardens  -  Blackpool 


30  March  -  1  April  1984 


FOR  PROFESSIONAL  BUYERS  ONLY 

Information  and  Tickets  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  Street,  London  W2  3RB.  Tel:  01-262  2886.  Telex:  25271  (Kenwod)  G.  Trafairs. 


NCT  doubts  on 
Rates  Bill 

The  Government's  rate-capping  Bill 
has  received  only  qualified  support 
from  the  National  Chamber  of  Trade. 

The  NCT  argue  the  Bill  is  a 
"sledgehammer"  measure,  being  directed  at 
all  local  authorities  instead  of  the  small 
minonty  who  over-spend. 

The  chamber  will  continue  to  campaign 
for  a  transfer  of  the  heaviest  demand  on 
local  finance  —  such  as  education  and  the 
police  —  to  central  funding. 

This  would  reduce  the  rates  bill 
considerably,  and  allow  the  cost  of  these 
items  to  be  spread  more  fairly  throughout 
the  rest  of  the  tax  system,  it  says. 

An  intensive  lobby  campaign  to  get 
these  points  across  is  promised. 

"The  penultimate  paragraph  in  C&Ds 
Business  Briefing  on  pensions  (November 
19  p929)  was  submitted  in  error  by 
Property  Growth  Assurance.  It  said  regular 
pension  was  free  from  tax  and  it  is  not. 


SDP  pharmacy  meeting 


The  SDP  Pharmacy  Group  has 
arranged  a  conference,  provisionally 
titled  "Drugs  and  druggists",  for 
Sunday  March  25  at  the  Bloomsbury 
Crest  Hotel.  London. 

Speakers  are  to  include  Charles 
Kennedy  MP,  SDP  parliamentary 
spokesman  on  health  and  social  services, 
and  Mike  Thomas,  SDP's  health  spokesman 
in  the  last  parliament.  The  group  also  hopes 
to  include  an  open  discussion  on  the  role  of 

Monday,  January  23 

Leicestershire  Branch.  Pharmaceutical  Society. 

Postgraduate  Medical  Centre,  Royal  Infirmary,  Leicester,  at  8pm 
P  G  Lecture  No  2 

Tuesday  January  24 

Croydon  Branch,  Pharmaceutical  Society.  The  Medical 
Centre,  Mayday  Hospital,  Croydon,  at  8  pm  DrC  Marriott, 
reader  in  pharmaceutics  Brighton  School  ol  Pharmacy,  on 
"Mucous,  contraception  and  cough  control" 

Thursday  January  26 

Birmingham  Branch.  Pharmaceutical  Society.  The  Keys 
Club,  Margaret  Street,  Birmingham,  at  8  pm  Talk  on  "[ 


nth 


oted  diets' 


Royal  Society  ol  Medicine.  1  Wimpole  Street,  London  W 1 M 
8AE,  at  5  30  pm  Speakers  include  Dr  A  Macara  and  Professor 
M  Vessey,  on  "Confidentiality  —  spectre  or  reality  ?" 


both  the  SDP  Pharmacy  Group  and  the  new 
Liberal  Pharmacy  Group.  (£3  plus  lunch). 

It  follows  the  SDP's  NHS  and  personal 
social  service  conference  on  Saturday 
March  24,  at  the  same  hotel.  Special 
overnight  accommodation  rates  will  be 
available  for  those  attending  both 
conferences.  Details  from  Mr  N.  L.  Wood, 
Convenor  SDP  Pharmacy  Group,  25 
Meadow  Rise,  Blackmore,  Ingatstone, 
Essex. 

Sunday  January  1984 

The  Welsh  School  o(  Pharmacy.  Lecture  Theatre,  Withybush 
General  Hospital,  Haverfordwest,  at  2  15  pm  Session  on  human 
louse  control  management  Application  forms  from  Dr  D  J 
Bailey,  The  Welsh  School  of  Pharmacy,  UWIST,  King  Edward  VII 
Avenue,  Cardiff  CF1  3NU  (tel  Cardiff  (0222)  399273) 

ADVANCE  IN  FORMA  TION 

European  Organisation  tor  Quality  Control.  Movenpick 
Hotel,  Zunch  Airport,  Switzerland,  on  February  1 5/ 1 6  or  16/17, 
1 984  Round  Table  Discussion  on  "How  statistical  methods  could 
contribute  to  building  quality  into  the  product"  Cost  is  SFr  250 
with  accommodation  separate  For  further  details  and  registration 
form  contact;  EOQC  Pharma  Section,  PO  Box  261 3,  CH-3001 
Berne,  Switzerland 

Frankfurt  International  Fair,  February  25-29  Information 
and  tickets  from  Collins  <5  Endres,  36  Sackville  Street,  London 
W1X  1DB  (telephone  01 1-734  0543). 


CLASSIFIED! 


Post  to 

Classified  Advertisements, 

Chemist  &  Druggist, 

Benn  Publications, 

Sovereign  Way,  Tonbndge, 

Kent  TN9  1RW 

Telephone  Tonbndge  (0732) 

364422  Telex  95132 

Ring  Andrew  Mogridge  ext 

272  for  further  information 


Publication  date 

Every  Saturday 
Headings 

AH  advertisements  appear  under 
appropriate  headings 
Copy  date  4pm  Tuesday  prior 
to  publication  date 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date 


Display  /  Semi  Display 

£  1  1  50  per  single  column 
centimetre,  mm  30mm.  Column 
width  42mm. 
Whole  Page  £990.00 
(260mm  x  180mm) 
Half  Page  £525  00 
(125mmx  180mm) 
Quarter  Page  £295  00 
(125mm  X  88mm) 


Box  Numbers  £2  50  extra 
Series  Discounts 

5%  on  3  insertions  or  over 
10%  on  7  insertions  or  over. 
1 5%  on  1 3  insertions  or  over. 


Computer  Labelling 


PACE  (tela 


Pharmacy  Labelling 
System 

The  advanced  professional  system 
you  won't  grow  out  of. 

HIGH  SPEED  FULLY  BUFFERED  £795+VAT 

We  could  tell  you  lots  more 
but  there  isn't  the  space  so 
why  not  call  us  now  on 
061-928-0087  for  a 
personal  demonstration. 

Pharmaceutical 
Computer  Systems  Ltd 

37  Stamford  New  Road, 
Altrmcham,  Cheshire  WA14  1EB. 
Tel:  061  928  0087. 


ORALABEL 


Orange  Computers  Ltd.  Ruskin  Chambers,  Drury  Lane 
Knutsford,  Cheshire  WA16  6HA.  Tel:  0565  53417. 

SPECIAL  FEBRUARY  OFFER 

£875.00  PLUS  VAT 
NEW  HIGH  SPEED  SYSTEM 

•  Epson  HX-20  Micro 

•  Buffered  RX-80  Printer 

•  Free  stand  &  labels 

•  Enhanced  program 

•  Option  of  Wholesaler  Link-up. 

BASIC  SYSTEM 
STILL  ONLY  £625 

"  V  RECOMMENDED 
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Professional  Prescription 
Computer  Labelling 


F  This  is  Quality  Labelling 


The  Richardson  system  is  more  than  just  a  labeller. 


It  automatically  remembers  details  of  all  the 
drugs  you  use  -  and  from  this  information, 
calculates  a  minimum  stock  level  for  each  drug  in 
the  memory,  which  is  then  displayed  on  your 
label.  Detailed  daily  and  monthly  usage  printouts 
are  also  produced  at  the  press  of  a  button. 


Very  simple,  yet  very  effective  -  and  without 
any  extra  work  at  all.  Many  users  claim  that  this 
stock  control  feature  helps  the  system  pay  for 
itself  within  months.  At  prices  from  £1, 135,  can  you 
afford  to  settle  for  anything  less? 


miim  SUMMIT  PHARMACY 
JAHBER  8RID6E,  PRESTON,  LANCS 


NPA 
Recommended 


John  Richardson  Computers  Ltd.,  Unit  337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lancashire  PR5  8AR.  Tel:  (0772)  323763 


Agents 


AGENTS  AND  DISTRIBUTORS 

required  throughout  the  U.K.  and  abroad  for  a 

new  American  co-ordinated  Lip  and  Nail 
collection  (manufactured  under  licence  in  the 
U.K.)  retailing  at  99p. 

Apply  to:  Jonathan  Spital  (Sales  Director),  Mantagold  Ltd., 
Unit  2,  The  Royal  London  Estate,  West  Road,  London  Nl  7. 

Tel:  01-801  0727. 


PHARMACOM  2fcehro.yc°eu 

«HGAMA  -  An  advanced  computer  for  pharmacists 

5000  Drug  File  *  Product  Usage  Reports  *  Fast  Label  Printing 

*  Prescription  Count  *  Orders  &  Stock  Control  *  Accounts  &  VAT 

Returns  *  Payroll  *  Shop  Stock  Control  *  Electronic  Till  Input 

%  ALFA  -  A  low-cost,  fast  labelling  system 

Simple  5  digit  entry  system  "  Large  drug  file  *  VDU  and 
printer  *  FREE!—  New  letter  writing 
%  Full  cash  refund  on  both  systems 


writing  program  TTrFffA"^ 


FR^-J^TOP  WED 


Gama  Computers 


Free  Seminars  in  Your  Area- 
Telephone  or  write  for  details  NOW! 


Freepost 

742  High  Road,  Goodmayes,  llford,  Essex  IG3  8SX 


Tel:  01    597  3500 


AGENTS 

required  all  areas  to  sell  hair 
shampoos  for  the  shower.  Good 
commission  paid. 

Telephone:  Ron  Humphreys 
03708  6234 


Stock  lor  Sale 


AGENT  REQUIRED 

To  call  on  Chemists  Stores  throughout  the  Greater 
London  area  with  an  excellent  up-market  Bath 
Additive  from  Germany.  Exceptionally  high 
commission  to  the  right  person. 

Phone  Alexandra  Bourn  for  immediate  interview: 
01-493  2065 


FOR  SALE 

Chemist  fittings  with 
counters 
Ex-Counterpoints 

Contact:  R.N.  Bullen, 
43  Booker  Avenue, 

Liverpool  L18. 
Tel:  051  724  4152. 


BRANDED  COSMETICS  & 
PERFUMES 

AT  COMPETITIVE  PRICES 

Come  and  see  our  very  extensive  range. 
CASH  «.  CAMT:  Monday,  Tuesday,  Thursday, 
IOom-som;  Wednesday  t  Saturday,  9am-Spn; 
Friday,  10«n-6pai;  Sunday,  10as»-2pm. 

C.  T.  MARKETING  LTD. 

New  Tythe  Street.  Long  Eaton,  Notts. 
Tel:  06076  61517. 


FRENCH  &  UK 
PERFUMES 

Cosmetics  at  competitive 
prices  wide  selection  of 
sun  preps  and  fashion 
sunglasses. 

DENNIS  AVIS  WHOLESALE 
(COSMETICS), 
295  REGENTS  PARK  RD, 
FINCHLEY,  LONDON  N3. 
TEL:  01-346  7013. 


ALAMI  IMPORT  &  EXPORT  LTD 


HANDKERCHIEFS  LOOSE  AND 
BOXED   RA.NGE  OF  TEA  TOWELS 
JACOUAHD  AND  HANDLOOM 
TOWELS   PILLOW  CASES 
YELLOW  DUSTERS   FACE  CLOTHS 
BABY  NAPPIES  TERRY  SOCKS 
litBAL  riB     BULK  INQUIRIES  WELCOME 


H0PEGL ADf  HOUSr 
19  23  KINGSl AND  R0A0 

LONDON  U  8AA 
Tel  01  729  6501  14  Lines) 

SU*A.VU<    I0N0I)\    f  i  Halllll  JUMP  G 
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Shopfitting 


EFFECTIVE  DISPLAY  STIMULATES  DEMAND 


•  Our  "SUPERSERVICE"  modular  shopfitting  system 
is  designed  to  give  total  display  and  thereby  genera 
maximum  demand  and  profit 


•  Effective  displays  are  provided  by  the  wide  and  flexible 
range  of  "SUPERSERVICE    accessories  the  latest 
addition  to  which  is  our  FOUR  STEP  BASE  SHELF 
SALES  BOOSTER  only  available  with 
"SUPERSERVICE 

•  Our  "PLAN  FOR  PROFIT"  includes  a  survey  of  your 
shop  and  merchandise  from  which  we  prepare  a 
detailed  plan,  a  merchandising  profile  and  realistic 
quotation  for  you  to  study  before  taking  action 

•  If  you  would  like  to  invest  in  our  "PLAN  FOR  PROFIT' 
please  contact  us  so  that  we  can  appoint  a  planning 
consultant  to  call  on  you 


N.P.A  ft  NUMARK  APPROVED 

FREE  PLANNING  AND  ADVICE.  FOR  YOUR  SHOPFITTING  PROJECT. 

Contact: 

LUXLINE,  8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
Tel:  0525  381356. 


LEXDRUM 

0626  832308 


WE  OFFER  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 


LEXDRUM  STOREFITTERS 

Chappie  Rd,  Bovey  Tracey,  Devon. 

I  0626  832308 


SHOPFITTING 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  ^^Jc] 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA11  9BE 
Tel:  Gravesend  (0474)60671; 


/LPLNKL 


STORE  FITTINGS 
LIMITED 

For  the  ULTIMATE  in  pharwiacy 
design  with  emphasis  given  to 
individual  requirements. 
Telephone:  0626  832059 
Northern  Sales: 
Carlisle  0228  47149 
Allplan  House,  Cavalier  Road, 
Heathfield,  Newton  Abbot,  Devon 
TQ12  6TG. 


Quality  and  original  Continental  Systems 
plus  total  package  NPA  recommended  NO 
system  matches  UMDASCH  for  quality. 
Prices  pleasantly  competitive.  See  for 
yourself .  .  .  there's  no  obligation. 
Umdasch  Systems,  Apels 
Contracts  Ltd,  Dallow  Road, 
Luton.  Beds  LU1  1FR. 
Ring  Luton  (0582I  30833  NOW! 


DETROIT 

DISPIL^ 

SHELVING 

A  new  pharmacy  can 
be  yours  for  £18.33 
per  week  (lease  ratel 
fitted  free 


Recommended  by 


NUMARK 


K  H  WOOOFORD  b  CO  LTD 
Ring  Now  0202  36272 


FOR  SALE 

CHEMIST  FITTINGS,  WALL 
FITTINGS  AND  COUNTER/ 
WINDOW  DISPLAY  UNITS-  EX- 
LANCASHIRE  SHOPFITTERS- 
Contact 

Tony  Elliott,  Arnold  Serine  Ltd, 
Silver  Street,  Bradford  on  Avon. 
Wiltshire  Tel:  (02216)2212 


PHARMACY 
STOCi€T^iilWG 

ECONOMICAL  FEES. 
South  East  Stocktakers. 

38  HIGH  STREET,  ONGAR,  ESSEX. 
Tel:  Ongar  364484. 
Hornchurch  41300. 


Trade  Services 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  . . 


I  OMRACI  PHARMACIA  IK  AI  S1.R\  U  IS  I  I  Ml  111) 
I'.uk  Kniu  Om-immI.  Huilon  mi  I  ran .  Si.i.lT«»i\Khiiv 
I ck-phoiK-- (ON.*  J.lMfv  l\-k-\  MIM> 


Embroidery 


YOUR  NAME 


PHARMACY 


Garment  Embroidery 

IMeifljSfif y/  your  pharmacy 

We  offer  a  professional 
embroidery  service  for  the 
retail  pharmacy. 
Overalls  supplied. 
No  minimum  quantities. 

AAonhof  f  on  Marketing 

A 14  Pembrey  Snduslrial  Estate 
Pembrev , 
Tel:  Burrv 


YOUR  NAME 


Burn-  Pom,  Dyfed  SA 16  0EJ  pH/\pr.UR 
Porn  2390/3175  (STI)  055461 


Cy 


Business 
Opportunities 


Wanted 


RETAIL  GROUP  WISHES  TO 

ESTABLISH  DIRECT 
CONNECTION  WITH  PHOTO- 
PROCESSING  LAB. 
FOR  OWN  LABEL  PHOTO 
WORKS. 
Tel:  0254  667513 


URGENTLY 
REQUIRED 

Kirby  Lester  KL7 
Mk  II 
Telephone: 
Brighton  552060 


Stock  for  Sale 


IMPORT  /  EXPORT 

Call  us  for  the  most  competitive 
prices;  the  best  range;  the 
quickest  service;  cash  and 
carry. 

CONTACT:  EURO  CHEM  LTD 

3  Prince  Close,  Walworth  Ind.  Estate,  Andover, 
Hants.  Tel:  0264  59872/59585. 
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Tributes  to  the 
man  who 
'saved'  RPM 

The  pharmaceutical  profession  and 
industry  owe  a  profound  debt  to 
Claude  Green  for  his  tenacity  in 
pursing  the  "lost  cause"  of  medicines 
price  maintenance  through  the 
Restrictive  Practices  Court.  Mr  Green 
retired  as  secretary  of  the  Proprietary 
Articles  Trade  Association  at  the  end 
of  1983  (C&D  January  7,  p42). 

The  debt  was  acknowledged  in  all  the 
tributes  paid  to  Mr  Green  at  a  lunch  in  his 
honour  following  PATA's  council  meeting 
last  week.  Mr  P.  M.  Worling  (newly-elected 
president),  pointed  out  that  he  was  only  the 
third  secretary  in  the  Association's  87-year 
history  —  his  only  predecessors  being  Sir 
William  Glyn-Jones  and  Mr  H.  E.  Chapman. 
Mr  Green  had  been  involved  first  with  the 
Chemists  Federation  case,  but  that  defeat 
had  provided  a  testing  ground  for  the  later 
hearing  on  resale  price  maintenance. 
Following  the  Resale  Prices  Act  1964,  all 
other  trades  had  abandoned  the  fight  before 
reaching  the  courts  but  despite  advice  from 
counsel,  Claude  Green  had  pressed  the 
medicines  case  to  a  successful  conclusion. 

Speaking  on  behalf  of  retail  members, 
Mr  C.  N.  Bedford  thanked  Mr  Green  as  a 
prime  mover  in  securing  RPM  in  the  UK. 

For  wholesalers,  Mr  Hugh  Butler  spoke 
of  Mr  Green's  personality  —  "a  diffident 
manner  hiding  a  firm  authority."  Mr  N.  C. 
Jeffrey  spoke  on  behalf  of  past  members, 
recalling  that  as  president  he  had 
interviewed  Mr  Green  for  the  secretary's 
post  in  1959. 

Replying,  Mr  Green  hoped  pharmacy 
would  never  forget  its  debt  to  PATA  in  the 
events  leading  up  to  the  RPM  case. 


Pharmacist  Emeke  Nwajiobi  on  the  ball  for 
Luton  (pictured  left). 


Following  counsel's  advice  it  was  not 
surprising  that  many  people  had  grave 
doubts  about  proceeding:  had  PATA  not 
been  adamant  the  case  would  not  have 
gone  to  court.  "Others  were  looking  for  an 
excuse,  and  we  gave  it  to  them  ."  But  Mr 
Green  warned  there  remained  a  need  to 
persuade  firms  and  individuals  that  the  fight 
should  be  continued. 

Mr  Green  is  succeeded  as  PATA 
secretary  by  Mr  Roy  Jones. 

Booth  bows  out 
after  30  years 

Francis  Booth.  MPS.  retires  this  month 
as  a  director  of  Macarthys  after  30 
years  with  the  company. 

From  1 966-68  Mr  Booth  held  the  world 
sprint  record  for  500cc  motorbike  and 
sidecar,  over  the  distances  of  one  kilometre 
and  a  guarter-mile. 

He  now  prefers  more  leisurely  transport, 
however.  He  and  his  wife  have  just  bought  a 
narrow  boat  which  will  allow  them  to  spend 
their  time  on  the  canals. 

Mr  Booth  ioined  Macarthys  on  the  retail 
side  in  1953,  switching  to  wholesale  five 
years  later  with  the  opening  of  the 
company's  second  depot  in  Sidcup. 

So  successful  was  his  tenure  that  the 
depot  was  moved  to  larger  premises  in  Lee 
Green  the  next  year. 

He  first  joined  the  board  as  a  regional 
director  in  December  1963. 


Striking  out 


Not  only  is  he  a  footballer  — 
dispensing  some  brilliant  shots  in  the 
Luton/Watford  FA  Cup-tie  -  but  the 
newest  striker  at  Luton  is  also  a 
pharmacist. 

•  Emeke  Nwajiobi,  MPS,  a  24-year-old 
Nigerian,  stepped  into  first  division  football 
only  months  after  qualifying.  He  came  to  the 
UK  at  1  1  and  played  for  the  England 
Under- 18  team,  but  faded  out  of  serious 
football  when  he  began  to  study  pharmacy 
at  the  Welsh  School  of  Pharmacy . 

After  spending  his  pre-registration  year 
at  RG.  Drummonds  in  Pontypridd,  he 
qualified  in  August  1983. 

Emeke  was  virtually  unknown  in 
football,  having  played  only  four  Isthmian 
league  games  for  Dulwich,  when  Luton 
signed  him.  He  joined  the  Luton  first  team 
after  a  handful  of  games  in  the  reserves. 

But  he  doesn't  intend  to  let  his  success  in 
the  sport  mean  the  end  of  his  career  in 
pharmacy.  "I  hope  to  combine  the  two  and 
do  locums  on  my  days  off  and  out  of 
season,"  he  told  C&D. 


Royal  of  Ulay 


C&D's  "Nice  Try"  Award  goes  this  week  to 
Oil  of  Ulay's  PR  consultancy  Shire  Hall. 

A  commendably  keen  young  lady  there 
got  in  touch  this  week  to  offer  us  a  picture- 
and-caption  of  the  model  featured  in  their 
latest  television  advertisement.  It  seems  she 
could  be  going  out  with  HRH  Prince 
Andrew!  Yes,  yes,  but  is  she  a  pharmacist? 

£1,090  raised 
for  charity 

Staff  at  the  Boots  Co.  Aldershot,  have 
raised  £1.090  in  a  bid  to  help  combat 
breast  cancer. 

The  money,  gathered  by  a  number  of 
raffles  and  jumble  sales,  was  presented  to 
the  Jarvis  Screening  Clinic  in  Guildford  by 
the  director  of  warehousing  and  distribution 
for  the  Boots  Company,  Mr  Alan  Ripley. 

It  will  be  used  to  buy  a  densitometer  —  a 
machine  making  it  easier  to  detect  the 
disease  —  and  a  computer  keyboard. 

The  Jarvis  clinic  is  only  one  of  the 
charities  Boots'  staff  have  supported  —  in 
1 983  they  raised  over  £5,000  for  various 
causes. 


Mr  Peter  Worling,  newly  elected  president  of  the  PATA,  presenting  Mr  Claude  Green  (left) 
with  a  cheque  on  his  retirement.  Mr  Roy  Jones  (nqht)  takes  over  as  secretary. 
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SMALL  BUSINESSES:  HERE'S  HOW  THE  TREWAX 
WHIRLWIND  CAN  SAVE  YOU  TIME  AND  MONEY,  WHILE 
KEEPING  YOUR  FLOORS  GLEAMING  CLEAN. 


Are  you  one  of  the  many  companies 
trying  to  find  ways  of  reducing  ever- 
increasing  overheads?  Are,  for  example, 
your  cleaning  costs  getting  out  of  hand9 
The  new  Whirlwind  will  not  only 
substantially  reduce  the  cleaning  costs  of 
your  premises,  but  it  is  also  the  only 
machine  in  its  class  that  enables  you  to 
handle  a  whole  range  of  floor  cleaning 
tasks  from  scrubbing  to  drying  to 
polishing. 

How  does  it  work  ? 

The  Whirlwind  is  for  use  on  any  swept 
smooth  floor  and  dispenses  cleaning  fluid 
direct  to  the  brushes. 

Scrubbing,  vacuuming  and  drying 
takes  place  in  one  sweep  of  the 
machine. 

A  selection  of  brushes  allows  you  to 
cope  with  anything  from  quarry  tiles  or 
uneven  floors  to  simple  scarifying. 
Change  to  light  pads  and  the  machine 
spray  buffs  or  polishes  to  perfection 
dispensing  a  water/polish  mixture  from 
its  tank,  or  finishing  polish  applied  by  other 
means. 
Versatile 

The  Whirlwind  has  a  track  of  only 
32cms  which  makes  it  ideal  for  cleaning 
around  furniture,  into  narrow  aisles  or 


operating  theatres. 

Disinfectant  can  be  dispensed  with 
the  cleaning  fluid  for  efficient  sterilisation. 

And  because  the  Whirlwind  is  such  a 
lightweight  it  can  be  operated  with  ease 
by  almost  any  of  your  personnel. 
Find  out  more  about  the  most 
competitively  priced  scrubber/drier/ 
polisher/on  the  market  today. 
Post  coupon  now  for  details. 

Whirlwind 

S  For  a  Free  Demonstration  and  full  details  of 
offers  phone,  (0582)  599571  or  post  coupon  today 


I  Post  to  Trewax  Manufacturing  Limited. 
Freepost,  Luton  LU4  OJF.  CD9 

Name  


Address. 


Postcode. 
Position. 


Tel.  No.. 


"1 

i 

\ 


SECURITY  6  A 
SERIOUS  MATTER 


SO  TALK  TO  A  COMPANY  THAT  TAKES  IT  SERIOUSLY 


Crime  is  an  industry  and  your 
company  is  a  prime  target  -  you 
can  sit  back  and  do  nothing  or  you 
can  guard  against  it. 

Sooner  or  later,  your  property 
is  going  to  need  professional  video 
surveillance.  Go  for  the  best 
or  nothing. 

SVS  is  the  No.1  choice  in 
London  for  security  surveillance 
systems  All  the  latest  high- 
sensitivity  equipment  from  world- 
famous  suppliers  Highly 
competitive  terms  for  hiring, 
leasing  or  buying.  Expert 


installation  specialists  and  our  own 
servicing  engineers  ensure  trouble- 
free  performance  Contact  us  for  a 
free  consultation  at  any  time 
about  your  security  problem 

Check  out  the  options.  Check 
out  the  excellent  terms.  Contact 
SVS  The  Capitals  Choice. 


01-9510466 

STANMORE  VIDEO  SALES  LTD  (Dept  CD  ) 
91  -93  High  Street.  Edgware,  Middx  HA8  7DB 
Telex  8814793 


THE  PHARMACY  FITTING  EXPERTS 


STYLE,  FLAIR,  IMAGINATION  - 
SHOP  PLANNING  ARE 
THE  IMAGE  MAKERS  FOR  THE  PHARMACIST 

Sophisticated  dispensing  equipment  and 
retail  display  systems 

Send  for  our  free  colour  brochure  now  or 
ask  our  local  consultant  to  pay  you  a  visit. 


SHOP  PLAJJTTT.NG 

H00T0N  ROAD 

WLLASTON  ' 

SOUTH  WIRRAL 

CHESHIRE 

TeL  051-32?  6281  2 

ISLE  OF  MAN  OFFICE 

Tel  0624  29829 


NAME 
ADDRESS 


C&D 
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Fever 

Headache 

Aches  and  pains 

Watery  eyes 

Nasal  and 
sinus  congestion 

Sneezing 

Runny  nose 

Cough 

Sore  throat 


A  unique  package  of  symptoms 
demands  a  unique  package  of  relief 


New  Comtrex  is  a  breakthrough  from  Bristol-Myers,  one  of 
the  world's  top  ten  pharmaceutical  companies. 

Comtrex  is  formulated  to  relieve  all  the  major  symptoms 
of  coughs  and  colds  and  will  receive  full  television  advertising 
support. 

Comtrex  contains  paracetamol  to  reduce  headache,  pain 
and  fever,  phenylpropanolamine  HCI  to  clear  sinuses  and  nasal 
passages  and  chlorpheniramine  maleate  which  relieves  sneezing 
and  a  runny  nose  with  minimal  sedative  and  gastro-intestinal 
side-effects. 

With  the  highly  effective  antitussive,  dextromethorphan 
HBr  (selected  as  an  alternative  to  codeine  to  reduce  the  risk  of 
sedation),  the  Comtrex  tablet  adds  up  to  a  unique  package  of 
daytime  relief.  But  Comtrex  is  also  available  in  capsule  and  liquid 
form  to  suit  your  customers'  needs  at  any  time  -  day  or  night. 


NEW 


COMTREX 


BRISTOL- MYERS  PH  ARM  AC  A  RE* 


Bnstoi-Mvers  Bharmaca'e  Bristoi-Mvers  Pharmaceuticals  a  division  of  Bristol-Mvers  to  -to  Station  Road  langiev  Slough  S;3  6EB  "Trademark.  Authorised  user  Snstoi-Mvers Co  Ltd  §  1983  Bristol-Mvers  Co  Ltd 
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